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Many of our early American cutlery 
works were manned by craftsmen from 
Sheffield, England, who brought with 
them the skill and devotion to fine 
work that had made Sheffield knives, 
or ““whittles,” the standard of excel- 
lence. As evidence of thetr pride in the 
blades they forged and tempered, they 
stamped them with name and mark. 


It was a proud moment for Zenas 
Crane when, after years of apprentice- 
ship to his brother Stephen, he put 
his watermark in paper of his making. 
That pride still pertains in the Crane 
mills where paper is made today, as it 
was in 1801, from cotton and linen 
fibres only, the choicest, most endur- 
ing materials known to the paper- 
maker. This pride of making is im- 
parted to the using of Crane’s Papers, 
for the excellence of every sheet car- 
ries its message of quality 

and distinction. We sug- 

gest you look for the 

mark of Crane when 

next you buy paper for 

personal, social, or 

business needs. 


Crames 


CRANES 


FINE PAPERS 


MADE IN DALTON, MASSACHUSETTS 
SINCE 1801 
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@ Day after day ... year after year, more and more 
lumbermen are specifying Chrysler Industrial Engines 
and Chrysler Industrial Power Units. They have 
learned on the job that Chrysler Industrial power is 
tough, dependable and economical. They know that 
each engine is backed by the skilled engineering and 
famed production of Chrysler Corporation—assur- 
ance of Horsepower With a Pedigree. You can count 
on Chrysler Industrial Engines For a Better Day’s Work! 


CHRYSLER 


INDUSTRIAL ENGINES 





HORSEPOWER WITH 
INDUSTRIAL ENGINE DIVISION, CHRYSLER CORP., 12200 E. JEFFERSON, DETROIT 31, MICH. 
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THEY SHALL HAVE MUSIC. 


Want to have your spirit elevated too? Then ride in an 

elevator that plays music by ‘Muzak’. Something new? Quite. 

In the Beggs Building in Columbus, Ohio; and in the Palmolive 
Building in Chicago, among others, the cares of the business 

day are now wafted away on the notes of a lilting melody. 





STAIRS TOO MUCH FOR YOU? 


A Personal Service Elevator will keep you in the family 

circle. It runs on ordinary lighting current as quietly as a refrigerator; 
installs with little fuss or bother; comes in car sizes that accommodate 
up to four persons or a wheel chair and attendant. And 

naturally, it operates easily with full Otis safety. 

Write for Bulletin B-482T. 


Otis maintains a nation-wide technical and 
maintenance service through 257 offices. 
We're always ready to discuss any type of ele- 
vator or Escalator* installation, 


* Escalator is a registered trade mark ot the Oris 
Elevator Company, Only Otis makes Escalators, 
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In Salt Lake City, a background of unique historical lore blends with 
the activity of modern commerce. Founded by the Mormons under 
Brigham Young in 1847, Salt Lake City soon became a great agri- 
cultural center. It’s still growing fast under the stimulus of Utah’s vast 
metal mines and new steel industry. Look at its skyline. Why? 582 of 
Salt Lake City’s 812 elevator installations are by Otis. That’s why we 
say that skylines are the business of Otis. 





pOON'T PUSH. 


The newest way to call an elevator is by simply ‘touching’ a 

plastic arrow in the landing fixture. What happens? The 

electronic ‘touch button’ lights up. An electronic ‘brain’ = 
receives your call and automatically stops an elevator at your 

floor. It’s the world’s first Electronic Signal Control for elevators. 

By Otis, of course. 








ELEVATOR COMPANY 


Gi f Home Office: 260 11th Ave., New York 1, N. Y. 


Wik 


4 AucusT + 1948 





propUuCcTIVITY How does post-war industrial 
productivity compare with that in other periods? 
Based on recent studies in productivity, Ewan 
Clague, Commissioner of Labor Statistics, 
United States Bureau of Labor Statistics, pre- 
sents in the September Dun’s Review an over- 
ali analysis of current productivity trends. 


NATIONAL POLICY A comprehensive national 
economic program 1s outlined in the September 
number by Morris Sayre, president of the Corn 
Products Refining Company and of the National 
Association of Manufacturers. This plan pro- 
vides for careful Congressional supervision over 
ERP funds, a firm international policy, world 
currency stabilization, discretion in military ex- 
penditures, a gradual liquidation of the public 
debt, promotion of free enterprise, and a re- 
vision of the tax system to encourage capital 
formation. 


BRITISH INDUSTRY World War II fostered 
greater co-operation between British Labor and 
management toward increasing industrial effi- 
ciency. R. Lloyd Roberts, chief labor officer of 
the Imperial Chemical Industries, Limited, de- 
scribes this trend in September. Also in thes 
number is a continuation of Warren S. Thomp- 
son’s analysts of population trends in the United 
States. He considers the effects of such current 
trends as slower population growth and older 
average age. 
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SUNDAY MORNING 
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( /ASTMAN JOHNSON painted this 


she reflects upon the rigors of this earthly 


warm and human canvas in 1866. At that 
time many of our early homes were far re- 
moved from places of worship and all too 
often time could not be spared by the people 
from their labors in travelling to and from 
church. Even to-day, this same condition pre- 
vails in many rural communities but the 
modern automobile has clipped time and dis- 
tance to minutes. 

In Johnson’s picturization of a solemn 
moment on a Sunday Morning a child listens 
enraptured to the word of God spoken by 
her grandfather as others in the group give 
silent and reverent attention in this pause 
from the labors of the day. 

Grandma occupies a spot near the hearth 
to warm her worn and withered frame as 


Dun’s REviEW 


existence and the promise of the next. The 
two children at the far right seem to be 
plotting some innocent mischief as their in- 
attention escapes their absorbed elders. 

This homely scene was duplicated in many 
of the rural homes of our sturdy ancestors 
whose worship was so simple and yet so 
sincere. 

The sustaining influence of religion touches 
the lives of all of us and whether our worship 
is in a great cathederal, a simple country 
church, or in the lonely solitude of the forest, 
the comfort and spiritual guidance is no less 
sure as each of us in his own way acknowl- 


edges the presence of God. 
CruarENCE SwITZER 
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ORDER 


A RIGIDSTEEL peemaneny 


FROM BLUEPRINT THRO 


= WANT TO MOVE IN THIS FALL? 
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GARAGES 
WAREHOUSES 
POWER HOUSES 
CHEMICAL PLANTS 
FOUNDRIES 
SUPERMARKETS 
SCHOOLS 
THEATERS 
CHURCHES 


Riemsteet building recently completed 
at Allis-Chalmers Manufacturing Com- 


pany, Pitteburgh Works. 
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If you have the ground but not the plans and 
you want to be under roof before winter, 
then write or wire today for the RicinsTEEL 
Building _ sal. McCloskey Company, de- 
signers 0} IGIDSTEEL Buildings, offer you 
complete service including custom design, foun- 
dation plans, erection drawings, all necessary 
materials and expert supervision up to the day 
when you move in. 

The RiciwsTEEL Building is a permanent 
building of structural steel members, individu- 
ally planned to accommodate your exact equip- 
ment layout either at floor line or high above 
the eaves. Roofing, siding, sash, ventilators 
and other accessories are available to meet your 
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specifications. Best of all, you can get your 
own Riciwsreer Building under way now with- 
out delay and enjoy full occupancy in Jess than 
120 days on the average. 

RIGIDsTEEL sigi, are already in use for 
the purposes shown at left, both in this country 
and abroad. Their versatility, sturdiness and 
ease of maintenance have earned prompt ap- 
proval everywhere. 

ou, too, will find it well worth your while 
to act now and learn how you can get a poe 
nent Ricwsteet Building quickly and at a 
saving. Write today. 
*RicipsTEEL Buildings are an exclusive product 
of McCloskey Company of Pittsburgh. 
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for your overseas message 


send it Via RCA M8 Un’ tellable! 
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CODE 


DEFERRED [ 
RADIOLETTER | 


TIME FILED 
RADIOGRA\W 
RCA COMMUNICATIONS, INc. 


& SERVICE OF RADIO CORPORATION OF AMERICA 








SENDER’S NAME "0 OBTAIN THE BENEFIT OF aca 4 


w DIRECT SERVICE THE via RCA iq 
ADDRESS ; MUST BE INSERTED BY THE SENDER I 
mm 








(SEND TO) 


WHEN YOU SEND a MESSAGE OVERSEAS=~ANYWHERE IW THE WORLD-- 
Vee BCA". . IT’S RELIABLE, rere IF 


* YOUR MESSACF IS TRANSMITTED AUTO- 
MATICALLY art THE FASTEST SPEFp KNOWN TO MAN, 


RCA’S MODERN Tap TRANSMISSION METHOD ELIMINATES My 
~ _ROVIDES A DOUBLE CHECK FOR ACCURACY, tina HANDLING 


SO YOUR MESSAGE GETS THERE 
FAST, GETS THERE RIGHT. yoy CAN DEPEND ON RCAy PIONEER IN RADIO, 





IN NEW YORK WASHINGTON De C. 
OR SAN FRANCISCO, SIMPLY CALL THE NEAREST RcA COMMUNT CATIONS’ ober ce 
FOR A MESSENGER, ELSEWHERE, yoy CAN SEND YOUR MESSAGE OVERSEAS 
VIA RCA” THROUGH ANY TELEGRAPH OFFICE--pyt YOU MUST WRITE “VIA RCA" 
ON THE BLANK. THEN YOU’RE SURE IT’s GOING THE BEST WAY=="VTA RCA", 





BE MODERN—RADIO YOUR MESSAGE: Vig RCA 
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RAINCOAT 





now you can prot your 
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weatherbeaten and 








Yes, you can fully restore your 
building exteriors and protect your 
-buildings and contents against storms and 
weather by applying Waterfoil, the raincoat 


for masonry structures. Unlike other masonry 





coatings Waterfoil is made of irreversible 
inorganic gels which upon final hardening 


bond firmly both chemically and physically t6 


the old surfaces. Water penetration is impeded 


thus helping to prevent further deteriora- 


a 


tion, spalling or rusting of reinforcing 
bars. Save the buildings you now have 
Write for the important literature 


on Waterfoil today 


WATERFOIL 


THE UNIQUE TREATMENT FOR EXTERIOR MASONRY SURFACES 


eet ETE HE ROO IRE RY CO EIR HOSEN 


Non tintanmntennecan, 


A.C.HORN CO.,INC. 


Menvfacturers of materials for building maintenance and construction 
10th STREET & 44th AVENUE, LONG ISLAND CITY 1, NEW YORK 
HOUSTON - CHICAGO + SAN FRANCISCO + TORONTO 
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In the district of 
Calabar, on the African 
Gold Coast, food in 
cans is such a valuable 
commodity that a can of 
tomatoes buys a native 
a handsome wife. 


I pap t ry: More tomato products 
are packed in Continental cans than any other 
vegetable! Next come peas, then corn. As a matter of 
fact, a total of 30 different vegetables come in 
Continental cans. 

The can, of course, is only one member of CCC's 
big family of products. Others: paper cups and 
containers, plastics, fibre drums, crowns and cork 
products. For CCC customers, it adds up to: 

"The bigger the family, the better the service." 
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than ever 
before. Only Continental makes 
all three types of beer cans— 
the flat-top, the Cap-Sealed 
and the quart Cap-Sealed cans. 





of 
Continental's more than 
16,000 customers (represent- 
ing 136 different indus- 
tries) would fill the phone 
book of a medium-sized city. 


are made every single day 
by CCC crown plants. These 
uniformly sized crowns are 
stamped out on modern 
multiple-die presses. 
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CONTINENTAL CAN COMPANY 
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F HAT economies 
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| may be effected by estab- 

Het 

| lishing steady employment? 

| W hat major adjustments must 

management make in its 
thinking to achieve this end? 
Due to even consumption 
what percentage of the goods 
manufactured in this country 
lends itself to production on a 
stabilized basis? 
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TOWARD ECONOMIC STABILITY 


S | re responsi- 
bility toward economic stability is a sub- 
ject close to me and my way of think- 
ing; a subject that the country should 
hear more about, if we are to set our 
economic house in order on a stable, 
balanced basis. 

Certainly this is a most difficult 
period. In spite of all of the black pre- 
dictions to the contrary, we have reached 
and maintained peak production in the 
three years since the war. You know 
our past experience when there was no 
place to go but down, after such a simi- 
lar period. That is why I think it is 
timely to discuss what should be done 


ee wm’ $s g-E Vf 





RICHARD R. DEUPREE 


President, The Procter & Gamble Company 


and what can be done on a long-term 
basis to keep the country from going 
into a “nose-dive,” with resulting wide- 
spread unemployment, as has happened 
so many times before. 

The whole history, of not only this 
country, but the entire world, has been 
a series of ups and downs, of violent 
fluctuations. These always bring about 
a great deal of suffering and, as we have 
seen through the years, usually some 
bad stop-gap legislation. We saw laws 
put on the books in our country in the 
early 30’s that were unquestionably bad. 
They did not help the public, the em- 
ployee, or the employer. This was a 
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period of reform through legislation, 
but looking back we can see that this 
law-making did not cure a bad situa- 
tion. You just can’t legislate away the 
nation’s economic ills—then or now. 

It would be impossible for me to at- 
tempt to go into the details of the so- 
cial movement that this country passed 
through in the 30’s. So I will confine 
myself to the problem that I think 
aggravated the entire situation—the un- 
certainty and lack of stability of em- 
ployment facing men and women 
working in industry—and its solution: 
the steady employment for these men 
and women. That is basic, you will 
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agree, yet think how many of the 
economic ills which could have been 
headed off if management had come to 
that point of view and done something 
about stabilizing employment years ago. 

Steady year-round employment is so 
right from the standpoint of the em- 
ployer, so right from the standpoint of 
the worker, and so right for the coun- 
try asa whole! And, taken on an an- 
nual basis, it is so economical in the 
operation of a business, that it is hard 
to see why we manufacturers have not 
made more progress in its application. 
I’m sure I know most of the answers 
that employers make. After all, I have 
been emphasizing this subject now for 
almost twenty years. And the gist of 
their remarks is always, “Somebody else 
might do it successfully but I can’t.” 
Ours is a highly competitive economic 
system, and I’m as sure as you are that 
is the right system. The fact that our 
system is so competitive makes solution 
of this problem difficult, but it doesn’t 
mean that steady employment is out of 
the question; for there are too many 














GRINDING A BEARING TO FIT ON A SHAFT——-DEVANEY PHOTOGRAPH 


types ot industries that have been able 
to make a plan of steady year-round em- 
ployment work successfully, and are 
well satisfied with their results. None 
of these firms, that I know of, would 
think of going back to the sporadic, up- 
and-down production of former years. 


“We Want Steady Employment” 


A number of surveys have been made 
in which workers have been asked what 
they wanted most in their jobs. In 
every one of them I have seen, men and 
women have answered, “First of all, we 
want steady employment.” This is 
not surprising. Ask some questions of 
your friends in management, as I have. 
What if you didn’t have any idea if 
you were going to work next week or 
not; or what your income would be 
next month? Wouldn’t you be pretty 
jittery about the future? You certainly 
would be! You would be unable to 
plan your life even to buying clothes 
for your children and keeping them in 
school. There wouldn’t be a bit of sta- 
bility in your family life. Any man 
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who is in that position is bound to be 
terribly disturbed, a prey to all sorts of 
economic “isms,” and so worried he 
hasn’t time to be a good citizen. 

There is no one easy solution to this 
problem of stability. I believe it is man- 
agement’s problem and management’s 
thinking that, by considering all fac- 
tors, will decide how a businesss can 
be changed to provide for steady year- 
round employment. It’s a basic down- 
to-the-roots-of-the-business decision and 
so must be made by management. It 
can’t be legislated into action. The 
business must change its entire think- 
ing so as to follow the consumption 
line of the product being produced, 
rather than the sales line, which is so 
frequently disturbed by the excitement 
of the seller and the buyer. Right here 
I would like to draw on The Procter & 
Gamble Company’s history in making 
clear what I have in mind. 

Over 25 years ago we found out that 
our soap products were consumed fair- 
ly evenly throughout the year. But our 
products were not purchased evenly, 
nor did we manufacture steadily. We 
decided that goods consumed evenly 
throughout the year could be produced 
evenly. It took some time to work out 
the solution, mainly because the sales 
department had to accept the premise 
of uniform production and really co- 
operate to make the plan successful. 
(1 know for I was General Sales Man- 
ager at the time.) 

It was costly at first, but William 
Cooper Procter, then our president, in- 
sisted on it because he felt that a steady 
job was the most important thing in 
every employee’s life. That was way 
back in 1923 and the plan has been in 
operation ever since. Since that date, 
not a single employee who came under 
the Guaranteed Employment Plan has 
been laid off because of lack of work. 

I am not saying that production can 
be exactly matched to consumption; but 
I do say, with commodities like ours, 
production can be set on a monthly or 


(Continued on page 74) 


“Steady year-round employment is so right from 
the standpoint of the employer, so right from the 
standpoint of the worker, and so right for the 
country as a whole! And, taken on an annua! 
basis, it is so economical in the operation of a 
business, that it is hard to see why we manu- 
facturers have not made more progress in its 
application.” 
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os /ETER more than two years 
of drafting, negotiating, and re-draft- 
ing, first at London, then at Lake Suc- 
cess, later at Geneva, and finally at 
Habana, a Charter for an International 
Trade Organization has at last been 
prepared. On March 24; 1948, the dele- 
gates to the United Nations Conference 
on Trade and Employment, represent- 
ing 53 countries signed the Final Act 
which signified their agreement on a 
text of a charter. 

One country, Turkey, lacked an ac- 
credited signing delegate at the mo- 
ment, but indicated that it would sign 
later. This left the delegates from 
Argentina and Poland as the only rep- 
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WINTHROP G. BROWN 


Director, Office of International Trade Policy 
Department of State 


resentatives of the 56 countries eligible 
to sign at that time who refused to 
recommend the Charter to their gov- 
ernments for approval. 

Now that this work is done, the next 
step is to submit the Charter to the vari- 
ous countries for acceptance according 
to their respective constitutional pro- 
cedures. In this country, it will be sub- 
mitted for Congressional action. It is 
therefore appropriate that we now take 
time to appraise just what has come out 
of these prolonged negotiations. 

Even a cursory examination of the 
Charter will show that it will not usher 
in a new world overnight. Neverthe- 
less,! the Charter is unprecedented in 
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the history of international economic 
relations. For the first time there are 
definite commitments under which a 
major part of the world can work to- 
gether to promote the expansion of pro- 
duction, exchange, and consumption of 
goods and to liberate international trade 
from the maze of restrictive and dis- 
criminatory rules which to-day hamper 
the flow of commerce. Agreement has 
been reached not only on the need to 
abolish many of the current restrictive 
trade barriers but, also, on the methods 
and conditions for doing so. The Char- 
ter reflects the fact that most countries 
of the world have come to recognize 
that their economic foreign problems 
8 . Page 13 
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are insolvable except on a global scale. 

At the same time, the Charter is prac- 
tical. It takes the realities of the world 
into proper account. Many countries 
are unable, and others are reluctant, to 
make all the adjustments required by 
an ideal trade policy. When 56 nations 
are involved, consideration must be 
given to their many divergent interests, 
their unequal levels of economic de- 
velopment, their different stages of re- 
covery, and their various points of view. 
All these must be reconciled and mu- 
tual concessions are necessary to reach 
a common meeting ground. In view 
of this need for give-and-take, the ITO 
Conference would have been justified 
in reporting progress had it succeeded 
in getting agreement on only a few of 
its forward-looking provisions. Since, 
however, each of the main chapters of 
the Charter is either a clear commit- 
ment to eliminate at once, or to move 
toward the elimination, of unnecessari- 
ly restrictive barriers to commerce, the 
Conference can justly be characterized 
as highly successful. Let us look at the 
Charter itself and see specifically what 
it encompasses. 


Stability Essential to Peace 


One section, that dealing with em- 
ployment and economic activity, em- 
phasizes the fact that employment, 
production, and demand for goods and 
services are not of domestic concern 
alone. Conditions of stability and well- 
being within the member countries are 
recognized as a prerequisite for peace- 
ful and friendly relations among na- 
tions. Members agree to take action 
designed to achieve and maintain full 
and productive employment through 
measures appropriate to their own po- 
litical, economic, and social institutions. 

The chapter covering economic de- 
velopment and reconstruction was one 
of the most hotly debated sections and 
there was great difficulty in finding 
common ground upon which the vari- 
ous delegates could agree. Asa result, 
this section now goes farther than some 


“ .... The Charter ts unprecedented in the his- 
tory of international economic relations. For the 
first time there are definite commitments under 
which a major part of the world can work to- 
gether to promote the expansion of production, 
exchange, and consumption of goods and to liber- 
ate international trade from the maze of restric- 
tive and discriminatory rules which to-day hamper 
the flow of commerce.” 
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of the countries would like, while it is 
not as strong as others have wanted. 
From the point of view of the United 
States, however, it represents a definite 
advance in that for the first time it 
specifies the basic principles which shall 
apply to the promotion of industrial and 
general economic development as well 
as to the reconstruction of those coun- 
tries whose economies have been devas- 
tated by the war. 

Members recognize that the interna- 
tional flow of capital can be of great 
benefit in promoting economic de- 
velopment and consequent social prog- 
ress, and they therefore commit the 
Organization to undertake to make 
recommendations for and to promote 
agreements which will encourage the 
movement of funds, skills, and tech- 
nology. In addition, those countries in 
need of capital agree, subject to appro- 
priate conditions, to provide reasonable 
opportunities for investments and ade- 
quate security for them. These coun- 
tries also agree to take no “unreasonable 
or unjustifiable action . .. . injurious 
to the rights or interests of nationals of 
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other members in the enterprise, skills, 
capital, arts, or technology which they 
have supplied” and to make no re- 
quirements with respect to investments 
which are not just and reasonable. 

They also commit themselves to work 
toward the development of bilateral 
and multilateral agreements covering 
the opportunities and security for in- 
vestment. Should these obligations not 
be lived up to, an investing member 
country has the right to complain that 
its rights under the Charter are being 
nullified or impaired. The Interna- 
tional Trade Organization may request 
the offending member to conform to 
its obligations and, if it does not do so, 
may then release the injured country, 
on a compensatory basis, from obliga- 
tions or the grant of concessions to the 
offending member. Provision is also 
made for any decision by the Organ- 
ization to be referred to the Interna- 
tional Court of Justice for an advisory 
opinion. The opinion of the Court is 
binding on the Organization. 

These are important provisions. For 

(Continued on page 58) 
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PREPARE NOW FOR DEFENSE? 


MAJOR GENERAL SIDNEY P. SPALDING 


Army Member of the Executive Committee of the 
National Military Establishment Munitions Board 


. as the main ob- 
jective of American industry in time 
of emergency is to transform itself into 
a huge arsenal to produce the weapons 
and equipment needed by our combat 
forces to defeat the enemy, military pro- 
curement is at the very heart of the over- 
all industrial mobilization problem. 

In his article, “A Blueprint for Indus- 
trial Mobilization,” in the June Dun’s 
Review, Thomas J. Hargrave, Chair- 
man of the National Military Estab- 


Military Procurement Planning, de- 
signed to assist private industry in 
making plant-wide industrial mobiliza- 
tion plans which will support and 
implement national industrial and eco- 
nomic mobilization planning. 

Since the problem is primarily one 
of military procurement and military 
procurement planning, the Munitions 
Board guide is intended to assist pri- 
vate industry in understanding the 
problem of military procurement and 
to inform industry where it fits into the 
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lishment Munitions Board, promised oer 

that the Board shortly would provide procurement planning of the Armed 

industrial mobilization guidance for Services and what it can do about it. ete 
industry. That promise has been ful- _ Basic in the military procurement = 

filled in A Guide for Joint Industry- problem in war is what is needed by 
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the Armed Services, the amounts re- 
quired, and when needed, all of which 
is generally referred to as “Military 
Requirements.” 

These requirements spring from the 
Strategic Concept, which is developed 
by the Joint Chiefs of Staff. The Stra- 
tegic Concept is a forecast of the kind 
of war the nation must be prepared to 
fight, when the fighting will take place 
and where, the size and types of mili- 
tary forces needed, and how long the 
fighting will last, along with innumer- 
able other considerations of world-wide 
Strategy. 


Not as Easy as It Sounds 


Normally, when a segment of indus- 
try is asked what it can do in industrial 
mobilization in event of emergency, its 
representatives toss back: “Tell us what 
you need, and we'll make it!” 

From the determinations which com- 
prise the Strategic Concept, it may 
readily be seen that telling industry 
what the military will need is not as 
easy as it sounds. Accordingly, the 
“Guide” has this to say in the hope of 
developing understanding: 

“The most purposeful type of mo- 
bilization planning would be for the 
military procurement officers to place 
blueprints and contracts with produc- 
tion plants well in advance of an emer- 
gency, and for you as a private plant 
manager to schedule your own procure- 
ment, sub-contracting and production 
thereafter. Unfortunately, this is ex- 
tremely difficult to do for the vast bulk 
of potential wartime munitions require- 
ments. A vast administrative burden 
would be posed by the placement and 
constant revising of such a tremendous 
volume of military contracts—to adjust 
them to countless and swift changes in 
logistic plans, in military and industrial 
technology, and in the physical struc- 
ture of the nation’s industrial plant. 

“However, there are many ways in 
which the individual company can 
establish a reasonably firm basis for 
planning its wartime product for a 
future emergency. For example, if a 
concern produced a military item in 
World War II—and military techno- 
logical developments have not since af- 
fected that item—then that firm might 
well be called on to make the same or 
a similar item in a future emergency. 
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ROLLING INGOTS—-ACME PHOTOGRAPH 


Manufacture of cartridge cases was an important function which private industry per- 
formed in World War Il. Here cast brass ingots are being sent through a series of cold 
rolling machines until they are rolled thin enough to be coiled. Shaping and drawing 
into finished rifle bullets was performed in Government arsenals. 


(Assuming, of course, that no funda- 
mental changes have taken place within 
the plant or concern.) 

“Certain products, multi-purpose 
components, and intermediate stages of 
production (leather, cloth, metal shapes, 
etc.) are essential in either peace or war; 
with only minor changes, these items 
would be needed at top production rate 
in wartime. 

“Then, too, concerns that have ac- 
cepted educational orders, or research 
and development contracts, or routine 
peacetime supply contracts with the 
National Military Establishment might 
be able to relate this work to their plan- 
ning for an emergency product. Often, 
procurement officials can give good ad- 
vice as to possible products—even as 
to types and quantities—that a con- 
cern might be called upon to make. 
As military planning progressses, the 
ability of regional offices to. advise in- 
dustry will be enhanced. 

“However, for those industrial execu- 
tives who feel the need for specific 
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guidance as to what they might be 
called upon to produce, and at what 
rate, it is suggested that each industrial 
plant management should plan to pro- 
duce at the same rate as in the month 
of January 1944. Wherever this assump- 
tion is not appropriate, the base period 
should be the plant’s peak production 
month during World War II. The 
general rule as to what product the 
plant should plan to make should be— 
where appropriate—approximately the 
same type of item or items as were pro- 
duced in the plant in the base month 
selected.” 

The suggestions of how an industry 
can prepare to carry its share of a 
war burden are accompanied by as- 
sumptions on the type of emergency 
situation industry can anticipate if an 
emergency should arise. “Push button” 
warfare is not assumed. A high rate of 
production is assumed—an assumption 
that suggests even greater manpower 
and materials problems than those fac- 
ing us in World War II. 
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This “Guide” is a document of im- 
portance to industry; copies should be 
obtained and studied and its sugges- 
tions followed so that each plant in 
the United States will be prepared to 
take its place in the ranks of a mobilized 
American industry in defense of the 
nation when needed. 

The initial section covers the Govern- 
ment agencies involved in industrial 
mobilization planning, the types of con- 
trols being planned, and why each 
manufacturer should plan for indus- 
trial mobilization. Excellent reasons 
are provided why an industry should 
get to work right now and start its 
own industrial mobilization and not 
wait to be told what the military needs 
in an emergency. The “Guide” states: 

“Your company is only one of thou- 
sands in this nation. Should you be un- 
prepared in time of emergency, and 
unable to participate in production of 
essential goods, there would be no way 
in which you could be protected. Un- 
less you can shift to essential produc- 
tion, your supplies of raw materials 
might be cut off and your labor force 


drained away. The very existence of 
your company might hang on your 
preparedness for the emergency. 

“Your company is only one of thou- 
sands, but if all the thousands of manu- 
facturing concerns, and thousands of 
production plants in the United States 
took action now to make ready—to do 
what they can do in peacetime to pre- 
pare for war—this action might save 
as much as three to six months of price- 
less ‘lead time.’ 

“The achievement of our national in- 
dustrial plant of industrial readiness to 
produce for war has important strategic 
implications. In World War II as in 
World War I, this nation entered the 
war only after several years of mobiliza- 
tion while other nations fought. Should 
we be attacked first in a future war, 
only our industrial and military pre- 
paredness together might save us from 
defeat.” 

Section II is a check list of things a 
manufacturer can do to achieve its 
own industrial mobilization plan. It 
covers planning by top management; 
materials, supplies and components; 


“There are many ways in which the individual company can establish a reasonably firm 


basts for planning . 


. for a future emergency . 


. If a concern produced a military 


item in World War ll—and military technological ‘developments have not since affected 
that item—then the firm might be called on to make the same or a similar item.... 
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sales and shipping; personnel, labor 
resources, training, and inJustrial re- 
lations; production and production con- 
trol; plant layouts, equipment, main- 
tenance and expansion; research and 
development; and plant security and 
damage control. 

This check list is primarily a tickler. 
Its main purpose is to start the think- 
ing of business men and get them 
going with their planning. A look at 
the problem which must be met will 
give anyone that “so much to do; so 
little time in which to do it” attitude. 
We need to be alert to the tasks that 
must be finished now, during peace- 
time, and not after an emergency starts. 
If we are prepared industrially to the 
hilt, any would-be aggressor will think 
twice before striking, and his second 
thought will be so discouraging he’ll 
behave himself. 


Supply Sources 


The third section of the Board’s ad- 
vice to industry deals with military 
plans for supply sources. It describes 
the recently announced Armed Services 
allocation and survey of private indus- 
trial capacity for military procurement 
planning along with recommendations 
on how a company can have its plant 
become a part of that program. The 
manual describing procedures in the 
plant survey, used by the Armed Ser- 
vice Procurement Planning Officer, is 
covered in a booklet, Annex 47, which 
you may obtain from the Munitions 
Board. The “Guide” is available for 
purchase at the Government Printing 
Office. 

Section III of the “Guide” also out- 
lines procedures for drafting tentative 
production plans. 

Section IV lists materials and com- 
ponents essential in war. The first part 
covers materials in short supply in 
World War II in the order of their 
scarcity and the second part lists essen- 
tial multi-purpose components, which 
are now considered likely to be of wide 
essential usefulness in an emergency. 
In listing the items in short supply dur- 
ing the late war, the “Guide” gives the 
reason or reasons for their scarcity, such 
as inadequate supply of raw or semi- 
finished materials, limited production 
facilities or equipment, lack of man- 

(Continued on page 70) 
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, on shipments of 
domestic merchandise to foreign coun- 
tries during 1947 boosted export dollar 
volume 50 per cent to $14 billion from 
the $9 billion level reached in 1946. 
This was very close to the wartime peak 
of 1944; it was more than five times the 
annual average export volume during 
the decade from 1931 to 1940. 

The value of machinery and vehicles 
sent out of the United States in 1947 
was almost double that of the preced- 
ing year. An increase of 88 per cent 
occurred in the exports of metal and 
manufactures except machinery and 
vehicles. Shipments of chemicals and 
related products rose 57 per cent. 

The value of machinery and vehicles 
exported in 1947 was 31 per cent of the 
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(Data from U. S. Bureau of the Census) 


near-record total for that year. The $4.4 
billion exported in this one commodity 
group was more than twice that in any 
other group. Shipments of textile fibers 
and manufactures were 13 per cent of 
the total with a dollar value of $1.8 bil- 
lion. Exports of vegetable food prod- 
ucts and beverages reached $1.7 billion 
or 12 per cent of the total. The com- 
bined exports in these three groups in- 
Cluded more than 55 per cent of all 1947 
exports. 

Considerable increases were reported 
in total exports to the five leading im- 
porters of United States’ goods. Canada 
received 43 per cent more in 1947, 
United Kingdom receipts were up 30 
per cent, France accepted 18 per cent 
more goods, there was an increase of 
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81 per cent for Brazil, and Mexico 
imported 24 per cent more from the 
United States in 1947. 

More than $5 billion of the total ex- 
ports was shipped to Europe. North 
America received slightly less than $4 
billion. South America received more 
than $2 billion while nearly $2 billion 
went to Asia. Africa and Australia and 
Oceania followed with less than $1 bil- 
lion each. 

These data are from the U. S. Bureau 
of the Census Report Number FT 420 
which lists exports by country of des- 
tination; it does not contain totals by 
continental areas. A table containing 
total 1947 exports by major commodity 
groups to 137 countries and 6 continen- 
tal areas is available from the editors. 
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Director, Scripps Foundation for Research in Population Problems 


: J HE growth of population in 
the United States during the century 
1790-1890 was one of the astounding 
social phenomena of the western world. 
In 1790 our first census showed a popu- 
lation of approximately 4 million. The 
increase averaged about 35 per cent in 
each decade until 1860 and our popu- 
lation was then 31.4 million (see chart 
I). It increased eightfold in seven 
decades. 

In the next three decades the rate of 
increase dropped to about 26 per cent 
and the population doubled (62.9 mil- 
lion) in 30 years instead of in 23.5 years 
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- // ANY social and 
economic trends result 
from predictable population 
changes. Significant facts 
about population growth and 
distribution are indicative of 
future developments. A later 
article will contain Mr. 
Thompson's interpretation of 
these facts. 
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as in the earlier period. After 1890 the 
rate of growth continued to decline and 
was about 21 per cent until 1910, about 
15 per cent until 1930, and only 7.2 per 
cent between 1930 and 1940. 

It now appears probable that it will 
rise to about 12 per cent during the cur- 
rent decade. After 1950 the rate will 
decline rapidly until by 1970 there will 
be little or no increase. 

During most of our history the popu- 
lation of the United States has had two 
sources of growth: (1) the excess of 
births over deaths, and (2) the excess 
of immigrants over emigrants. The 
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I The rate of population 
growth during selected periods has de- 
clined steadily since the first census in 
1790. The rise in the rate of growth dur- 
ing the present decade 1s the result of a 
temporary stimulation and probably will 
not last. 


I The age composition of the 
population is usually affected by changes 
in the rate of growth. In 1820 the median 
age was 16; in 1940 it was 29. The 
median age will probably continue to rise 
as @ result of the declining growth rate. 


Ul The marriage and birth 


rates reflect one cause for the recent sharp 
increase in the rate of population growth. 
Fhese currently high rates, resulting from 
unusual conditions, cannot be expected to 
remain at the present peak levels. 


V The proportion of non- 


whites and foreign-born whites declined 
in the past 100 years. While the propor- 
tion of non-whites is now expected to 
increase, restricted immigration will con- 
tinue to limit the number of foreign- 
born whites. 


V The. steady movement 


from rural to utban areas has reduced the 
farm population near a minimum for es- 
sential production. A considerable portion 
of the rural population is non-farm and is 
concentrated near metropolitan areas. 


former has always been much the more 
important and, though long declining, 
remained fairly large until 1930. 

The excess of immigrants in contrast 
to natural increase has varied consid- 
erably from time to time depending 
upon whether economic conditions 
were good or bad in this country and 
how great the push was in Europe. 
Since 1924, however, the excess of im- 
migration has been limited by the quota 
laws, executive orders, and restrictions 
on the immigration of former enemies. 

The decline in the birth rate is by 
no means recent. It became apparent 
in the Northeastern States as early as 
1800. But the rate of natural growth 
is determined by the difference between 
the birth rate and the death rate and 
the death rate also declined rapidly for 
some decades. Thus the rate of popu- 
lation growth did not decline as soon 
or as rapidly as might have been ex- 
pected from a study of the birth rate 
alone. 


Effects of Declining Rate 


Hewever, the birth rate began to de- 
cline faster than the death rate about 
the middle of the century, as urbaniza- 
tion speeded up, hence the natural rate 
of growth began to decline. A fair 
idea of the effects of the decline in the 
birth rate on our population growth 
can be had if we realize that a continu- 
ance of the rate of about 3.0 per cent 
per year (the rate prior to about 1860 
which up to 1830 was very little affected 
by immigration) would have brought 
our population to the incredible figure 
of 441 million by the middle of 1948. 
This is over three times its actual size. 

This decline in rate of growth has 
not only affected the size of our 
population, but has very considerably 
changed the age composition of our 
people. When the birth rate declines 
the proportion of children in the popu- 
lation also declines unless there is a 
fully compensating improvement in in- 
fant and child mortality. This may 
happen for a while, but it cannot last 
long. 

With only negligible exceptions the 
proportion of the children under five 
in our population has declined from 
18.5 per cent in 1820 to 8.0 per cent in 
1940 (see chart II). The decline in the 
proportion of children 5 to 19 during 
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the same period was from 39.4 per cent 
to 26.4 per cent. 

At the other end of life, the propor- 
tion of middle aged persons (45 to 64 
years of age) rose from g or 10 per cent 
to 19.8 per cent and those 65 and 
over increased from about 2.5 per cent 
to 6.9 per cent. In contrast to these 
changes in young and old persons the 
proportion in the group aged 20 to 44 
changed far less during this time; the 
change was from about 30 per cent in 
1820 to about 38.9 per cent in 1940. 

This shift from a very young popu- 
lation, whose median age was about 
16 in 1820, to an older population, 
whose median age was 29.0 in 1949, is 
very great and is certain to have sig- 
nificant effects on our social and eco- 
nomic life. 

A question which will probably have 
occurred to you while reading the 
above is: How has the rise in the birth 
rate since 1940 affected these long-time 
changes? One can never be positive 
about what will happen in human af- 
fairs, but the opinion of the writer is 
that the recent rise in the birth rate 
will not change these trends funda- 


mentally. Since this opinion runs con- 
trary to that of many people it will be 


well to enumerate the reasons for it. 
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It has long been known that over 
short periods of time there was a fairly 
close association between economic con- 
ditions and the birth rate. It worked 
this way. In good times (economically) 
there was an increase in marriages and 
in due course an increase in births, 
Thus one was quite safe in predicting 
relatively high marriage rates in good 
years and a relatively high birth rate 
in the following year, especially for 
first births. 

A period of economic depression has 
just the opposite effect. It reduces mar- 
riages and in due time births, likewise 
having its most pronounced effect on 
first births. During the depression of 
the 1930's, particularly in the early 
years, many marriages were postponed. 
By 1933 not less than 750,000 marriages 
which would normally have taken 
place if times had remained reasonably 
good had failed to materialize. 

In 1938 and 1939 the marriage rate 
again fell although not nearly as low 
as in the early 1930’s. Thus we en- 
tered the period of preparation for war 
with a backlog of postponed marriages 
which were rather quickly made up as 
employment increased and wages rose. 

Not only were postponed marriages 
made up, but the large number of 
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children born in 1921 to 1925 were com- 
ing to marriageable age and the nor- 
mal marriage rate was exceeded more 
than would have been expected in a 
period of prosperity following one of 
depression. 


Marriage Rate at Peak 


To this economic stimulus there was 
apparently added a psychological stimu- 
ius connected with the war so that the 
marriage rate rose rather steadily from 
10.7 per 1,000 of the population in 
1939 to 13.2 in 1942. It fell off again in 
1943 and declined to 11.0 in 1944 
as more and more men entered the 
army and were sent overseas. In 1945 
it rose to 12.1 and in 1946 to 16.3—an 
all time high so far as the writer knows 
(see chart III). 

This last is a very high marriage rate 
and could not last more than a few 
years even with marriages to be made 
up and with a strong drawing on future 
marriages. It could not be sustained 
unless there were a steadily increasing 
proportion of second and higher order 
tarriages due to an increasing num- 
ber of divorces. 

But even when this is allowed for, it 
seems highly probable that the increase 
in marriages up to 1942 just noted and 
that again taking place aiter the war 
constituted a drawing on future mar- 
riages which would not have taken 
place if economic conditions had not 
been very favorable. Given these 
changes in the marriage rate since 1939 
we would have expected a large in- 
crease in the birth rate. 

This increase in births does not neces- 
sarily mean an increase in the average 
size of the family. When the number 
of first, second, and higher order births 
are studied in relation to the age of the 
mother there is as yet no convincing 
evidence that the average woman is 
having more children. 

What appears to have happened is 
that more people are marrying some- 
what younger and that there is a some- 
what shortened period between mar- 
riage and the first birth, as would be 
expected in a period of prosperity. Also 
there appears to be a shorter interval 
between other births than in a period 
of depression. This situation would re- 
sult in a rise of the rates for first, second, 


(Continued on page 54) 
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Ds THE BEGINNING OF THE 
SECOND HALF OF 1948 NEARLY ALL 
BUSINESS BAROMETERS WERE AT 
RECORD-HIGH PEACETIME LEVELS. 
EMPLOYMENT ESTABLISHED A NEW 
ALL-TIME RECORD IN JUNE. Most 
WHOLESALE PRICE AVERAGES 
PASSED THE PREVIOUS PEAK REACH- 
ED IN May 1920. BusINEss FAIL- 
URES CONTINUED TO INCREASE. 


- 7 WERE was a moderate in- 
crease from May to June in the tempo 
of over-all economic activity. Industrial 
production, which began to pick up 
soon after the settlement of the Spring 
coal strike, rose steadily during June 
and by mid-year was at or close to the 
peacetime peak established in Febru- 
ary of this year. 

The Federal Reserve Board’s Index 
of Physical Production (1925-19390 
100) averaged 192 for the first six 
months of 1948 as compared with 187 
in the first half of 1947. 

Production during the first half of 
July was curtailed or suspended in some 
industries which usually schedule mass 
vacations in that period. Seasonally ad- 
justed, tota] output remained close to 
the high June level. 

Backlogs of orders for certain ma- 
terials, especially steel and steel prod- 
ucts, continued to grow. In several 
other lines supplies appeared to be ade- 
quate to meet current demands al- 
though there was no noticeable drop 
in new order volume. 

A slightly greater than normal sea- 
sonal rise took place in new construc- 
tion in June. The total dollar value of 
new construction put in place during 
the month was estimated to be $1,605,- 
000,000, an all time monthly record. 
The June total represented a gain of 
II per cent over May and was 32 per 
cent above the total for June a year ago. 
All types of private construction in- 
creased during the month with the 
exception of industrial building which 
dropped 2 per cent from that of the 
previous month and was 21 per cent 
below June 1947. 
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FISHING FLEET OFF POINT ARENA, CALIFORNIA—CORSON PHOTOGRAPH FROM DEVANEY 
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OF BUSI NESS 


am. Of Preliminary 
Foreign Trade estimates of 
U. S. foreign trade in May (the latest 
month for which figures are available) 
indicate a drop in total export values of 
2 per cent from the previous month. 
Exports authorized by the Economic 
Co-operation Administration, however, 
were three times as heavy in May as in 
April. General imports rose about 4 
per cent from April to May; principal 
increases occurred in imports of vege- 
table food products and beverages, and 
wood and paper. 

U. S. exports during the first five 
months of 1948 amounted to $5.5 bil- 
lion as compared with $6.3 billion dur- 
ing a similar period in 1947. General 
imports totalled $2.9 billion for the first 
five months of this year, about 20 per 
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cent above the $24 billion total for th. 
first five months of 1947. 


Oo The entrance of 
Employment well over two mil 
lion students and vacation workers into 
the civilian labor force pushed total em- 
ployment in June up to a new all-time 
peak of 61.3 million persons. The June 
figure was 4.5 per cent above that of the 
preceding month and was 2 per cent 
higher than the previous peak of 60.1 
million persons established in July and 
August 1947. 

The number of farm workers in- 
creased to 9.5 million in June from 7.9 
million in May. Persons engaged in 
non-agricultural pursuits numbered 52 
million in June as compared with 50.8 


million in the previous month. 
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Although current monthly totals of the dollar value of construction put in place exceed those of the 
mid-1920's, the number of nonfarm dwelling units constructed each month per 1,000 population is con- 
siderably lower. In 1945 there were about 34 million nonfarm dwelling units in the continental United 
States for a population of approximately 139.6 million; theoretically, one dwelling unit existed for every 


Jour persons in the country. 


Although unemployment increased 
slightly in June, in relation to the size 
of the labor force it remained at a very 
low level. Many of the 2.2 million per- 
sons unemployed were in the process of 
changing jobs and were classified as 
“frictional unemployment.” 

Shortages of some types of skilled 
labor were reported by manufacturers 
in various industrial areas throughout 


the country. 
Wage in- 


Wages and Pri 
" and Frices creases in 
various industries caused the general 


level of wage rates to rise moderately 
during June and the first half of July. 


Industrial Production 


Seasonally Adjusted Index: 1935-1939—=+00: Federal Reserve Board 







1945 1946 1947 1948 

January 234 160 189 193 
February 236 152 189 194 
March 168 190 192 
April 165 187 188 
raed 159 185 192 
une 193° 
July 

August 

September 
October 

November 
December 


* Approximation; figure from quoted source not available. 
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Data from the United States Department of Commerce, Bureau of Census. 


Although no set pattern was estab- 
lished, most agreements called for wage 
increases of between 8 and 10 per cent. 
Personal income, bolstered by higher 
wages and reduced income tax pay- 
ments, was probably at a near-record 
level at the beginning of the second 
half of 1948. 

Wholesale commodity prices fluctu- 
ated within a fairly narrow range dur- 
ing June and the first half of July. The 
cost of living, as measured by the U. S. 
Bureau of Labor Statistics’ Consumers’ 
Price Index, (1935-1939—=100) stood at 
170.5 in May as compared with 169.3 
in the preceding month; it was 156.0 


in May 1947. 


Wholesale Commodity Prices 
Index: 1926==100; U. S: Bureau of Labor Statigics 













1945 1946 1947 1948 
January 104.9 107.1 145 > 
February 105.2 107.7 r 160.8 
March 105.3 108.9 161.4, 
April 105.7 110.2 7 162. 
May 106.0 111.0 x 16: 
June 106.1 5 165 é 
July 105.9 124. 150.6 
August 105.7 12 153.6 
September 105.2 157-4 
October 105.9 1 158.5 
November 106.8 9-7 159:7 
December 163.2 


* Approximation; figufe from quoted source not available. 
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J, J, The arrival of warm Sum- 
*AQE mer weather in the latter 
part of June and early July stimulated 
the consumer demand for many types 
of seasonal merchandise. Those items 
suitable as gifts attracted very favorable 
attention with evident preference for 
practical goods in the medium-price 
range. 

Food volume was sustained at near- 
peak levels during June and July. 
Price-conscious housewives continued 
to seek substitutes for high-priced meats 
and butter; locally grown produce was 
plentiful and reasonably priced. While 
there was a slight seasonal decline in 
the buying of some house furnishings, 
the demand for branded major appli- 
ances and outdoor furniture was very 
large. 

Retail dollar volume in June rose 
moderately above the high May level 
and compared favorably with that of 
the corresponding month a year ago. 
While there were extensive promo- 
tional sales, clearances were generally 
less frequent than a year ago. 

The Dun’s Review Trade Barome- 
ter, a measure of consumer purchasing 
in terms of the 1935-1939 average level, 
was 306.3 in June (preliminary) as com- 
pared with 281.3 a year ago and 300.4 in 
the preceding month. The barometer 
is adjusted for seasonal variations and 
for the number of business days in the 
month. 

The final barometer for May rose 1.8 
per cent to the all-time high of 300.4. 
It was 8.1 per cent above the 278.0 of 
a year ago and fractionally exceeded 
the previous high of 300.1 which was 
reached in March 1948. 

While there were slight fluctuations 
in consumer buying among the 29 re- 
gions during May, all of the barometers 
were larger than a year ago. Trade 
activity in eight of the regions dropped 
slightly below the very high April level. 






Employment 
Millions of Persons: U. S. Bureau of Census 
1945 1946 1947 1948 
January §2.1 51.0 55-4 57-8 
February §2.7 51.2 558 S7t 
ary 534 52. : B 
Apri 53. 3 
May 53.8 8.6 





The barometer increases in the other 
21 regions were slight. 

Wholesale trade was brisk during 
May and June. While unit order vol- 
ume dropped slightly in some lines, the 
total dollar volume of wholesale trade 
was moderately above the correspond- 
ing 1947 level. There were substan- 
tial reorders of seasonal merchandise 
and numerous requests for Fall goods. 
Buyers were insistent on early deliv- 


eries of Fall orders. 
Yy At the middle of June 
atiaaenal security prices were at 
new highs for the year. During the 
remainder of June and in the first two 
weeks of July most stock values levelled 
off slightly below these peaks with the 
exception of the railroad issues which 
continued to climb. 

Daily trading volume during this 
period was between one and two mil- 
lion shares, well below the eight-year 
high of nearly four million shares 
traded on May 14, 1948. 

The United States Government had 
a budgetary surplus of $8.4 billion for 
the fiscal year ended June 30. Legis- 
lation passed by Congress in June pro- 
vides for the withdrawal of $3 billion 
of this surplus to meet foreign aid ex- 
penses during the coming fiscal year. 
The remaining $5.4 billion, neverthe- 
less, will represent the highest bud- 
getary surplus in the history of the 


country. 

Senile Business failures con- 
FUMES tinued to increase in 
June, with a total of 463 concerns fail- 
ing during the period. While more 
failures occurred than in any other June 
in the last six years, they were less than 
one-half as numerous as in 1939 and 
1940. In relation to the number of en- 
terprises in business, the June mortality 
rate, as indicated in the seasonally ad- 


Consumers’ Price Index 


dadex: 1935-1939==100; U. S. Bureau of Labor Statistics 











1945 1946 1947 1948 
January 127.5 129.9 153: 68.8 
February 126.9 129.6 a 167.5 
March 126.8 130.2 } 166.9 
April 127.5 131.1 4 169.3 
May 128.1 131.7 ; 170.5 
June 129.0 157.3 172.0° 
July 129.4 158.4 
August 129.3 160.3 
September 128.9 163.8 
October 128.9 163.8 
November 129.3 164.9 

ao 367.0 

* Approximation; figure from quoted source not available. 
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RECIONAL 
TRADE BAROMETER 


MAY, 1948 
INCREASES OVER A YEAR ACO: 


[_Junder 5% KK 10 to 15% 
Bs: to 10% Bee 15 to 20% 


ERADE ACELEVITY 


% Change from 





Seasonally Adjusted May May Apr. 
1935-1939=100 1948 1947-1948 

United States................ 300.4 -+ 81 + 1.8 

ts New Tega. 66s ccccceeccece 233-8 + 5.4 + 2.4 
2: New Yor CitG sc cin.c ciccccnons 261.8 +94 + 5.4 
3. Albany, Utica, and Syracuse... 276.7 + 7.1 - 5.0 
4. Buffalo and Rochester......... 289.2 + 6.7 — 2.6 
5. Northern New Jersey........- 230.9 +11.8 + 4.6 
G6. Philadelphia. viccecccccacsese 266.3 + 9.1 + 1.1 
%,. PRUDUIGD .. + scsccccuccoscncs 258.5 +9.5 — 0.6 
GB Cie PRAR as cconcdccnsusceese 297.2 + 8.6 + 7.4 
g. Cincinnati and Columbus..... 313.8 +10.0 + 5.0 
10. Indianapolis and Louisville... 319.1 + 5.2 + 0.5 
11. Chicago .. ae 268.7 + 6.2 + 1.6 
12. Detroit .. ess 307-4 +69 + 0.2 
SE. MGWANNEG. occ evcsccadnscdeces 322.1 +94 + 1.5 
14. Minneapolis and St. Paul..... 305.0 +16.9 + 8.4 


justed Failure Index, amounted to some 
21 failures per 10,000 concerns in opera- 
tion, the heaviest rate in any month 
since 1943. 

Liabilities in June declined for the 
fourth straight month. Totalling 
$12,163,000, liabilities fell to less than 
one-half the February 1948 volume and 
were almost seven million dollars be- 
low those in June a year ago. After 
rising sharply from the record low 
levels of wartime, liabilities of failing 
concerns appear to have returned to the 
1939-1940 level. Exceptionally large 
casualties have been less frequent in re- 
cent months; in June, twenty failures 
had losses in excess of $100,000, the low- 


Retail Sales 


Seasonally Adjusted Index: 1935 U.S. Dep 





of Commerce 


January 
February 





* Approximation; figure from quoted source not available. 
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IN TWENTY-NINE REGION'S 







% Change from 

Seasonally Adjusted May May Apr. 
1935-1939=100 1948 1947 1948 

15. Iowa and Nebraska. .......... 304.7 + 7.2 — 0.6 
9 GE LN sicadcadcansicsietes 274.4 + 7.6 + 0.7 
37. Kansas City. cccccccccccccess 313.7 +16.9 — 0.6 
18. Maryland and Virginia....... 281.3 +46 + 1.7 
19. North and South Carolina.... 345.3 -+ 85 + 8.2 
20. Atlanta and Birmingham...... 388.9 + 8.3 + 4.8 
Bis WIGEME s. o6 «c Sacncsddeccecees 389.9 + 7.8 + 6.9 
Fh II ov ccxscivceséicucses 337-6 + 6.3 + 1.0 
2a, NO CMR acs vageksecesecs 344-6 +15.3 — 1.3 
26. TOME gcc ce«e xe 386.2 +12.5 — 6.6 
25. Denver 278.6 + 4.9 — 3.9 
26. Salt Lake City. ... 301.5 + 5.8 — 6.4 
27. Portland and Seattle. eeee 344-5 £43 $25 
2B.) Sart FNC co cccceccseséove 308.2 + 4.3 + 2.5 
20s. Lod AGGOME. cocccccccsceacese 323.3 +63 + 2.2 


est number in this liability class in nine 
months. Mortality increased in all 
other size groups, with failures of $5,000 
te $25,000 rising to 246, the most since 
1942; small failures of less than $5,000 
rose to go, the most since 1943. 

About two-thirds of the casualties in 
June were post-war concerns; only 14 
per cent were in their first year of opera- 
tion, however. A little over one-fifth 
were businesses started during the war. 

The results of a study of businesss 
failures by year of establishment appear 
to support the old business axiom that 
the chance of business failure usually 
is greatest during the first few years of 
operation. Ifa business can survive the 


Industrial Stock Prices 


Monthly Average of Daily Index: Dow-Jones 





1945 1946 1947 1948 
January. 176.10 176.61 
February 168.47 
March 94 
April .05 
May 38 
June 91.05 
i 

Uy 

Salen z . 
October 185.07 169.48 181.92 
November 190.22 168.94 181.42 

192.74 474-38 179-18 





| obstacles that lie in the path of any new 

enterprise, chances of commercial fail- 
| ure become relatively smaller with 
each succeeding year. 

The following table was compiled by 
Dun & Brapstreet, INc., from a study 
of 2,870 of the 3,476 concerns which 
failed during 1947: 














STARTING NUMBER OF PER CENT OF | 
YEAR FAILURES TorTaL | 
1947 144 5.0 
a 1946 963 33.6 
: ee Ate : % ‘ 1945 643 22.4 
eo hy ‘es 1944 304 10.6 
: : : 1943 172 6.0 | 
:: ; 1942 131 4.6 | 
1941 101 3.5 | 
O c | 1940 57 2.0 
1939 49 ne 
| 1938 44 1.5 | 
1937 27 0.9 | 
1936 24 0.8 
5 < 1935 22 0.8 } 
: } » | 
nat 1934 23 0.8 
(Ini*Seven Reels) - . ah 
: Las 1932 16 0.6 
1931 14 0.4 
. 1930 0.3 
Facts—not phantasy — about mod- | 1925-1929 40 TA 
ern materials handling methods and | one ee 0.8 
: 3 . 1900-1919 35 1.2 
machines, presented in movies for Before 1900 19 0.7 
consideration at your convenience. See eae 
y TOTAL 2,870 100% 
How cosfts—handling costs, pro- 
duction costs—perennial “villains” 
in commerce and in industry, are Retailing failures during the month 
meeting their master is demonstrated were at the highest level since early 
in seven separate ''movies.”’ 1943; they were especially numerous 


among food retailers, with over twice 
as many casualties occurring in this 
trade as in any other individual line. 
Manufacturing failures at 130 and 
wholesaling at 54 were lower than in 
the preceding month, in contrast with 


See them—in your own office, 


comfortably, with your own produc- 


tion staff; absorb the prophetic 
promise of profits to your business 
implicit in the factual film stories of 
how Clark fork trucks and towing 


tractors benefit other businesses. 
Daity WHOLESALE Price INDEX 























Clark offers these “Movies” ona loan The index is prepared from spot closing prices of 30 basic 
‘ . commodities (1930-1932—100). 
basis. Tell us the salient facts about 

. ° = 1948 . 

your operations so that we can judge July June May Apr. Mar. 
; 4 : ; | icici 286.71 285.53 282.31 283.67 281.65 
intelligently which films will be most a . a. a aS CE 
air 284.59 286.65 280.47 282.89 281.18 
valuable to you. Please send requests 9 = oe ee rT 2 
for films to the address given below. 5+ See. 285.56 © 282.55 282.27 283.19 
Geka 283.16 . eee 283.29 283.67 282.53 
; ee 284.25 285.89 283.62 284.64 Pinses 
Beat 284.18 286.25 283.34 285.64 277.00 
ows 284.30 286.70 - ee 285.09 275.49 
ivccs 283.48 286.71 284.17 285.53 277.08 
¢ ee , hee 286.83 283.33 | eee 276.13 
ELECTRIC AND GAS POWERED ae 283.80 286.05 284.82 285.98 276.25 
SS 283.88 ES 285.09 286.14 279.09 
; Rdass% 284.52 287.74 284.84 286.71 Passe 
ree 285.44 288.82 284.70 288.22 280.28 
: 13s 284.33 290.09 ee 286.88 281.22 
7 ee 283.70 291.23 284.50 286.72 282.00 
NDUST { : TOWING TRACTORS a ee 290.81 284.84 © nosis 281.77 
AND I 4 AL Mis: <aeeaw 291.13 285.51 285.36 278.82 
g Dicks. sasense ae 286.11 286.80 277.41 
Sitees: — semen 290.31 287.20 287.59 pore 
Cee 290.45 286.83 285.38 279.40 
oe gee eee 290.42 ee 282.55 278.47 
citer | -aiia sie 290.16 285.62 282.06 279.83 
- See er 280.78 285.30 eee 280.34 

| MG chi, © "Seo 288.73 286.39 279.96 aa 
| Ae F esas 285.74 281.01 281.56 
28.. 286.60 286.09 282.05 , eee 
ae 286.51 286.05 282.72 283.14 
INDUSTRIAL TRUCK DIV., Sissies ewer 287.04 : esr 282.06 oe 

Tooee eeee 2. 

REPRESENTATIVES IN PRINCIPAL CITIES THROUGHOUT THE WORLD 3 i cicvlas. - > piaibabe alin 
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Through the magic of 
Recordak microfilming 


Mr. 
A 
Re 

Dear Mr. Loudons 

we ard 

wnuich you may use for @ 

at Cleveiem, or for sd 

We arq 


euch negative. Prog 
tec Developer und Ea 


We wou 
sa when youare ff 











... you can record nine busines 
at a film cost of 1¢ 


De what you can do through the magic of Recordak microfilming! 

You can record nine business-size letters—or an even greater 
number of smaller papers—at a film cost of only one cent. 

You can “‘de-bulk” files 98% . . . put 3000 letters on a single roll 
of film no larger than your palm. Yet you can view each tiny film 
image clearly and full-size on the screen of a Recordak Film Reader. 

You can record these letters with photographic accuracy and 
completeness. 

... record them as fast as you can feed them into the Recordak 
Microfilmer—60 or more a minute. 

Because of such “magic,” Recordak microfilming has been adopted 
in more than 65 types of business. In many, it has improved existing 
methods ... in many others, it has made revolutionary new systems 
possible. To check its possibilities in your business, write for 
*°50 Billion Records Can’t Be Wrong.” It’s free. Recordak Corporation 
(Subsidiary of Eastman Kodak Company), 350 Madison Avenue, 

New York 17, N. Y. 


SRECORDRK originator of modern microfilming — 


and its application to business systems 
(Subsidiary of Eastman Kodak Company) 
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Yours very truly 
AUTOMATIC MACHINE CO., INC. 





FA CO Loeckon, 
- C. London 
Seles Manager 








**Recordak” is a trade-mark 













FAMOUS QUOTES 


HISTORICALLY SPEAKING 


GENERALLY SPEAKING 
MEEELS 


“the container is part 
/ of the product” 


MERE 


... and this, also, is well worth remem- 
bering. It is important to you because 
“part of the product” engineering pro- 
vides for the better and more economical 
packing and shipping of your products. 

It assures lightweight, compact, extra- 
strong containers that are designed spe- 
cifically to the product. It means that the 
container and the product can frequently 
move down the production line together 
—as a unit. 

Our engineers will be glad to help 
provide a better container for your prod- 
uct. Write today. Also request your copy 
of the new issue of ““The General Box.” 


General 
Wirebound 
Crote 


General 
Nailed Boz 


General 


Corrugated 
All-Bound Bos 


Container 


*The ringing war-cry of Sam Houston's men at 
San Jacinto; in memory of the 180 gallant 
Texans who died with Cols. Wm. B. Travis, 
James Bowie and Davy Crockett, at the “Alamo 
Mission.”’ 


GENERAL BOX COMPANY .. engineered shipping 


i * x**x «kx a GENERAL OFFICES: containers 


34 N. Dearborn St., Chicago 10 

DISTRICT OFFICES AND PLANTS: Brooklyn, Cincinnati 

Detroit, East St. Lovis, Kansas City, Lovisville, Milwaukee 
New Orleans, Sheboygan, Winchend Natch 

Continental Box Company, Inc.: 

Houston, Dallas. 


i. 
Genera 

Corrugated Generolift 

Box Pollet 
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Bank CLEARINGS—IJN 
(Thousands of 


DIVIDUAL CITIES 
dollars) 


ce 





r 
1948 
2,082,57 
4,110,000 
383,751 
1,367,548 


1,507 


Boston 
Philadelphia .. 
Buffalo. ...ccocccces 
Pittsburgh .cccccees 
Cleveland « ccccccee 
Cincinnati coccccees hea 
Baltimore « cccccess 
Richmond eeeeeeees 
Atlanta « cccccccece 


Memphis. . .cccces ee 


CORED cccccacawss 





Louisville .... 
Minneapolis . . 
Kansas City... 
Omaha 


Houston ..... 
Sain Francisco. .... 
Portland, Ore... ... 


a er 447 


June — 
1947 
1,930,589 
3,399,000 

351,002 
1,092,517 
1,214,570 

681,880 

806,572 

448,901 

840,400 

455,737 

288,201 
2,925,319 
1,371,271 
1,062,333 

425,7 

935,717 
1,220,953 

446,905 

371,639 

824,521 

661.414 
1,586,685 

426,792 

398,342 


7° 
Change 


+ 7-9 





Total 24 Cities..ceee 28.720,949 
New York. ....+ee- 33,073,531 


Total 25 Cities (2.604.480 
Average Daily. ..... 2.411,326 


manufacturing, the ] 
(principally furniture 
mortality, while the 





Wuotrtsai1 & Foop 
The index is the su 


commodities 1 


July 
July as 
June 29... 7 
June 22... 
Juner 


Ine 


Alabama 
Arizona . 
Arkansas . 
California . 
Colorado 
Connecticut 
Delaware 
Florida 
Georgia 
Idaho 
PIES Ss vicnteesenes ° 
Indiana 


Kentucky 
Louisiana 


Maryland 

Massachusetts 

Michigan 

Minnesota 

Mississippi 

Missouri . . 

WIE ais cenieninawe cee 
Nebraska .. 

EVABE <9.5.0550008 

New Hampshire 


North Dakota. ...0.+0 
Ohio 

Oklahoma 

Oregon 

Pennsylvania 

Rhode Island 

South Carolina..... see 
South Dakota 
Tennessee 





Washington 

West Virginia.......-. 
Wisconsin 

| Wyoming 


130 
38 


Total 48 States 8,246 


1948 


the increase in total failures. 


f the price 7 
s nota cost 


24,167,029 
31,123,701 


55,290,730 
2,211,629 


Within 
umber industry 


) had the heaviest 
number of ma- 


chinery manufacturers failing fell to the 


Price INDEX 


per pound of 21 

ot-living index, 
1948 

High Jul. 13.$7.3¢ 

Low Feb. 24. 6.61 
1947 

High Dec. 30.87.24 

Low May 20. 5.45 


ORPORATIONS 


Apr. 

1947 
83 
69 
58 
812 
74 
150 
206 
273 
114 
37 
ptf 
138 
74 
72 
72 
98 
36 
179 
312 
287 
134 
33 
221 
42 
40 
48 
37 
493 
21 
,092 
129 
13 
498 
109 
85 
313 
61 
70 
30 
112 
361 
58 
25 
123 
155 
82 
148 
29 


454 
727 


157 


9,223 45,688 











IS THIS ENOUGH PROTECTION 
FOR YOUR RECORDS? 





Try this—light a match beneath the top 

of a steel filing case. Then put your 

hand on top, directly above it. Hot? 
Certainly—but what would happen in a fire? 
How long would your records last? 


That’s why you need safe protection for 
your records. The best safe you can buy 
is your best buy. And remember, it costs 
a great deal less than the loss you 
would take if you tried to do business 
without those records. 

As a matter of fact, 

4 out of 10 business firms never 

reopen when their records are 

destroyed by fire! 

Why take chances like that? 

A new Mosler safe 





is reliable protection. 
Every new Mosler safe 
carries the approval and the label 


of the Underwriters’ Laboratories, Inc. em 


A safe isn’t an expense, 

it’s an investment. You'll be amazed 

at how little it actually costs to give 

your records the world’s finest protection— 


with a Mosler! 


Don’t delay—Write today for our Booklet ‘‘What You 
Should Know About Safes.’ Please address Dep’t R. 


fle AY Cit Ce | Safe (4. 320 Fifth Ave., New York 1, N. Y. 


Branch offices in Boston, Chicago, Philadelphia, Pittsburgh, York, Pa., 
Washington, D. C., Portland, Ore., and principal cities. 





LARGEST BUILDERS OF SAFES AND VAULTS IN THE WORLD 


Builders of the U. S. Gold Storage 
Vault Doors at Fort Knox, Ky. 

















lowest total tor this industry in over a 


CO-OPVERTISED PRODUCTS year. Concerns failing in commercial 


tv 


service more than doubled those in June 
a year ago, with mortality continuing 
heaviest in transportation and business 
and repair services. 

Regionally, business casualties were 
most numerous in the Pacific States 







Use These Ri: our Plan 
Th won Gave | Pl t 


HANSEN one-hand Tacker speeds up all 
types of tacking, fastening and assembling. 
Compact. Fits the hand. Drives tack- 

_ pointed staples, single or double-leg, fast 

| -@s you grip. One-hand operation. Holds 
a strip of 84 to 140 staples per loading. 
Tackers in 36 models. Staples in 80 sizes. 
Made by A. L. Hansen Mfg. Co. 


where 122 occurred, almost one-fourth 
of the United States total. Within this 
area, they were concentrated in Cali- 
fornia with 113. In the Middle Atlan- 
tic, the 114 failures were more widely 
distributed with New York claiming 
71. Pacific failures, except for March, 
were the heaviest since 1941; New Eng- 
land casualties reached 65, this area’s 


RUST-OLEUM stops rust! 
Cuts labor cost.. 30% more 
coverage. Protects metal $ 

against dampness, fumes, | METAL CRAFTERS 
heat, weather, etc. Applied : 
directly to any rusting surface, 
No sandblasting or chemical 
cleaning required. Just wirebrush 
to remove seale-—and apply. Adds 
years of life to all metal surfaces. 


Made by Rust-Olewm Corp. 












largest number since 1943. All regions 
except the West North Central had 
more failures than a year ago. AI- 
though the East South Central, West 


iNG 






pENETRAT 











LUBRICATES WHILE IT LOOSENS 





METAL CRAFTERS 
Penetrating Oil loosens “frozen” nuts, bolts, 
bearings. Enters tightest crevices. Dissolves 
rust and gum, Saves much time in dismantling 
parts. Salvages equipment and makes it use- 
ful. Lubricates and cleans as it loosens. Made 
by Metal Crafters. 


APECO Photo-Exact TAS ee 
Copier makes sharp, remove industrial grime. 
legible copies of Clean diesel and gasoline 
photos, blueprints, engines. Remove ma- ; SCAYLEA PHOTOGRAPH FROM DEVANEY 
tracings, office forms, chine oils, sludge, dirt— 

earbon, lint, oil—from 


contracts, etc. Handles 
motors. Dissolve grease BuiLpInGc PERMIT VaLuEs—215 Ciries 





small or large originals— 
up to newspaper size 








Right in your own office and grime on concrete 

° . in a matter of min- ; Geographical cc June—————_, P.. Ct. 

utes... for about the floors. Emulsify grease Regions: 1948 1947 Change 
. wm ' > ° 

cost of a phone call! toy and oil and convert them New CAT ES, a ee $23,549,648 $16,121,018 + 46.4 

by American Photo- j to soap Made by Hunter Middle Atlantic. ...... 75,102,332 75,994,025 — 1.2 

copy Equipment Co. X acs ae . South Atlantic. ....... 43,790,332 38,400,068 + 14.0 

i Laboratories. East Central. ..... 2.00 90,427,205 51,915,705 + 74.2 

a South Central... 42,904,263 38,421,225 + 11.7 

™APECO’ ° West Central. ...6.< 560 22,209,254 15,506,303 + 43.8 

‘ LS Lt ea re 7,881,189 5,115,008 + 54.1 

PHOTOEXACT r WRONG. <s cs sas ceeneaws 75,908,258 309,105,247 + 94.1 

emtet ; Scccccvaseees $381 863,119 $280,578,59090 + 36.1 

New York City........ $44,196,207 $53,147,816 — 16.8 


SPRAYO-FLAKE insulation is sprayed Outside N. Y. C...... $337,666,912 $227,430,783 + 48.5 
on with a “gun.” Applied ina thick, seam- 
less coating. Adheres to any clean, dry 
surface. Protects factories or homes 


against heat, cold, noise. Vermin repellant. 


Tue Farture RecorpD 


June May June P. Ct. 
1948 1948 1947 Changet 
Dun’s Faiture INpEx* 

















Fire-resistant. Permanent. Estimates on Unadjusted .......... 21.0 20.2 14.1 + 49 
request. Made by Sprayo-Flake Co. Adjusted, seasonally... 21.2 19.2 14.4 + 47 
cs UR NED oC Dr ee, AO TTS . NuMBER OF FAILURES.... 463 426 283 + 64 
: NuMBER BY SIzE OF DEBT 

- = . “ UNDER $5,000.......+6 90 ye 57 + 58 
COOPVERTISING, 121 W. Wacker Drive, Chicago s IR Til. $5,000 RG aaeaiale 246 236 133 + 85 
Please have manufacturers listed send complete $25,000-$100,000. ...... 707 72 + 49 
- details about the products as checked below: $100,000 and over..... 20 2 SEs = 25 

T: I$ ( ) Hansen one-hand Tacker ( ) Apeco Photo-Exact Copier NuMBER BY INpustry Group 
oy ( ) Rust-Oleum Rust Preven- Manufacturing ........ 130 135 3 + 37 
tive : ( ) Tally-Ilo Compounds Wholesale Trade...... 54 72 a0 + Se 
COUPON! ‘ipa Metal _Crafters Penetrat- Retail Trade. ......... 194 158 108 + 80 
e ing Oil (  ) Sprayo-Flake Insulation Construction .....-... 36 31 233 = Se 
e 3 e Commercial Service... 49 30 21 +133 

Get Complete NT se etattdk aan wigite'e i ack’ oid) gi’ js\0\e.5. pho lb SYR ieee dad eS cece 
f z (Liabilities in thousands) 
i) etal Is aR Sete lila et gas och Ws mS ake wees ee ae OEE Current Lianitities. ... $12,163 $13,814 $18,982 — 3@ 
T aye) | y/ Tota LIABILITIES, .....- 12,163 14,513 19,207 — 37 
( / ! a eee 5 is el RTM oS ud iis 0. $,5:4,4 10 5 baie * Apparent annual failures per 10,000 enterprises, formerly 
DR 548 called Dun’s INsotvency INpEx, 








t Per cent change of June 1948 from June 1947. 
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Mloke more, eyes reach 
for your product: A 


in cartons of Coated Lith wite 


Many famous products are getting an eye-catching 
display advantage in folding cartons of Coated Lithwite 
...the quality clay-coated board, plus! 








, = NOW, many a sales department really has its sleeves rolled 
up. Chances are, yours is one of them. You're looking for every way 
to get a break over competition. 

Cartons of Coated Lithwite can give you one, an important eye- 
catching break—where it counts most—right on the dealer's shelf and 
counter. 

For this revolutionary clay-coated board (the clay-coating is filmed 
on with mechanical uniformity in one straight-through operation) is 
unusually white and bright. Its surface is chalk-free, velvet-smooth. 
Colors come up brilliantly on cartons and packers of Coated Lithwite. 
Product pictures reproduce with a sharp, “reach-for-me”’ realism. 

Gardner-Richardson’s Precision-Engineered craftsmanship means bet- 
ter filling machine performance, too, less waste, fewer jammers and 
leakers, less down time. Worth investigating, isn’t it? Write. We'll 
send a representative with complete facts. 

Ask us to DESIGN more sales into your package 
Want us to face-lift an old package design? Design a brand-new package with 
greater display value, shelf appeal, utility? Do you have something new that’s 
never been packaged before? Gardner-Richardson’s team of designers, artists 
and craftsmen will be glad to tackle your problem on a strictly “‘show-you” 
basis, without obligation. Write, today. 


THE GARDNER-RICHARDSON CO. 


Manufacturers of Folding Cartons and Boxboard, Middletown, Ohio 
*Reg.U.S.Pat.Off. Sales Representatives in Boston, Chicago, Cleveland, Detroit, New York, Philadelphia, Pittsburgh, St. Louis . 
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ie YOUR BUSINESS can put 
more operating cash to work 
profitably, you should send now 
for our book, “A Better Way 
to Finance Your Business.” 


WOULD A QUICK SOURCE 
OF MORE MONEY 


Help your business operate 
More Efficiently — More Profitably 


Learn how little money costs . . . how much more you 
can get .. . how long you can use it . . . and other 
advantages of our Commercial Financing Plan. Just 
write, wire or phone the nearest Commercial Credit 
Corporation Office listed below for a copy of “A 
Better Way to Finance Your Business.” No obligation. 
COMMERCIAL FINANCING DIVISIONS: Baltimore 2 © New York 17 © Chicago 6 


Los Angeles 14 ® San Francisco 6 ® Portland 5, Ore... and other offices in more than 
300 cities of the United States and Canada. 


COMMERCIAL CREDIT 
ey Vg 


0 
1 oa yplas SSO0000.00 
Capital and surplus 


BALTIMORE 2, MO- 





Dun’s REvirw 32 AvcustT 





South Central, and Mountain States 
cach reported less than 20 concerns fail- 
ing, they had the sharpest percentage 
rise in mortality from the 1947 level. 
Non-metropolitan failures, number- 
ing 269, continued to exceed those in 
the twenty-five largest cities, although 
the city casualties rose to 194, the most 
in over a year. Forty-eight concerns 
failed in New York City and 29 in Los 
Angeles. A sharp increase occurred in 
Boston which reported 23, twice as 
many as in any other month this year 
and three times the previous June’s 
total. 
erably heavier mortality than a year ago. 
A detailed study of failures and lia- 
bilities among manufacturers, whole- 
salers, and retailers of food products 
was recently completed by Dun & Brap- 
stREET. This survey covers the period 


San Francisco also had consid- 


from 1934 through the first five months 
of 1948. A table containing the data 
obtained in this survey and an analysis 
of these data are available from the‘edi- 
tors upon request. 


Faitures By Divisions or INDUSTRY 



























(Current liabilities in Number Liabilities 
thousands of dollars) -—Jan.-June~  -—Jan.-June~ 
1948 1947-1948 1947 

MINING, MANUFACTURING... 759  _634 53,266 67,023 
Mining—Coal, Oil, Misc.... 10 5 1,154 458 
Food and Kindred Products 81 36 §=5,205 = 9,994 
Textile Products, Apparel... 79 63 2,446 2,556 
Lumber, Lumber Products... 137 90 4,705 5,819 
Paper, Printing, Publishing. 29 19 2,002 34 
Chemicals, Allied Products. 2: 33 «1,148 = 8,651 
Leather, Leather Products.. 35 28 «1,573 —:1,732 
Stone, Clay, Glass Products. 30 141,988 827 
Iron, Steel, and Products... 40 40 4,864 3,527 
Machinery . .. .cccccccccce 127 134 17,094 17,040 
Transportation Equipment... 25 25 «1,825 = 6,690 
Miscellaneous .......-+ceee 143 147 9,262 = 8,805 
WHOLESALE TRADE. ...eee0e 311 209 «11,501 11,123 
Food and Farm Products... 71 423,418 = 3,483 
ANGE ccrxcercancnvsdcece it II 462 397 
Dry Goods........- ? ee 10 3 323 4890 
Lumber, Bldg. Mats., Hdwr. 26 201,193 «i, 501 
Chemicals and Drugs...... 20 9 452 134 
Motor Vehicles, Equipment. 20 10 790 127 
Miscellaneous ..ccccccccccs 153 114 5,163 4,987 
RETAIL “TRADE. 4 6cacie ease 1,039 545 18,153 10,393 
Food and Liquor... 253 87 3,151 = 1,040 
General Merchandise. . 42 20 671 207 
Apparel and Accessories 169 99 3,112 1,719 
Furniture, Furnishings..... 104 87 1,612 1,347 
Lumber, Bldg. Mats., Hdwr. 68 23 1,192 421 
Automotive Group......... 94 45 1,592 8o4 
Fating, Drinking Places.... 182 102 4,648 3,480 
Drug Stores.....cccccscees 23 ul 430 107 
Miscellaneous .......e+ccee 104 71 1,736 1,079 
CONSTRUCTION 2... ccccccsce 185 107 6,998 2,014 
General Bldg. Contractors. . 71 364,089 1,650 
Building Sub-contractors... 100 66 1,969 864 
Other Contractors. . ..-++++ 14 5 940 400 
COMMERCIAL SERVICE..++see 249° 137, 7,420) 4,355 
Highway Transportation... 97 66 «3,008 = -2,037 
Misc. Public Services. . a 4 212 191 
PI shscpaseeabeaceses 6 I 858 9 
Cleaning, Dyeing, Repairs. . 21 8 457 326 
LOQRATES isc cc cessccsinese 18 10 333 142 
Undertakers ....... oe I ne 13 
Other Personal Service: ne 26 8 270 178 
Business, Repair Service.... 73 39 ~—s-1,,292 559 


More detailed figures for bank clearings, 
building permits, failures, new business 
incorporations, wholesale food prices, and 
wholesale commodity prices appear in 
Dun’s Statisticat Review. 
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“Hm-m-m...$0 
Mrs. Blandings 
Builds a Dream 
Kitchen...eh?” 


Hm-m-m. After learning the hard way 
how to build a house, I'm glad Mrs. Bland- 


ings took over the job of planning the 
kitchen. Let’s see how she made out... 





Zz Mr. Blandings: Well, tell me where your metallic 
“Friend” is in this contraption? 

Mrs. Blandings: That’s not a contraption, Stupid .. . that’s 
a clothes washer. It will keep your precious shirts so 
white they'll make you look like you've been under a 
sun lamp! And never a rcusr stain. 


Mr. B: But where does our “Friend” come in? 


Mrs. B: The Nicke! is in the basement... in the Monel 
water heater tank. Mone! is rust-proof, you know... 
Keeps the water so clean an / free of rust you can drink it. 





Mr.B: Well, let’s drink a lass co your invisible crony! 


Cary Grant and Myrna Loy as Mr. and Mrs. Blandings in R.K.O.’s 


Mr. Blandings Builds His Dream House—a Selz 


"4 


<= 
a yl 


/, Mr. Blandings: Hello, Dear, what are 
you dreaming up for dinner in this bright 
little workshop? 


Mrs. Blandings: See for yourself, Nosey. But 
the best part of the dream is the way my 
“Unseen Friend” lends a hand. 


Mr.B: Your “Unseen Friend?” Who do 
you mean... anybody J know? 


3. Mr. Blandings: What's ths, Dear... 
a spare bathtub? 


Mrs. Blandings: Silly!...chat’s the electric 
dishwasher...and will you be glad next 
time I want you to dry the dishes! 
Because, after they’re washed cleaa with 
really hot water, they dry themselves... 
while you read your paper. 

Mr.B: And I suppose our “Unseen Friend” 
Nickel is ready to leap into action at the 
drop of a plate. But, tell me, why do they 
call it “Your Unseen Friend”? 


Mrs.B: Because it lends a friendly hand 
in so many things we use every day. 


nick release 










Mrs.B: Of course it is. Our “Unseen 
Friend” is Nickel—the wonderful metal 
that’s in these shining Stainless Steel pots 
and pans... and in the Inconel cooking 
surfaces of the electric range. 


Mr.B: Well, “live and learn,” I always say 
... Will wonders never cease? 


Mrs.B: Not with our “Friend” around. 





INCO: That’s right, Mr. Blandings, over a 
hundred things right here in your own 
kitchen! But the nickel is usually com- 
bined with other metals, so you very sel- 
dom really see it... 


Mr. and Mrs. B. together: And that’s why 
Nickel is called “Your Unseen Friend”! 


Write for your free copy of the interest- 
ing booklet, “Metal Headaches I'll Never 
Have Again.” Address Dept. 200X. 


THE INTERNATIONAL NICKEL COMPANY, INC. 


New York 5, N. ¥. 


"it, Nickel 


PEADE MARE 


© 1948, T.I.N. Co, 


.-. Your Unseen Friend 
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EBASCO 


SERVICES 

INCORPORATED BS * CONST, 
: BASCOM 

""ere9 conser™™ 





Appraisal - Budget - Business Studies - Consulting Engineering 
Design & Construction - Financial - Industrial Relations 
Inspection & Expediting - Insurance & Pensions 
Purchasing - Rates & Pricing - Research - Sales & Marketing 
Systems & Methods - Taxes - Traltic 


Dun’s 





HERE and THERE zz BUSINESS 


WHAT'S NEW 


Stock Control —Are unbalanced in- 
ventories reducing your profits?) How 
to Get Profits from Inventories, an il- 
lustrated booklet (24 pages, 81 by 11 
inches) published by the Systems Divi- 
sion, Remington Rand, Inc., describes 
modern methods of control to prevent 
losses from over- or understocking. 

Explained are such questions as how 
to balance the supplies of each item 
against the demand for it; how to avoid 
unseen inventory losses that follow av- 
eraging of turnover rates; how to de- 
termine trends and anticipate changes 
in demand for stock items: and how to 
avoid needless clerical and record work 


in controlling stock. 


Time Tables—New easy-reading 
time tables are provided for passengers 
on Santa Fe transcontinental trains. 

Placed in all accommodations for use 
by passengers, the time table eliminates 
“read-up.” The westbound table starts 
at Chicago and the eastbound at Los 
Angeles, an individual time card being 
provided for each train. The table also 
includes mileage, altitudes, various train 
connections, correct locations to reset 
watches, rivers crossed and the time of 
crossing, and the tunnels on the Santa 
Fe, their length and the time trains will 
pass through them. 


Molding Machine—A\ll of the func- 
tions of molding from introduction of 
the sand to the completion of multiple 
molds stacked six high ready for pour- 
ing are handled in a self-contained 


molding machine which is in use at the 
Westinghouse Electric Corporation’s 
Cleveland plant. Co-operating in the 
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AS OBSERVED BY 


THE AGENCY'S REPORTERS 


development were the International 
Molding Machine Company, Lagrange 
Park, Ill.; Westinghouse, and others. 
Sand is blown into a flask in the first 
work position to make a preform of 
Next, the sand in the flask 


is squeezed around a drag pattern in 


the mold. 


the bottom of the flask under pressure 
of 50 tons by a head carrying a cope 
pattern. In the third position the drag 
pattern is removed. Flasks are stacked 
six high in the fourth position. 

A conveyor transports the stacks to 
the pouring platform and they cool as 
they continue around the back side of 
The flasks then are 
shaken out in a machine near the first 


the machine. 


work position and are ready to start the 


circuit again. 


Building Sales—More sales are 
made because of personality than be- 
cause of merchandise offered, Aldens, 
Inc., Chicago mail order house, advises 
the sales personnel of its eight retail 
stores. The following tips are offered 
for increasing sales: 

Anticipate your customer's needs and 
step forward to offer them; know 
enough about your customer to make 
friendly remarks, but refrain from over- 
familiarity or back slapping; when you 
promise service, keep your promise; ap- 
preciate the patronage of your cus- 
tomer, treating him as some special 
guest in your house; listen—more sales 
are made by listening than by talk- 
ing; give facts, the kind that your cus- 
tomer can brag about when the pur- 
chase is displayed to others; build 
your customer’s confidence in the item 


purchased. 


Report to Employees —A new angle 
in employee relations is a message via 
phonograph record trom Thomas Roy 
Jones, company president, mailed to the 
workers of ATF, Inc. 

Attached to the inside front cover of 
the annual report to employees, the 
6-inch disc takes about a minute and 
a half to play. It presents high spots 
of the year’s activities. 

Before deciding on this novel means 
of arousing employee interest in the an- 
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hey al AG(CE... when offices use this 





Executives say—’’...a treat to read” You'll 
say so yourself... when you see the results obtained 
with Kodagraph Contact Paper. Because it has such great 
contrast—was so carefully formulated to give the 





utmost in legibility —let- 
ters, documents, forms, 
drawings, all come out in 
crisp, sparkling, easy-to-read 
black-and-white. 


new reproduction paper 





Operators say—”’. .. a pleasure to 
process” This new paper was designed 
for use in present contact printers, for familiar 
photocopying methods. What’s more, its 
wide latitude ends need 
for split-second timing; 
its great uniformity 
assures splendid results, 
sheet after sheet. 


Kodag raph Contact Paper 





Clerks say—”’. . . fine to file“ 
Something else everyone likes about 
Kodagraph Contact Paper is the way it 
stays flat—won’t curl, buckle, or wrinkle 
during exposure, developing, mailing, or 
filing. This means easier, faster, more efficient 
handling —start to finish; fewer creased or 
spoiled prints; more compact, more 
orderly files. 


EASTMAN KODAK COMPANY 
Industrial Photographic Division 
Rochester 4, N. Y. 





Office managers add—”’. .. a real economy” 
With Kodagraph Contact Paper, your offiee will enjoy 
true photocopying economy. The paper itself is inexpensive 





to buy and use... with costly, time-wasting trial-and- 
error exposure methods and resulting makeovers largely a 


thing of the past. Write for details. 


Mail coupon for FREE book 


Eastman Kodak Company 
Industrial Photographic Division 
Rochester 4, N. Y. 

Please send me a free copy of “The Big New 
Plus”—your booklet about Kodagraph Contact Paper 
and the other papers in the new Kodak line. I have 
O direct process [J blueprint ( contact printing equipment. 


Name 
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cae For One- Operation Preparation 
_  @f Masters for BOTH Ozalid and 
“Office Offset Duplicati 


These pre-printed Colitho-Ozalid Form Sets 
offer extensive-use opportunities. One- 
operation fill-in of desired data may be 
done by handwriting, typewriter or business 
machines. Form set illustrated below. 





paper MASTER 
| PLATES & BUSINESS 








COLUMBIA RIBBON & CARBON 
MANUFACTURING CO., Inc. : 
Main Office & Factory: Bier 

Glen Cove, N.Y. . gn A ee : h A 
New big Soles and Export: QZ ALID MASTER 
Inexpensive, file- 


58-64 West 40th Street : 
Branch riage ond Sales Agen- ' 
away,” jong-life 
ree: for in- 


CARBON PAPER COLITHO PAPER MASTER 
which piaces the for immediate form- 
same-time “‘origi- and-fill-in duplicating 
nal" deta on - on office offset dupli- 

cators, after which the 






cies in the Following Cities: 
Ailonta * Boston « he Noe * Cin- 
cinnati (Harris-Moers ) , 


Detroit ¢ Fort Worth 

City * Los Angeles « ih kee inexpensive Colithe 

Minneapolis « Nashville ¢ o- _ Plate may be discarded. 

gone S Tiomere . peer sexpies No need for file-away 
i Washington, D or wash-up. 











ll. ja: Shettidedt-time for tewns to 
acquire Sco@a. LAWN PERFECTION 


North, South, East or West . . . Fall is the best time to 
revive old lawns and especially to build new ones . . . Seed 
usually germinates in 6 to 8 days. And Scotts Seed and Turf 
Builder have an enviable nationwide reputation for developing 





FREE . . . 2 yeor subscripe 
fion to Lawn Care, tells 
how to build and maintain 
year ‘round lawn beauty, 
thick, deep rooted, permanent grass which will not fold up under Sahin. anapenanns ae OF 

° ? back issues $1.00 postpaid. 


next summer's scorching sun. Plan now to use Scotts Lawn Care 









Products and the lawn around the plant or at home will have 
that velvety, sparkling green appearance whith is admired by 
everyone. Available in most communities from Maine to Cali- 
fornia, or write direct concerning your requirements and ask 
for a FREE subscription to Lawn Care. 


OM See & SONS CO., 202 Fourth St., Marysville, Ohio 
Also Ridgefield, N. J., and Palo Alto, Calif 
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| of 100 pay statements. 


nual report, a survey was made in a 
typical ATF plant as to how many 
workers had facilities for playing the 
records. It was found that 82 per cent 
of the employees owned record players 

had ready access to them. It was 
expected that most of the remaining 
would quickly find a neighbor with a 
machine. 

When the disc is removed, Mr. Jones’ 
message appears in letter form. An- 
other feature of the annual report is 2 
pop-up in the centerfold, emphasizing 
the next-door-neighbor relationship of 
employee, stockholder, and customer, 
and the co-ordinating activities of 
trained management. 


Profits—Where Do Future Profits 
Come From? is a thought-provoking 
discussion exploring each of the prin- 
cipal avenues toward increased profits. 
The pamphlet (15 pages, 6 by g inches ) 
was issued recently by Bigelow, Kent, 
Willard & Company, New York and 
Boston management engineers and ac- 
countants. 

Ten paths toward greater income arc 
briefly considered under the general 
headings of (1) increasing sales of pres- 
ent products, (2) developing new prod- 
ucts, and (3) building up a “carry- 
ing-charge” base from supplementary 
income. For each suggested course of 
action one or more specific examples 
are given of industries which have 
boosted their profits by taking such a 
path. 

A series of questions follows the con- 
sideration of each suggested expansion 
of activities in order that the reader 
may get some clue as to whether such 
action is feasible for his own particu- 
lar company. 


Payroll Records—Convenience in 
making payroll records is provided in a 
single-operation machine manufacture 
by George Anson & Company, Ltd.. 
London. Used by large firms in Great 
Britain for the past three years, plans 
are under consideration for producing 
the recorder in the United States. 

It requires about two minutes for the 
compiling of an individual pay state- 
ment, tax and earning record, and pay- 
roll summary. The operator inserts the 
payroll sheet and two carbons into the 
The magazine holds a load 


The stock of 


recorder. 
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Oil moves on a RADAR beam... 


# Speeding oil from the fields to Esso 
refineries is another new job for Sperry 
radar. Today’s high-speed tankers 
literally move on a radar beam that 
sees through mist and fog... all to 
help get cargos delivered safely and 
on time. 


= In equipping twenty-one 16,600 
ton tankers of the ESSO PARKERS- 
BURG class with Sperry radar, 
Standard Oil Company (New Jersey) 
is taking another step in its billion- 
dollar expansion program... a 
program designed to help meet the 
demands of industry, national defense, 
agriculture, homes and _transporta- 
tion for more and more oil. 





, 
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@ Sperry radar helps an ESSO 
PARKERSBURG class tanker move 
138,355 barrels of oil with a minimum 
of delay—despite weather conditions. 
By meeting estimated arrival times, dis- 
charging facilities can be scheduled 
to provide the shortest possible 
“turnaround” time. 


@ Shipmasters find that Sperry radar 
complements their officers’ skill in 





open water... their pilots’ skill in 
close-harbor operation. Sperry’s 12- 
inch scope and various range scales 
provide sharper, clearer “high resolu- 
tion” indications of every detail far at 
sea or close to shore. 


@ These and other features are 
backed by Sperry service facilities. 
Our Marine Department will gladly 
tell you about them. 


SPERRY GYROSCOPE COMPANY 


DIVISION OF THE SPERRY CORPORATION - GREAT NECK, N.Y. 


NEW YORK - CLEVELAND - NEW ORLEANS - 
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LOS ANGELES + SAN FRANCISCO - SEATTLE 














How to predict 


Che wnpreditable,/ 


Strictly speaking, that’s impossible, 
because it’s a contradiction in terms. 

But in any kind of forecasting— 
the weather or securities—you come 
closer to the right answer if you do 
the job scientifically, get the facts, 
analyze them fairly. 

Take the Steei Industry. Demand in 
1947 reached an all-time high. So 
did earnings. And the prospect for 
1948 seems excellent. 

At this point we could recommend 
that you buy Steel. We don’t. But we 
do say that wise investors should in- 
vestigate steel securities as potentially 
attractive investments — and _ the 
known effects of steel on other indus- 
tries and securities. 

That’s why we've prepared a new, 
32-page study on Steel. It thoroughly 
explores supply and demand and the 
way steel adapts itself to changing 
conditions of costs and prices. It gives 
past earnings, present position and a 
detailed picture of 24 leading com- 
panies—plus thumbnail reviews of 
21 others. Conscientiously it asks— 
then tries to answer—‘“‘How will the 
steel investor fare?” 

If that answer is important to you 
...if you want more facts for your 
own investment 











forecast...this sur- 
vey should | 
you reach soun 
investment deci- 
sions. Your copy 
is free. Just write, 
or ask for it at 
any of our 99 
offices—today. 


Merritt LyNcH, 
PreERCE, FENNER & BEANE 


Underwriters and Distributors of 
Investment Securitres 
Brokers in Securities and Commodities 





70 Pine Street, New York 5, N. Y. 
Offices in 97 Cities 
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tax and earning records are equal to 
the number of employees in the factory. 
Each card has 26 lines for 26 weeks on 
each side, or 52 in all. 

An automatic alignment device, fixed 
on the left of the machine, has 26 corre- 
sponding positions. After this is set at 
the required week, the tax and earning 
record card is inserted on the top of the 
carbon above the payroll sheet. The 
card will automatically fall on the re- 
quired line. 

One set of entries is made for each 
employee across this card which pro- 
vides duplicate entries on the payroll 
sheet and on the pay statement. Where 
employees are paid by check this also 
can be done in the same operation. De- 
pression of a lever ejects the pay state- 
ment and moves the payroll sheet up 
one space. The device then is ready for 
insertion of the new tax and earning 
card which is the only form to be 


handled. 


Rancidity—A means of combating 
spoilage from rancidity in edible fats 
and oils and food products made from 
them is offered in two new antioxidants 
marketed by the Tennessee Eastman 
Corporation. When added to fats and 
oils during processing, both chemicals 
permit stabilization at a low cost. 

The stabilizing agent for vegetable 
fats and oils, such as olive oil, cotton- 
seed, peanut, soybean, and various fruit 
oils is Tenox HQ (Eastman Hydro- 
quinone). Tenox BHA (Eastman 
Butylated Hydroxy Anisole) is espe- 
cially suited for stabilizing animal fats. 
These compounds, thoroughly tested 
for toxicity, may be used separately or 
in combination. Both are particularly 
effective with a synergist (co-operating 
agent) such as citric acid. 


In-Plant F eeding—Labor and man- 
agement are in close agreement on the 
useful purposes of the company cate- 
teria, according to a survey prepared 
tor Crotty Brothers, Inc., Boston, res- 
taurant managers for numerous indus- 
trial concerns. 

Identical questionnaires were sent to 
500 labor leaders and 500 management 
personnel representatives, matched by 
industry and city. A 44 per cent return 
was secured. 

Labor said that only encouraging at- 
tendance at union meetings was a better 
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morale builder than the company cafe- 
teria while management put it second 
to athletic teams and clubs. Both groups 
rated it as a high factor in improving 
employee-management relations. 

The unanimity likewise extended to 
the opinions that cafeterias should be 
run at cost, should not sell beer, and 
that it would be good company policy 
for top executives and supervisors occa- 
sionally to eat in the same place as the 


workers. 


Elevators—Operators’ cockpits, 
raised one foot above the floor level, 
affording an unobstructed view of the 
elevator entrance, will be featured in 
the elevators to be installed by West- 
inghouse Electric Corporation in the 
initial section of Jordan Marsh’s new 
department store in Boston. This in- 
novation is intended to afford safer and 
more convenient service. The new 
store will be built in five sections on 
the present site. 

Passengers will move directly for- 
ward when getting off the elevator as 
the space behind the operator’s cockpit 
will be closed off. In place of personal 
announcements brief wire-recordings 
will play through a loudspeaker as the 
car approaches each floor. 


Reproduction Aid—Convenient 
preparation of copy for reproduction 
with the right margin automatically 
aligned in the first typing is provided 
by the “Vogel-Reel,” developed by 
Joseph Spielvogel, Newark, N. J., engi- 
neer and advertising man. 

Copy is typed on a creped paper tape 
which is stretched to the pre-determined 
width by the tabulator key and then 
automatically pasted to a galley sheet. 
The Vogel-Reel is particularly suited 
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Assembly Line 
of Abundance 







UNDER a hot August sky this farmer’s hay 
rick moves across his fertile fields drawn by 
a modern farm tractor while the mechanical 
hayloader relieves him of the back-breaking 
labor of pitching hay. 







America gains its strength from the abun- 
dant good food which our farmers are able 
to supply with the aid of the great farm 
machinery manufacturers and the vast food 














processing plants. operating under a free 






American economy. 





Indeed, the record of food production of 
the independent American farmer working 
with free American industry stands un- 
matched in the world today. 








As our giant farm industry supplies strength 
to our people who are daily building our 
country, so The American Insurance Group 
protects the fruits of their labors through 
its 10,000 agents and brokers countrywide 
who provide ever-improved and ever- 
expanding quality protection against loss. 
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Newark, New Jersey 






The Columbia Fire Insurance Co. 
The Jersey Fire Underwriters 


The American Insurance Co. 
Bankers Indemnity Insurance Co. 





~ 
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YOU SHOULD KNOW 


. ABOUT VENDING 


itn future sales may depend on vend- 
ing. What do you know about it? How does 
it work? If you make or sell foods, services, 
products in package or bulk, machines or 
machine parts—don't disregard this rapidly 
growing market. 

N.A.M.A. now offers the first complete 
guide to automatic merchandising. Vending 
facts, figures, methods, equipment, supplies, 
hints, history and market data! Know the 
who, when. where, what and why of vend- 
ing. Order this 180-page guidebook today. 
SUPPLY LIMITED $5 A COPY 

Send check or Money Order to 


NATIONAL AUTOMATIC 
MERCHANDISING ASSN. 


120 SO. LASALLE ST. DEPT. 19 CHICAGO 3, ILL 


BUSINESS FOUNDERS 
Portraits Painted (Lite-Like) from photographs, snap- 
shots from any surface picture. Specializing in portraits 
of men, American business founders, past and present 
presidents, ete. All portraits ere painted subject to uncon- 
ditional satisfaction (no explanation or excuse needed) or- 
no-charge and no obligation. Write for circular ‘‘The By 
lroduct of Restorers of Paintings’? and names and addresses 
ot business firms, banks, insurance companies, universities, 
etc,, who recently have accepted our portraits. 

©. FRITZ HOELZER( Conservator of paintings since 1909) 
P. 0. Box 13, General Post Office, New York 1, New York 


LEADS 3s: mosey. ) 


. saver in Shi _ g Department,” 

say users of Marsh Stencil Ma- 
chines, Brushes, Inks! Three 
sizes to meet Gov't Spec., 1”, 
3/4", 1/2". For sample stencil, 
shippers’ handbook and prices, 
pia this to business letterhead, 
with your name. 

MARSH 

STENCIL MACHINE CO. 
62 Marsh Building 
Belleville, IlL, U.S.A. 
































—for Small Coneerns Only 
if yours is a small concern, with a good 
product, and want to increase sales at low 
cost, COOPVERTISING is the ideal plan. 
For $100 a month you get a complete pro- 
gram in national magazines or direct mail. 
For details write COOPVERTISING, 121 W. 
Wacker Dr., Chicago 1, III 




















all FIRES Are ee a pro- 
tection places “strictly preventable,” “partly 
preventable” and “cause unknown” FIRES 
all in one class... EXTINGUISHABLE. 

Where GLOBE Sprinklers are installed, 
the FIRE menace is eliminated. 


GLOBE AUTOMATIC SPRINKLER CO. 
Mew York, Chicago, Philadelphia - Offices in nearly all principal cities 








THEY PAY FOR THEMSELVES 
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for attachment to an electric typewriter 
with proportional spacing although it 
can be fixed to any machine. 

Mr. Spielvogel as a hobby has devoted 
many years to simplifying the prepara- 
tion of reproduction copy. His inven- 
tions include a typewriter which justi- 
fies margins mechanically. This is not 
being marketed now due to mainte- 
nance problems. In wide usage prior 
to the end of the war were his Vogel 
type aligning sheets which, like the 
Vogel-Reel, make use of a smooth-sur- 
faced finely-creped paper that stretches 
only horizontally. 

Like his current invention, the Vogel 
type sheets afford reproduction copy 
with one typing. Lines typed on these 
sheets, however, have to be manually 
adjusted to the proper column width. 
With both usages, the typewriter keys 
in striking the paper, pound it down 
and reduce its stretch so that the ex- 
pansion comes largely between words. 
This prevents distortion of the lettering. 

The Vogel-Reel at first will be manu- 
factured for attachment to the indi- 
vidual customer’s typewriters. Nego- 
tiations are under way for manufacture 
of the creped paper. In order to use 
the carbon ribbon of the electric type- 
writer without a suggestion of a 
smudge, a creped paper has been de- 
veloped whose surface is as smooth as 
fine ledger or bond paper. 

The reel of the margin-justifying de- 
vice is mounted parallel with the type- 
writer ribbon, with the tape being fed 
past the typing point by a left mar- 
gin gripper on the carriage. When no 
more words or syllables will fit ona line, 
depressing the tabular key causes a sta- 
tionary right margin tape gripper to 
close while the carriage slides to the pre- 
determined margin. This stretches the 
tape to the desired width. 

A power-operated bar attached to the 
carriage then exerts pressure on a blade. 
The finished line thus is cut off and 
pressed against a paper galley having 
a specially treated adhering surface. 
After the carriage return key is pressed 
the galley moves up a notch and the 
left margin gripper picks up fresh tape 
for the next line. Lines in which an 
error is discovered can be torn off and 
typed over. 

Under the direction of Joseph Fiske, 
who has had 35 years of newspaper pub- 
lishing experience, a company is being 


LARGEST REPRODUCTION HOUSE 


WE MATCH YOUR ORIGINAL TO A “T” 








Amazing LAWN 


IMPROVEMENT 


from Fall-Planted Perennial Grass 


If you want a “show place” lawn just write 
us and receive FREE information about 
DRUMCLIFF Lawn Grass Seed—how to have 
a better lawn at lower cost—how a thick, 
heavy turf of deep-rooted perennial grass 


INHIBITS WEEDS AND CRABGRASS 

Early Autumn is the ideal time to improve 
your lawn—repair summer damage—or build 
a new lawn with DRUMCLIFF blend of 
selected perennial varieties containing new 
certified ILLAHEE Creeping Fescue; supply 
limited. Not sold in stores. We ship pre-tested, 
weed-free seed direct to you with full instruc- 
tions for planting and care. Write TODAY 
for lawn information FREE. No obligation; a 
postal card,.will do. Address: DRUMCLIFF 
COMPANY,” Dept. 641, Towson 4, Maryland. 











*” Made from your negative or photo. “* 

Unsurpassed in quality at any price. 
NO NEGATIVE CHARGE—NO EXTRAS 

24-HOUR SERVICE ON REQUEST ; 
8x10‘s: $7.49 per 100; $55 per 1000 i 
§ 4x8’s: $29.50 per 1000; Postcards $23 eS 1000 | 
Mounted Enlargements (30x40) : 

No Negative Charge on 2 or More 
Made under supervision of famous sames J Kriegsmann. 
ANY PRODUCT PHOTOGRAPHED, ‘5 Up 


cee 
@ Copydler 7 Wes NS j 


Ay. 
hers 


WE DELIVER. WHAT WE ADVERTISE" 


ARGENTINA 


Ex-Medical Director of the Scientific 
Development Department of an important 
Laboratory in Argentina wishes to obtain 
the sales agency, on an exclusive basis, 
of a firm of manufacturing chemists in 
the drug or patent medicine lines 

Wide knowledge of the local market and 
well introduced in the medical profession 



















U.S.A.'s 








y 





References: reciprocal 
Apply to 


Dr. Carlos M. Padilla Roque 
Casilla de Correo 2870 
Buenos Aires, Argentina 























END ALL WRAPS PROBLEMS 
Office VALET Wardrobe Racks 
and Costumers end ‘‘wraps’’ 
problems, keep clothing ‘‘in 
press,’’ aired on spaced hang- 
ers; provide ventilated spaces 
for hats, overshoes and um- 



















brellas. Save floor space, 
accommodate 3. persons per 
sq. ft. Fit in anywhere. Life- 
time welded construction. 
Modern lines and_ colors. 
6-place non-tipping costumers 
—12 and 24-place 4-foot racks, 
Endorsed by top office plan- 
ners—in industry—institutions 
—municipal buildings—schools 
—professional use. 








Write ae Bulletin No. A-2 
VOGEL-PETERSON €6., 


“THE COAT RACK PEOPLE’’’ 


624 South Michigan Ave. Chicago 5, U.S. Rx. 
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down the unsalted seas 


—at 400 tons per hour 





ou'll find little “gold braid” on Wyandotte’s Great 

Lakes fleet. They’re in the business of transport- 
ing annually some 2'2 million tons of limestone and 
coal — averaging 400 tons an hour. 


Company-owned freighters bring limestone from 
northern Michigan and coal from Pennsylvania 
to Wyandotte —located midway on the Lakes. 
Brine is piped from salt deposits near the plants. 


REG. U. S. PAT. OFF. 


yandotte 


In 90 minutes, 5200 tons of limestone are loaded automatically aboard this Wyandotte freighter at Alpena, Michigan. 





These raw materials are processed into the 
Wyandotte chemicals required by the glass, soap, 
textile, paper, rubber and other industries. Because 
Wyandotte owns its freighters, sources of limestone, 
coal and salt, there is a steady supply of raw 
materials for the large-scale production so im- 
portant to users of chemicals. 

Resources and location, manufacturing | skill, 
research and forward-looking management: all 
have contributed toward Wyandotte’s continued 
importance in the field of industrial chemicals. 

Geography cuts costs...as many chemical- 
consuming plants, now located on the Lakes, have 
found. Here they have economical water and rail 
transportation, for their supplies and for deliveries 
to enormaus nearby markets. A consultation with 
Wyandotte on your chemical needs may uncover 
important new facts for your consideration. 


ORGANIC AND INORGANIC CHEMICALS © WYANDOTTE CHEMICALS CORPORATION © Wyandotte, Michigan © Offices in Principal Cities 


Wyandotte Chemicals Corporation is one of the world's major producers of soda psh, caustic soda, bicarbonate of soda, chlorine, dry 
ice and calcium carbonate. Wyandotte produces glycols and related compounds, ¢ertain aromatic sulfonic acid derivatives and other 
organic intermediates. Wyandoffe is also the world's largest manufacturer of specialized cleaning compounds for business and industry. 
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Plant Now for Your 
Golden Harvest 





Here’s the Easy, Successful 
Way to Get Profitable Crops 
Of Employee Ideas 


Your business—indeed, every business 
—is like a farm in that it is capable of 
producing a cash crop of profit-pro- 
ducing, money-saving ideas. Your em- 
ployees can suggest better, faster ways 
to do things; they can spot wasteful 
practices. If you cultivate their think- 
ing, you’ll get results. 

Every successful farmer has a tested 
and proved system that produces maxi- 
mum yields from his land. Prepara- 
tion of soil, seed planting, cultivating 
and harvesting all are done according 
to plan. 


This System Always Works— 
THE MORTON SUGGESTION SYSTEM is a 
complete, professionally organized 
plan that enables any business to cash 
in on employee ideas. It has been get- 
ting results for 20 years and is a vet- 
eran of more than 12,000 installations. 


It’s Complete—Does the 
Whole Job 


The Morton System includes impres- 
sive cabinets, full operating instruc- 
tions, complete promotional and rec- 
ord-keeping material. It provides a 
systematic follow-through program, 
places at your disposal the services 
of experts in every phase of sugges- 
tion system operation. It costs noth- 
ing to get complete details. Simply 
write telling us the nature of your 
business and how many hye 

persons you employ. 







a 
MORTON.<- 
< . hat 


MANUFACTURING CO. 






5129 W. Lake Street, Chicago 44, Illinois 
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organized to manutacture the Vogel- 


Reel. 


Tanning Agent—Soft yet strong 
leathers which can repeatedly be washed 
or dry cleaned are produced by “Skelt,” 
a synthetic tanning agent developed 
by the DuPont Company. Skelt has a 
“built-in” softener which becomes an 
integral part of the finished leather. 
Gentle flexing and stretching are all 
that is needed to restore the leather to 
its original softness. 

During the war the Germans carried 
on pioneering work in this field in 
the preparation of chamois-type leather. 
The tanning process is applicable to 
white and colored glove leathers, furs, 
and some leather garments as well as 
Before it can be used for 
shoes and other leather goods demand- 
ing a high degree of water resistance, 
further work will be required. 


to chamois. 


Color Matching—An instrument 
for replacing the human eye in any 
problem requiring the precise matching 
of colors is the photo-electric “Color- 
Eye.” This was developed through the 
collaboration of the Instrument Devel- 
opment Laboratories, Inc., Williston 
Park, N. Y., and the Research Labora- 
tories of the Pittsburgh Plate Glass 
Company. 

Widespread uses are anticipated in 
the textile, glass, chemical, plastics, 
paint and dyes, paper, printing and 
lithographic, cosmetics, cigar, food, and 
other fields. 

Whereas color experts have corrobo- 
rated the fact that the human eye can 
only detect a color difference of 2 per 
cent or more, the Color Eye will regis- 
ter a variation of 14 of 1 per cent. 

The instrument computes the ratio 
of a sample’s brightness to that of a 
given standard, evaluating a color by 
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dividing it into the three primary colors 
and establishing the intensity of each. 
If the sample does not match, the ma- 
chine shows the amount of discrepancy 
and what color is lacking. 

As only two dial settings are required 
for most purposes and readings are 
taken directly from the meter, the 
Color Eye can be operated by relative- 
ly unskilled labor. After the sample 
and the standard are inserted into the 
machine, one dial is set for the kind of 
light it is desired to compare the sample 
under—daylight, incandescent, or fluor- 
escent. Another dial is adjusted for the 
three primary colors. 

Either the sample may be compared 
with the standard for each of these three 
colors or it may be compared with white 
to find out how much blue, green, and 
red it contains. A complete compari- 
son may be made in 30 seconds. 

The photo-electric eye, through an 
optical system, looks back and forth 
between the standard and the sample 
to be measured 30 times a second. The 
output of the photo-electric cell enters 
an electric current, resulting in the com- 
putation indicated on the meter. 

A sensitivity greater than the human 
eye is maintained for even the darkest 
shades. The Color Eye likewise is 
stable as to temperature, humidity, and 
constancy of calibration. Weighing 
only 40 pounds, the instrument is suf- 
ficiently small and rugged to be used 
right on the factory floor instead of be- 
ing confined to the laboratory. 


Pallet Retriever—Manufacturers 
can use pallets to facilitate fast loading 
of freight cars in shipping and have 
them remain in their possession by 
using pallet retrievers which attach to 
standard fork-type trucks. 

With the increased cost of pallets this 
is in line with a trend to avoid use of 
pallets wherever possible in shipping 
operations. Due to the keen competi- 
tion in many lines the extensive use of 
pallets which are never returned may 
make a big difference in profit margins 
if commodities are low priced. 

The retriever, manufactured by EI- 
well-Parker Electric Company, Cleve- 
land, consists of two hydraulically 
operated pantagraph-type rams which 
terminate in a screen frame that re- 
mains in fixed position with respect to 


the load. 
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A year goes by quickly—so quickly that the average man is 
not discouraged to find himself at the end just about where he 
was at the beginning. 


But, suddenly, middle-age arrives; he awakes to the startling 
realization that he has been trapped by mediocrity . . . by 
half-way success. 

The big jobs and big salaries which only yesterday seemed 
possible of accomplishment now appear remote and unobtain- 
able. The future that held great promise no longer exists. 


Look back over your own business career. Have you made 
as much progress as you are capable of making? Are you adding 
to your knowledge of business fundamentals each day? Or are 
you, too, lying back contentedly waiting for the success that 
will never come? 


Men who sincerely want to get out of the “trap” can turn to 
the Alexander Hamilton Institute with great hope. Over a 
period of thirty-nine years, the Institute has re-kindled the 
ambitions of thousands of men, and has enabled them to turn 
their dreams of success into actual achievements. 


Send for “Forging Ahead in Business” 


It is one of the fascinating delights of business to see what a 
single year can do in the lives of ambitious men working under 
systematic guidance. The Institute works no miracles, but it 
does provide a program so complete and scientific that each 
day carries subscribers closer to their goal. 


That program is outlined in a 64-page booklet aptly titled 


Dun’s REvIEW 





To the $5,000 Man who wants 
to make *10,000 or more a year 


“Forging Ahead in Business”. It was written for mature men 
only: men who seek—not a magic formula—but a sound, real- 
istic approach to the problems they face in trying to improve 
their positions and increase their incomes. 

There is no charge for “Forging Ahead in Business” for the 
simple reason that it is worth only what you make it worth. 
Some men glance through it. and toss it aside. Others have 
found a fortune in its pages. 

If you are willing to devote one short evening to the study 
of a plan that has meant rapid progress to thousands of exec- 
utives. send for “Forging Ahead in Business” today. Fill out 
and return the coupon below: your complimentary copy will 
be mailed to you promptly. 


ALEXANDER HAMILTON INSTITUTE 


Dept. 632, 71 West 23rd Street New York 10, N. Y. 
In Canada: 54 Wellington Street, West, Toronto 1, Ont. 





ALEXANDER HAMILTON INSTITUTE 
Dept. 632, 71 West 23rd Street, New York 10, N. Y. 
In Canada: 54 Wellington Street, West, Toronto 1, Ont. 
Please mail me, without cost, a copy of the 64-page book— 
“FORGING AHEAD IN BUSINESS.” 


ETC CCT TT Tere Te ga dipaudpakuns ce centwnkeanneneees 





























Important — 
Write Today 


PHONE OR WRITE TODAY for Metwood’s analytical booklet, 
“17 Ways To Make Modern Offices More Efficient” 


./Metwood 


64 West 23 Street - New York City - SPring 7-5858 
E. E. Gilbert - Moe Turman 


For more than two decades, Metwood has served the needs 
and tastes of professional and executive America. But 
Metwood elegance is equalled fully by Metwood thrift. For 
careful budget-planning of fine offices, consult Metwood. 





























Materials Handling Equipment 
Send for Catalogue 102M 
Jeffrey Machinery Parts in stock. 
J. C. CORRIGAN CO., INC. 


Engineers-Manufacturers-Erectors 
41 Norwood St. Boston 22, Mass. 

















Keys to the Foreign Market 


LATIN AMERICA SALES INDEX, Vol. X 
A comprehensive listing of 29 markets, including the West Indies, 
Puerto Rico and the Virgin Islands, all of Central America, Mexico, 
and South America, containing 160,413 names, with full line of 
business and financial ratings. 


FOREIGN REPORTS 
Financial and credit information on overseas firms gathered by 
D&B’s network of 42 foreign offices and 155 key correspondents. 
These reports contain information on officers and antecedents, 
method of operation, finances, trade experience, and credit capacity. 
This rapid service is a must for export credit and sales executives. 

INTERNATIONAL MARKETS 
A magazine issued monthly which lists hundreds of inquiries from 
overseas companies interested in buying from, selling to, or obtain- 
ing agency connections with United States manufacturers, export- 
ers, and importers. These inquiries are not printed in any other 
publication. 

APPROACH TO LATIN AMERICA MARKET 
Free Booklet containing marketing data on 29 Latin America 
countries. 


For further information on any of these services, write to 
Foreign Sales Division 


DUN & BRADSTREET, INC. 


326 BROADWAY NEW YORK 8, N. Y. 
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The rams are self-adjusting to fit and 
follow the contour and vertical or la- 
teral motion of the load, while the truck 


| with the pallet backs away and with- 





draws the pallet from beneath the load. 
The rams can be used in corners of box 
cars since they may be operated inde- 
pendently or together. 


Warning to Pilots—A safeguard 
against air tragedies which will inform 
pilots of their exact altitude above the 
earth’s surface during flight is being 
installed on all airplanes of Braniff In- 
ternational Airways. The “Radar Alti- 
meter” affords direct measurement of 
terrain clearance. 

The instrument can be set to main- 
tain the airplane at a certain altitude, 
with vari-colored lights instantly warn- 
ing the pilot when the airplane is above 
or below the altitude which he has 
selected. 

In principal, the mechanism affords 
an electrical measurement of the time 
required for a radio signal to travel to 
the earth and back, exact altitude be- 
ing proportional to the time elapsed. 


Standards—Are you familiar with 
the national standards which may di- 
rectly concern your workers’ health or 
safety, your plant, or your product? A 
listing of all national standards ap- 
proved by the American Standards 
Association, 70 East 45th Street, New 
York, is available from the Association 
without charge. 

Included are standards for dimen- 


| sions of machine tools and parts, rating 


| and testing of electrical equipment, 





dimensions and identification of pipes 
and piping, building code require- 
ments, industrial health and safety, oc- 
cupational clothing, photography, and 
definitions, abbreviations, and symbols 
used in technical literature. The 
American Standards listed have been 
developed through the Association by 
the national groups in each of the fields 


covered. 


Pick-up Service—Speeding cus- 
tomer pick-up and delivery service on 
the Illinois Central Railroad are twelve 
new aluminum “Trailerail” containers 
for package shipments. 

The container, designed and de- 
veloped by the Reynolds Metals Com- 


pany, is transported between the ship- 
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this quieter model 


/ 


1s fous in action: 





Youll relax ...and ease through more work with the 
quieter “93” electric adding machine. You'll enjoy cush- 
ioned power ... almost makes you think your office is 


by the side of a rippling stream. Tension is lessened, 


CUSHIONED POWER: 


Built-in steel cushions reduce noise and} 
! 


even when the cry is “Rush, rush!” 


‘ : ; ‘ibration, Jessen strain, insure s . 
And work flows rapidly, thanks to streamlined action. VinNaRty a SER, Te See 


= operation and longer life. 
With longer motor bars and the famous 10-key touch 


control keyboard, you add, subtract, multiply . . . STREAMLINED ACTION: 
swiftly, softly, smoothly. Here’s new ease, new Longer, light-touch motor bars and com- 


speed, anew thrill in figure work. pact 10-key keyboard eliminate finger 
groping, speed every operation. Com- 


Totaling invoices, preparing payrolls, han- pletely electrified. 
dling statistics or whatever your prob- 
lem, our local representative will show ae 


" : Write today for “Ripples of Sound” to 
r 4 ms aster, W1 S ; 
you how to finish faster, with the Remington Rand, Dept. DR-8, 315 


new “93”. Phone him today. Fourth Avenue, New York 10, N. Y. 







1 TYP, 
a ' hy 


1873 lhe 





«ANNIVERSARY 
s 
ingrown ® 


the new “93” 


eyed 


as 


electric adding machine 
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CHEMICAL 
BANK 
TRUST COMPANY 


Founded 1824 
165 Broadway, New York 


CONDENSED STATEMENT OF CONDITION 


At the close of business, June 30, 1948 


ASSETS 


Cash and Due from Banks_______ _ $ 407,904,968.37 
U. S. Government Obligations—_____.- 40,410 477.04 
State, Municipal and Public Securities 106,517,483.53 
Other Bonds and Investments——_ 5,330,171.29 
Loans and Discounts 529, 393,201.25 
Banking Houses 149,793.50 
Other Real Estate. 2,231,426.85 
Credits Granted on Acceptances 18, 396,536.43 
Accrued Interest and Accounts 

Receivable 


Other Assets. 

















$1,515,183,171.63 








LIABILITIES 
Capital Stock_______ $25,000,000.00 
Surplus... 75:000;000,00 
Undivided Profits 9,610,356.33 $109,610,356.33 
Reserve for Contingencies——___ 4,119,246.98 
Reserves for Taxes, Expenses, etc. 3,769,661.37 
Dividend Payable July 1, 1948_--__” 1,125,000.00 
Acceptances Outstanding $22,532,269.01 
(Less own acceptances 
held in portfolio) 362,884.65 22,169, 384.36 
Other Liabilities 13,694,829.15 
Deposits (including Official and Certified 
Checks Outstanding $37,119,021.58) 1,360,694,693.44 
$1,515,183,171.63 














Securities carried at $44,419,854.17 in the foregoing 
statement are deposited to secure public funds 
and for other purposes required by law. 





Charter Member New York Clearing House Association 
Member Federal Reserve System 
Member Federal Deposit Insurance Corporation 





per’s loading dock and the freight yard 
on a special trailer frame and shitted 
mechanically to a standard type flat car, 
two to a car, by means of a built-in 
hydraulic lift and a winch and cable 
arrangement. At its destination it is 
shifted back onto a trailer and delivered 
to the consignee’s door. Essentially, the 
Trailerail is a detachable trailer body, 








27.750 PRESIDENTS 








DUN’S REVIEW REACHES 27,750 PRESIDENTS AND 47,250 OTHER EXECUTIVES. 





@ A specialized type of engineering 
sins service dedicated to the development 
and improvement of machinery and equipment for the 


Mechanical and Process Industries. The NORTH organiza- 
tion is fully qualified and equipped to handle complete 
design engineering projects including procurement and 
manufacture. 





20 feet long, 8 feet wide, and 8 feet 
| high which will carry loads up to 20,000 
pounds. 


All-Purpose Kit—Installation and 
repair of industrial equipment is facili- 
tated by a new all-purpose tool kit an- 
nounced by Ingersoll-Rand Company. 
The kit includes a new electric impact 
tool weighing only 6'4 pounds together 
with standard accessories for nut-run- 
ning and removal, for drilling steel, 
masonry or wood, reaming, wire brush- 
ing for carbon-cleaning jobs, and equip- 
ment for applying and removing studs, 
tapping, and driving and removing 


SCreWS. 


Dramatizing Safety—Lost-time ac- 
cidents are forcibly brought to the at- 
tention of every worker at the National 





Supply Company’s Spang-Chalfant Di- 
| vision plant, Ambridge, Pa., where 
seamless steel pipe is manufactured. 
“Joe Spang, Jr.,” symbol of safety, nor- 
mally stands in plain sight of the main 
entrance gate; whenever a lost-time ac- 
cident occurs Joe is upset from his perch 
above the date line and hangs head 
down until the following day. 

For the remainder of the month the 


| accident date is blacked out and on each 
black plate hangs a message such as 
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“Halland Calling 


The undermentioned Trade Representatives and Traders in Holland are interested in establishing business relations WITH 
YOU. Direct all correspondence to these concerns at addresses given. This is a paid advertisement. 











ANKER EMAILLEF AB tyeh KEN ae. V., SOEST-HOLLAND. Fog heer Postbox 205, 's-[lertogenbosch (Holland). Chemicals, 
NAMEL WO KS. Shoe-dressings, Athlete's Footpowder. 
MANUFACTURERS OF ALL KINDS OF KITCHEN GOODS AND 
HOLLOWWARE. Al QUALITY. “WHITE CAT” BRAND. oe haga WASFIGUREN EN INSTALLATIE MAGAZIJNEN 
ae ae . eed 4 ioe ee Le a uidekoperstraat 25-27. Amsterdam (Holland). Manufacturers and 
ere & COLATIONS a ee ot ne exporters ee — display mannequins in hardened composition 
AM, é ak: 4 . A ihn, Be tL EES, with inserted natural hair. 
GENERAL AGENTS SPECIALIZED FOR COMPENSATION TRANS- 7 
ACTIONS. N. V. MONTAAN ue AALHANDEL, Amste ordi um. Paulus Potterstraat 
— - tt Bi oe emit had : a F 7. Cable address: Monja. Telephone : 24692, 238291, 23940. Whole 
C. VAN DER BURG & ZONEN, Viaardingen, Exporters of selected sale dealers, importers and exporters of non-ferrous metals, minerals, 
Duteh herrings all over the world. Agents wanted. Manufacturers of chemicals and ferro alloys. 
wooden barrels of any capacity and also of staves, headings and hoops. 
“ 0) > ‘hUTISCHE “Hy - V. 8. OHMSTEDE, PAULUS POTTERSTRAAT 4, AMSTERDAM, HOT. 
_e DM PH: oes CHE MISCH 3 HARMACEUTISCHE, HANDEL MY. LAND. Importer and distributor of tool machinery exhibiting, April 
: V., 228 Keize napened. P. O. Box pad rr peel” pct _—— ane and September, Industrial Fair in Holland seeks agencies for lathes, 
Manufa turers, epresentatives of chemical and pharmaceutical prod- millers, grinders, surface grinders, sheet working machinery, polishing, 
oe and grinding machines. Annual (1947) turnover $600,000. 
DONOR TRADING COMPANY, P. O. Box 3001, Rotterdam-N. Whole- ; 
alers—-importers—exporters of camping, sporting, shooting articles, H. ONKENHOUT. Keizersgracht 254, Amsterdam (Holland). Cable 
cutlery, leatherware, address: ITAKON, Amsterdam. Importers and exporters non-ferrous 
metals, steels, tools, hardware, etc. 
J.C. VAN DORP & ZONEN, Viaardingen, Holland. Cables: Vandorp nei ciete ee ; , , Aa ; ’ 
Vetteoordskade Vlaardingen. Exporters of Holland-Herring since 1891. OXY DE. N. V., Leidscheplein, Hirsch Building, Amsterdam, Im- 
Agents wanted. — _ exporters of ore, iron and steel, non-ferrous metals, chemi- 
Cals, residues scrap, ete. 
JAC. DEN DULK & ZONEN (Est. 1871), Scheveningen. Cable 
address: “Visch.”” Salt and smoked herrings. Finest quality. “PENTO” COSMETIC, Gieterstraat 5-7, Amsterdam-C. Cable 
address: Pento, Manufacturers of all kinds of cosmetic products, i.e. : 
ADRIANUS VAN DEN EELAART, Schiedam (Holland). Korte Haven Toothpaste, shaving cream, powders, creams, lipsticks, lotions, 
20-29. Distillers and liqueur manufacturers since 1697. Where not brilliantine, haircream, shampoos. 
represented importers and agents demanded. = = ™ 
K. F. PETERS—CHEM. & PHARM. PRODUCTEN, Amsterdam. 
ALPH. ELSENBURG LIMITED AMSTERDAM C. Z. VOORBURG- Cable address: Anorga. Are open for suitable products—as_ manu- 
WAL 161-167. WHOLESALERS, AGENTS, TEaronraes, EXPORT- facturers’ representatives—in the following lines: Chemicals (for 
ERS OF WOOLENS, COTTONS, RAYONS. FURS, HABERDASHERY, technical use), plasticizers, solvents, etc. 
THE MOST UP-TO-DATE- FIR) N THE NETHERLANDS. ae = . = 2a eee eeeee 
SE UPD DALE- FI ES ee eens J. POLARS ENGROSHANDEL, N. V. KLOVENTERS- BURGW AT; 19. 
ELSENBURG'S INDUSTRIAL TRADING CY.. DAM 2A, AMSTER- AMSTERDAM-C (HOLLAND). WHOLESALERS, EXPORTERS AN 
rAN OFFERS ‘ON @NRPETS “RTT E : Sg ee IMPORTERS OF WOOLENS, COTTONS, SILKS, RAYON AND 
DAM. IFPERS RUGS, CARPETS, MOQUETTE FLOOR COVER OTHER PLECE GOODS 
INGS. FURNISHING FABRICS. WOOLEN, WORSTED, AND ART. = ICE GC it 
SILK PIECE GOODS, FIRMA EMIEI. DE RAAY, Damrak 53, Amsterdam (Holland). Tele- 


grams: EMIRA, Amsterdam. Exporters and importers of rags for 


ERIKS' PAKKING & RUBBER, Alkmaar, Holland. The best intro- - 
t ‘ ai ollanc Se - textile manufacture and paperstock, wiping rags, used clothing, over 


duced firm in Holland for high quality packings jointings, and sundry issues, manufacturers and exporters of flocks for upholstery and of 

soods for engineer's use, invites offers and quotations for special or regenerated wool for respinning. 

patent products for industrial use. 

Shoe machinery, electric motors, tools and all articles for shoe- and haatadiaen, 25 Wott sheae RO pe Ped ay By | 
: Boe gan gil emee ge aka Xe Ciba : ‘ Ams am. 33 ‘te schans. rs ~dical ¢ : i 

leather-ind. Offers to T.\.B., P.O.B. 264, ’s Hertogenbosch, (Holland). soods of all descriptions, electromedical and X-ray apparatus, glass 

‘ “MR WRRIN + ; : Sf f ‘ , glassw: rites $ . S. A. 

G. HOOGERWERE, Viaardingen (Holland). Cable address: Egooh. pepo ind laboratory glassware. Invites offers from T A. and 


Salt herrings. Export to all countries since 1869. 
ROBA Metallurgische Handelmaatschappij N.V. van Baerlestraat 76, 


po ett ay TRS mad becoming aay ne oe ae Amsterdam (Holland). Cable address: ROBASCRAP. Wholesale 
dir = po ; ‘ ste 7 dealers, importers and exporters. Iron and steel, non-ferrous metals, 

INDUMEX TRADE CO., Spuistraat 210, Amsterdam. General im- ore, chemicals—iron and steel, ferrous and non-ferrous metals scrap. 

porters—exporters, railway materials, iron, steel. industrial products, Sp oe : eee es 

motors, machinery, medical furniture, etc. Representations wanted for RUTTEN'S DIST ILLERY, P. O. Box 26, Schiedam, Holland. Mane 

tool machinery, electric and diesel motors. facturers or the famous very Old Geneva “The Black Prince” Schiedau 
Schnapps. liqueurs and dry gin. 

KAHA., N.V. BUTTON WORKS, HEERENGRACHT 20, AMSTERDAM, 

LETTONS AND BUCKLES. WALDORP RADIO LTD., Leeghwaterstrat 120, The Hague, Holland. 

a ee ane es , . ce Manufacturers of electrotechnic housekeeping apparatus want to get 

KALKER NORDEN, Prot. Tulpstraat 6, Amsterdat. Established 1850. into touch with factories in the United Htates which are interested 

Pelegrapbic address : Kalnord Amsterdam ( ranner s Council Code). in co-operation for the manufacture in Holland. 

Raw hides and skins. Import, Export and Commission. First class 

selling agents demanded. VAN DER WOUDE & FABISCH. Amsterdam. Rokin 30. Wholesalers 

C. KORNAATS HANDELMAATSCHAPPIJ,. Established 1775, iron and steel, light railway material, non-ferrous metals. Wants 
to represent American mills or first class exporters. 


Vilaardingen, (Holland). Export of salted and smoked herrings. 












HANDEL-MAATSCHAPPI} MANUFACTURERS ARGENTINA 
is Open to represent first-class firms, 


—— Well C nnected firm n Buenos Aires 
H. ALBERT DE BARY «C9. nv. \ geapves | | 2a2227 2 (eet fisticlass fms, 
MERCHANT-BANKERS aie Casilla i lie 1829,CC., 


BUENOS AIRES, ARGENTINA 





AUTHORIZED FOREIGN 
EXCHANGE BANK 


COMPLETE 
BANKING SERVICE 


IN CONNECTION WITH /MPORT 
AND EXPORT TRANSACTIONS 

















SPECIAL LOW PRICE 
mS To D. R. Readers! 


From now ‘til Labor Day 
our super-fine photo glossy 
8x10's cost you ONLY ati “€ 
ea. in 1,000 lots. Anot 
proved — business-bu iider. 
Postcard Size 2c ea. in 
1,000 lots. Write for FRFE 
Samples and Price List D-t. 


MOSS PHOTO 
155 W. 46th St., N. ¥. C. 19 


PLaza 7-3520 


REGISTERED TRADEMARK 





EXPORT ALL OVER THE WORLD 


Joden Breestraat 14 Amsterdam, Holland 
AMSTERDAM, HOLLAND - HEERENGRACHT 450 Cable Address: DASLUCKY 





CAPITAL AND RESERVES FL. 23 MILLIONS 
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New! «2 desk mode MailOpener 
a \— for small offices that trims a thread-like edge off 
‘i — any size cnvelope—thick or thin—in one easy 


motion...eliminates slow hand-slitting ...Good looking, 


durable, inexpensive... the MailOpener saves so much time 


and effort in mail distribution, its mandatory for any office 


that gets mail! Write for illustrated booklet... now! 


MAILO PENER 


= PITNEY-BOWES, INC., 


( 1562 Pacific St.. Stamford, Conn, 


.» Originators of the postage meter... 


Coed 


~ offices in 93 erties. 





HOW TO MAKE 
MORE MONEY— 
ON EXPORTS 


We can develop sales of your 
products in foreign markets. 
We act as your :xport Man- 
ager. 

We do all your sales promo- 
tion work, we advertise your 
products, we sell and ship 
them at no cost to you. 

You take no credit risks. We 
pay you spot cash for your 


merchandise. 


INTERNATIONAL 
DISTRIBUTING COMPANY 
1170 Broadway, New York 1, N.Y. 


\ 


| 


} 












It's easy 
to bind 
records 
in your 
own 
j office 


Liberty Loose-Leaf 


| e 

| Storage Binders 
Anyone can bind loose-leaf sheets 
quickly, neatly, permanently in 
Liberty Binders. No tools needed. 
Just a push of the thumb on pat- 
ented, self-locking binding posts 

| fastens sheets between steel-strong 

\ covers of Masonite Presdwood. 


FREE SAMPLE... 
Send the coupon with your letter- 
head for postpaid miniature sample 
| Liberty Loose-Leaf Storage Binder, 
descriptive circular and valuable 


booklet, “Manual of Record Stor- 


age Practice.” 


FN 143-2 Lop Gace)" 
Dept. 812, 720 S. Dearborn S1., Chicago 5, Ill. 
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“The Upsetting fellows knocked out 
my props to-day,” indicating the depart- 
ment in which the accident occurred or 
how it happened. A decided decrease 
in accident frequency is credited to the 
publicity given to this safety venture. 


Voice Recording—Duplicating of 
voice recording is now available to 
the business executive through “DISC- 
opying” equipment manufactured by 
the SoundScriber Corporation, New 
Haven. The copying of dictated or re- 
corded material from one plastic disc 
to another is done automatically. 

On the same machine which handles 
his dictated correspondence the execu- 
tive can duplicate any voice messages 
to field personnel, recorded telephone 
conversations, or other recorded ma- 
terial for which file and routed copies 
are desired. 

D1ISCopying is a boon to the secre- 
tary also. Previously she has had to 


transcribe outgoing voice messages. 


Automatic Finishing—Designed 
for the rapid production of small] parts 
is the new “Gyra-Flow” automatic fin- 
ishing system manufactured by George 
Koch Sons, Evansville, Ind. This 
washes, rinses, dries, dips, sprays, and 
bakes in one continuous cycle. It is 
furnished in standard sizes having two 
to twenty interchangeable operations. 

A series of spring type clips are re- 
movably fastened to the steel-belt con- 
veyor. Each clip, equidistantly spaced, 
will support one or more articles of 


work through each successive process. 
Travel is constant, being spirally passed 
around a series of horizontally mounted 
rotating drums and moving across each 
from left to right, or right to left. 
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Chase Travelers’ Letters of Credit often facilitate overseas business 
trips. These letters of credit are world currency and, in addition, 
4) serve as introductions to bankers and businessmen everywhere. 
{ 










Traveling executives of many leading companies carry these 
Chase credits. Why not find out more about this quick, satisfactory 
way of arranging for the financing of your trips abroad? Just write 
to our Foreign Department or inquire at any Chase office. 


THE CHASE NATIONAL BANK 


OF THE CITY OF NEW YORK 


Member Federal Deposit Insurance Cor poration 
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somone: WE 





Offers Industry Room for 


& PROFITABLE PEACETIME 
PRODUCTION 


* MAXIMUM WARTIME 
PROTECTION 


Protection of industrial ma- 
chinery is vital to America’s 
future safety. Strategically 
located in the deep South 
away from congested “area 
targets”—-yet accessible to all 
major markets — Mississippi 
offers industry an ideal place 
for dispersion. Two vital 
advantages for industries 
seeking plant sites in friendly 


Mississippi communities are: 


* Access to the world’s largest 
fuel and energy reserves. 


¢ A reservoir of intelligent 
rural labor willing and able 
to work. 


For specific information concern- 


ing your requirements write: 


MISSISSIPPI AGRICULTURAL 


& INDUSTRIAL BOARD 


New Capitol Bidg. — Jackson, Mississippi 
New York Office: 1001 Two Rector Street 


AMERICA'S PLAN 
FOR INDUSTRIAL SAFETY 





























/) ° 
Dearing 


/ 


The marbles of the almanac 
For countless centuries of grace 
Have spun around the zodiac 


With constant turn and even pace, 


But he who tosses hand to hand 
The smooth perfection of a ball 
Clothed in silence as he planned 


To conquer friction, tongue and all, 


Sees sunlight bunching to a glare 
As silver streams of circles roll 
Against inertia, yet aware 


There is no concord in his soul. 


He moves not with the polished steel 
To take life’s burden on tiptoe, 

Nor rides momentum’s lofty wheel 
Above the quarrel of stop and go, 
But staggering through the universe 
With hate and envy for a load 


He learns how futile was the curse 


Of Atlas sulking by the road. 


A. M. SULLIVAN 
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The following Canadian firms seek 
direct contacts in the U.S.A. They can: e Manu- 
facture your products in Canada . 
manufacturing rights... ¢ Purchase parts to 
complete production... Import and distribute 
your goods...e Act as factory representatives... 
Sell Canadian products to U. S. buyers... or 
. «+ @ Render professional services. ” 










.. e Exchange 































NOTE: Ir wquiries as to rates for listings on this page should be addressed to Charles E. Darby, Canadian Advertising Representative, Dun’ sheviow, 159 Bay St., Toronto, 


Ontario, Canada; or any office of Dun & Bradstreet of Canada, Ltd. 


P. O. Box Numbers indicated by (B xxx) 





Advertising 
MCKIM ADVERTISING LIMITED. Complete advertising agency service. 


Offices: MONTREAL, Toronto, Winnipeg, Vancouver, London, England. 
Address: James Baxter, President, 320 Bay Street, Toronto 1. 


Automotive, Aircraft, Transportation Equipment 


CHASS!S AUTOMOTIVE PRODUCTS, MONTREAL 3. Spring shackles, 
steering and chassis parts. World-wide distribution. Agents wanted. 


Custom House Brokers and Forwarders 


Bl A IKLOCK BROS. LIMITED, 307 Common St., MONTREAL.  Estab- 
i876. Customs-brokers, warehousemen and forwarding agents. 
LI AND DYKE, LIMITED 325 Howe Street, VANCOUVER, B. C., 
Establishec 1894. Customs Brokers and Forwarding Agents. 
SEABOARD BROKERS, HALIFAX, NOVA SCOTIA. Customs brokers 
ng in forwarding imports, exports and in-transit shipments. 
TI iO! APSON AHERN & CO., 40 Yonge St., TORONTO, ONT. Custom 


| broxers and forwarders. Suppliers of import and export invoice forms, 


Food Brokers, Importers and Manufacturers Agents 


MANITOBA 

W. H. ESCOTT CO. LIMITED, WINNIPEG, CANADA. Merchandise 
Grocery, hardware, drugs, etc. Cover all Canada. 

NEW BRUNSWICK 

JACK FROST SALES LTD. (B. 10) SAINT JOHN, N. B. Grocery brokers 
and mfrs. agents. Importers. Distribution N. B. and P. E. I. 

NOVA SCOTIA 


BRIGCS & CO.,LTD , HALIFAX. Branch Sydney, Nova Scotia. Complete 
sales coverage wholesale and retail grocery trade in Nova Scotia. 


VINCENT BROKERAGE CO. HALIFAX, N.S. Br. Saint John and Monc- 
ton, N B. Active sales coverage, food and allied lines, Maritime Provinces. 


brokers 


General Merchandise Distribution 


PARR & CO. H. J. (B. 694), LONDON. Whol. dist. gen!. hdwe., house- 
hole epp!., plubg. fixtures, oil htg. and elec., gas and liquid gas ranges. 
TAF DISTRIBUTING INCORPORATED, 455 Craig St., W., MONTREAL. 
Specializing in general merchandise distribution throughout Canada. 
Appliances, furniture, hardware, smallwares, textiles, etc. 


Hardware, Sporting Goods, Radio, Electrical and 
Household Appliances 


T. P. CALKIN LTD., KENTVILLE, NOVA SCOTIA. Wholesale jobbers, 
hardware, sporting goods, plumbing, heating supplies and specialties. 

ELECTRICAL WHOLESALERS LTD. CALGARY. Desire radio, major 
appliances, commercial refrigeration, Exclusive Alberta distribution. 
HICKMAN TYE HARDWARE CO. LTD., VICTORIA, B. C. Complete 
B. C. coverage. Whol., hardware & electrical goods. Br. Whse., Vancouver. 
METALS LTD., CALGARY, EDMONTON, ALTA. and VANCOUVER, B. C. 
wt olesale hardware, plumbing, heating, radio and major elec. appliances. 
coverage Alberta and B. C. Clean effective distribution 


mowete 
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FRED C. MYERS LTD., VANCOUVER, B. C. Wholesale hardware, elec- 
trical appliances. Ten travellers. Full coverage British Columbia. 
RONBE EXPORTING CO., WINNIPEG. Desire Canadian representation, 
electrical goods, sporting goods, promotional merchandise. 

SHEFFIELD BRONZE POWDER CO., LTD., TORONTO. Household paint 
and hardware specialties. Complete Canadian detail distribution. 

WM. STAIRS, SON & MORROW, LTD., at HALIFAX, N.S. Since 1819, 
with branches Sydney, Nova Scotia, Saint John, New Brunswick, invite 
submission new lines suitable for hardware and general store outlets, con- 
tractors, plumbing and heating trade, shipbuilding and manufacturing in- 
dustries. 25 salesmen insure you complete coverage of the Maritime 
Provinces markets. 

W. H. THORNE & CO., SAINT ,OHN, NEW BRUNSWICK. Wholesale 
jobbers, hardware, tools, sporting goods, silverware, cutlery, kitchenware 
THE W. H. THORNHILL CO., LTD., 433 St. Helen St., MONTREAL 
Manufacturers’ representatives, importers and distributors hardware, smal! 
tools, cutlery, household goods and wheel goods. 

WOODS WESTERN LTD. CALGARY. Business established 15 years. 
Interested in any line sold to general trade, chiefly hard lines. 


Industrial Chemicals, Oils, Waxes 


CHEMICALS LIMITED, 384 St. Paul, W., MONTREAL. Importers and 
distributors; industrial chemicals, raw materials for industry throughout 
Canada. Interested in representations and offers. 

SHANAHANS, LTD., VANCOUVER. Also Calgary and Winnipeg. West- 
ern Canada distributors, industrial chemicals and raw materials. 
CHARLES ALBERT SMITH LIMITED, 123 Liberty St., TORONTO. Rep- 
resenting manufacturers for selling in Canada bulk chemicals, chemical 
specialties to industry and pharmaceutical manufacturers. 


Investments 


RENE-T. LECLERC, INC., 240 St. James St, MONTREAL. Corporate 
financing of U. S. branch plants in Province of Quebec 


WALKER G&G WORSLEY, LTD., VANCOUVER, CANADA. Apartments 
ranches, resorts, homes, mortgages, insurance, securities, deposit boxes 


Leathers, Shoe Findings, Work Clothing 


C. PARSONS & SON LTD, LEATHERS, TORONTO. Want agencies vici 
kid, suedes, calfskins, shoe findings, repair machinery and equipment. 


Lumber, Building Materials, Plumbing and Heating, Paints 


BELL & MORRIS, LTD., CALGARY, Alberta. 

terials, building supplies, windmills and pumps. 
VICTORIA TILE & BRICK SUPPLY CO., LTD., VANCOUVER, B. C 
Want exclusive building supply lines—Agency, Purchase or Mfg. rights 


Plumbing and heating ma- 


Machinery, Metal Products, Farm Equipment 
COUTTS MACH. CO. LTD., EDMONTON, Alta 


grain loaders. Distributors farm and industrial machinery 


Mfrs. sawmills, truck 
Seek tractor 
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CROSSMAN MACHINERY CO. LTD., VANCOUVER. Distributors of 
transmission, construction and mechanical equip. B.C. and Alta. coverage 
HEAPS ENGINEERING (1940) LIMITED, NEW WESTMINSTER, B. C. 
Designers G Mfrs. Sawmill Equipment; gangsaws, planers, portable 
sawmills, Heaps edgers, movable or stationary for a!! types of operations 
VANCOUVER IRON WORKS LTD. VANCOUVER, B.C. Mfrs. of boilers, 
pressure vessels, steel pipe, welded plate work, genera! engineering. 
Desire to obtain manufacturing rights on any of above lines 
WESTMINSTER IRON WORKS CO. LTD., NEW WESTMINSTER, B C. 
Mfrs. logging machinery. Exchange mfg. rights general machinery 
WILLARD EQUIPMENT, 860 Beach Ave, VANCOUVER, B. C. Ma- 
chinery dealers, building supplies, importers, exporters. (Estab. 1919.) 


Manufacturers Agents (General!) 


BARNEY ADLER & SONS, INC., 12650 University St. MONTREAL. Have 
established Canada-wide connections jewelry and giftware trades. Seek, 
from manufacturers only, exclusive representation in silverware, pewter- 
ware, fancy ‘china, plastics. Original designs 
CANADIAN BELTING MFRS. LTD., MONTREAL 
trial, mechanical, railway supplies for Canada-wide distribution. WE 670}. 
DURO-LITE PRODUCTS OF CANADA LIMITED, CALGARY, Alberta 
Seek Canada-wide distribution, electrical, automotive and hardware fines 
H HACKING CO. LTD., VANCOUVER. Nation-wide distribution. Seek 
kitchenware, pottery, mechanics’ tools agencies. Ten branches. 
MacKELVIES LIMITED, WINNIPEG. Seek agencies grocery, drug, light 
hardware, novelty, toy lines. Covering Western Canada 

HAROLD F. RITCHIE & CO. LTD, TORONTO. 45 salesmen cover 
drug & grocery trade all Canada. Services, storage, billing, collecting 
W. CLAIRE SHAW CO., 407 McGill St., MONTREAL. Seek direct agen- 
cies from mfrs. hdwe., auto and household tools. Commission basis only. 


Seek new lines indus- 


Novelties, Leather Goods, Advertising 
J. C. S. VARCOE, 45 Yonge St., TORONTO. Can provide Canada-wide 
distribution, advertising novelties of all kinds; gifts, premiums for every 
occasion. Sales promotion by means of merchandise. 
PROFESSIONAL SERVICES 
Appraisers 


THE INDUSTRIAL VALUATION CO., LTD., MONTREAL. An authority 
on Physical Values. Industries, Public Utilities, Etc. Inquiries invited. 


Architects 
GREEN-BLANKSTEIN-RUSSELL _AND ASSOCIATES. Architects, Engi- 
neers, Time Building, WINNIPEG, Manitoba. Telephone 92238 


McCARTER G NAIRNE. Architects & Structural Engineers, 1930 Marine 
Building, VANCOUVER, B. C. Building Investment Counse! 


Chartered Accountants 
ONTARIO 
CLARKSON, GORDON & CO., Chartered Accountants, 15 Wellington 
Street, West, TORONTO 1, Montreal, Hamilton, Winnipeg & Vancouver. 
WILTON C. EDDIS & SONS, Chartered Accountants, (Established 1895), 
85 Richmond Street West, TORONTO 1, Ontario. 
EDWARDS, MORGAN AND COMPANY, 10 Adelaide St., TORONTO 
Offices also at Montreal, Winnipeg, Vancouver, Timmins and Calgary 
ROBERTSON, ROBINSON, McCANNELL & DICK. Chartered Account- 
ants. Sterling Tower Bldg, TORONTO, Tyshler Bldg, Chatham, Ont., 
THORNE, MULHOLLAND, HOWSON, & McPHERSON. TORONTO, 
Kitchener G Galt, Ontario. Rep. throughout Canada G United States 


WILLIAMSON, SHIACH, SALES, GIBSON & MIDDLETON, Chartered 
Accountants, 66 King St., West, TORONTO 1, Ontario. Ad. 7385. 


QUEBEC 
P. S. ROSS & SONS, Chartered Accountants, MONTREAL 1, QUE., 


Toronto, Winnipeg, Calgary, Vancouver and Saint John, N B 
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WESTERN CANADA 

GRIFFITHS G GRIFFITHS. Chartered Accountants. The Royal Ban: 

Building, VANCOUVER, B. C. Phones Tatlow 1161 and 1162. 

ISMAY, hee ny DUNN & CO. VICTORIA, B. C. Chartered Ac 

countan 305-7 Pemberton Building. Telephone Garden 3732. 

MILLAR. MACDONALD & & CO. Chartered Accountants, 395 Main Street 

WINNIPEG MAN., 304 Bay St. Toronto and in Owen Sound, Ontario 

NASH & NASH, Chartered Accountants, 603 Tegler Building, EDMON- 

TON, Alta. and Grande Prairie, Alta 

RICHARDSON & GRAVES, Chartered Accountants, Lancaster Building 

CALGARY, Alta., also Medicine Hat, Alta 


Legal 


MARITIME PROVINCES 

4. Barristers and Solicitors, 436 Barringion Street 
HALIFAX, Ba Scotia. Telephone 3-720). 

INCHES & HAZEN Barristers and Solicitors, 23 Royal Securities 
Building, SAINT JOHN, New Brunswick. Phone 3-2516. 


ONTARIO 
FASKEN, ROBERTS ohe AIT CHISON, PICKUP & CALVIN, Barristers Ss 
So rs, Notaries, Excelsior Life Building, TORONTO 1. Tel. El. 2476 
COWLING, MacTAVISH, WATT, OSBORNE o HENDERSON, Barristers 
and Soli citors, 56 Sparks St., OTTAWA, Ontar psu ada. Tel. 2-178! 
McMASTER, M ONTCOMERY & CO, Barri sters, citors, Notaries Pub 
lic. 902 Temple Building. TORONTO |, ON TARIO 

PEAT, McBRIDE, HICKEY & GREEN, Bact risters an fea Canadian 
Bank of Commerce Bic ig. HAMIL TON, Ontario. Phone 7-3677. 


QUEBEC 


LACOSTE & LACOSTE, Lawyers, Barristers, Solicitors, Etc., 221 St. Jame 
St. West, Provincial Bank Bldg, MONTREAL, Que, La. 7277 
MONTGOMERY, stile AEL, COMMON, H OW? ARD. FORSYTH & 


KER. Barristers and Solicitors, ‘Royal & Bank Buil it ng, MONTREAL 1, Que 
WESTERN CANADA 


DAVISON & CODWIN 


CAMPBELL, MURRAY & CO, Barristers and Solicitors, Hall Building 
VANCOUVER, B. C., Tel. Marine 5331 

DILTS, BAKER, LAIDLAW & SHEPARD, Barristers, solicitors, etc 
Huron & Erie Bldg, WINNIPEG, Manitoba. Telephone 93-416 


FENERTY, FENERTY G MCGILLIVRAY, 203 Insurance Exchange Bidz. 
CALGARY, Alberta. General Practice and Corporation Law 
BALFOUR nag J, CRUICKSHANK & McLEOD, 801-4, McCa 
lum-Hill Building, REGINA, Saskatchewan, Canada 





Textiles, House Furnishings, Apparel 
BUCKWOLD’'S LTO. SASKATOON, er 


ildren wear, floor covering 


Importers, distributors 


textiles, work clothing, ladies ct 
MISCELLANEOUS 
Insurance 
CARDINAL & MELOCHE, 233 Notre Dame Street, West, MONTREA 


Desire General Agency for Casualty or Fire Insurance Companies 


Smallwares, Lamps, House Furnishings 


GENERAL SALES CORP.. LONDON. Ontario dist household electrica! 
appliances, specialty hardware and whee! goods. Warehousing facilitie 
Specialty Metals, Plastics 
PECKOVER’S LTD., TORONTO 


c > ~ ! rice c coe -—— =~ 
ested ir agencies pias Ss, Stainless accessor 


Warehouses across Canada. Inter 
ies, specialty metals 
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POPULATION INDUSTRIAL 
“Treasure 


(Continued from page 22 


| and even third births temporarily with- 


cut increasing the proportion of women ON THE 
who will ultimately have three births M | S 5 i Ss s : a Pi 
or more. 
Until we are certain that this propor- G U L F COAST 
\ \\\ AA / / y y 


| i 






tion is larger than the long-time trend 
would have led us to expect, the most 
reasonable basis on which to calculate 








the probable future population is to as- 
sume that the long-time trend will con- 
| tinue with only temporary interruption 
| due to the unusual conditions prevail- 





PACKAGING 
QUALITY 


Ing since 1939. 
The estimates of future population in 


It's a legend that Jean Lafite’s treasure 
| chart I are shown on two bases. The is buried on the Mississippi Gulf Coast 
| 


It's a fact that plentiful natura! gas fuel, 


CIGARETTES, 
ample electric power, raw materials, friend- 


ADHESIVES ir : Rance 
77 | vere are taken assumes that the irt ly labor, adequate transportation, pure water 
PLAY A HING-SIZE ROLE rate will continue to decline but at a and healthful climate—all industrial trea- 


As : | sures—are readily accessible, making the 
| significantly slower rate than in the past. Mississippi Gulf Coast a treasure chest of 


It also assumes that death rates will choice industrial sites. Investigate our dis- 


medium from which the figures used 


“Our job is to see that all our high quality | ; : persion advantages. Write the Chambers 

cigarettes, including our king-size FIVE | continue to decline at a slower rate i Comments... 

STARS, live up to the slogan of eur | since infant mortality is approaching a ee 

MARVELS and keep right on being - £ . : oe Dg OPUS = 

; ape a oe minimum and deaths from organic di- Hor a ot” 

worth crowing about’.” That’s what Mr. , ; pete er aa o cor ow eh" oF 
ee TEI ee | seases and from the diseases incident | we o 7 oe 

]. V. Clemence, Factory Manager of AL & @ 


Sicphano Bros., Philadelphia, Pa. writes. to old age are, in the present state of 


He goes on to say, “Whatever the size of | our medical knowledge, more difficult 





the cigarette, adhesives plav a King-size 
role. We have been getting our package-, 
carton-, and case-sealing glues from 
Arabol. We feel that these products give and lower death rates than the medium. 


ur smoother blends bette tecti as | : " : 
ae ee §6t-~— Or the basis of the medium anmump- 
well as permanently attractive packages. . 3 : i . | e 
tions (no immigration) the proportion 


of the population under 20 years of age 


to reduce than the germ diseases. The 
high estimates assume higher birth rates 








In a hundred industries, the quality 
leaders put their adhesive requirements will continue to decline from 34.4 per 
in the hands of Arabol. In that way they | 
draw upon a specialized experience of 
more than 60 vears. In that way they 
make use of the findings of three labora- 





cent in 1940 to 28.2 per cent in 1975 (see SS _— 
chart II). The proportion 65 and over then uLrohen 
| will rise from 6.9 per cent to 10.8 pe: 
ories wi ),000 tested adhesive f li : : 
tories with 10,000 tested adhesive formulas | cent and that of the middle aged (45 to 
on file for application to specific problems. e i , 

| 64) will rise from 19.8 per cent to 24.7 


| 
| 
| 


Your Arabol Representative is your per cent. The median age will rise from 
contact between these resources and your 29.0 years in 1940 to 34.1 years in 1975- 
own plant operations. Give him the : : 


The total growth in population be- 
chance to help you when he calls. i 


tween 1940 and 1975 will be from 131.7 








Sea aa> ECE — million to 162.3 million. This is a little 
PIONEFRING over 23 per cent in 35 years, which is 
im the making less than in any one decade prior to — 
ADHESIVES THAT WORK iekaaie Srromaliaed 





SIGNATURES ON ALL CORRESPONDENCE 


a Mitek ek | i i nd ink... Personalized 
ihe ARADO = peastcsakt Sot in ae «. ,- « SORTOS 
matically recorded . . . extremely low 
cost operation necessary public 
| relations tool . . . saves time and money 
. . . distributorships available. 


Executive Offices: a 5 - ; 

210 EAST 42nd STREET, NEW YORK 17, N.Y. | The publishers of Dun’s Re- 
CHICAGO — 54th Avenue & 18th Street Rae ill earns Ce f 
SAN FRANCISCO — 1950 16th Street VIEW WI appreciate notices O 








ST. LOUIS — 2500 Texas Avenue change of address as early as 
Branches in Principal Cities ie . sues 3 
Factories in Brooklyn, Cicero, possible. Usually, It is neces- 
Sen Francisco, St. Louis , “ ; : Cu e 
SaFy to have four weeks notice. 
Please include the old address. EXECUTIVE OFFICES 





ARABOL! (ae 1603 K Street, N. W. 
Washington 5, D. C. 
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The proportion of non-whites in our 
population has been declining ever since 
we began taking censuses. In 1790 ap- 
proximately 20 per cent of our popula- 
tion was colored. It declined to 10.2 
per cent in 1930 and remained at this 
figure in 1940. The outlook now is 
that it will begin to increase slowly be- 
cause of its higher birth rate and by 


1975 May amount to about 12.0 per cent. | 


The reasons for this proportional de- 
cline in the colored population are 
probably to be found: (a) to a minor 
extent in the very small immigration 
ot negroes and other colored, and (b) 
chiefly, in the relatively high death rates 


among negroes which have kept down | 


The 


prospective relative increase of non- 


their rate of natural increase. 


whites in our population presents us 
with a new situation (see chart IV). 


Foreign-Born Residents 


When immigration was unrestricted 


large numbers of people came to this 
country, chiefly from Europe. Four- 
teen and one-half per cent of our total 
population was foreign-born white in 
1910. This group declined to 8.7 per 
cent by 1940 and if no immigrants are 
admitted before 1975 will drop to 1.7 
per cent at that time. With a net im- 
migration of 500,000 every five years, 
1945-1975, the foreign born will prob- 
ably constitute about 3.3 per cent of 
our population in the latter year (see 
chart IV). 


The aspect of distribution that will 


be emphasized here is the change in | 


the proportions of rural and urban 
population, because we are all quite 


familiar with the “westward” move- | 


ment. When our first census was taken 








“And here’s my desk.” 
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FUEL SHORTAGES | 
or POWER FAILURES 


: mean a 
nothing é 
to this 
ss new 

| boiler! 
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The Smith-Mills RELIANCE .. . for larger homes 


Even the best automatically-fired boiler is subject to the whims of Nature 
or Man — whether in the form of power failure, strikes, or curtailed fuel 
delivery or supply. Acknowledging this, H. B. Smith has designed an 
automatically-fired boiler for both normal and emergency operation. If for 
any reason either your fuel supply or electric power fail, the Smith-Mills 
RELIANCE still maintains a comfortable, healthful level of heat in your 
home. 

An emergency grate makes this possible. With it, you can maintain a 
coal, coke or wood fire that will give you both heat and domestic hot water 
as long as you need them. Yet this arrangement in no way lowers boiler 
efficiency during automatic firing, as the ratio of heating surface to com- 
bustion area is actually greater than in conventional boilers of comparable 
size. 

As the emergency grate is an integral part of the boiler, no special mechan- 
ical knowledge or skill is required to convert to emergency firing. It is only 
necessary to remove the insulating board from the grates and build a fire 
with whatever fuel is available. 

Extensive field tests in home installations under actual emergency con- 
ditions in the New York suburban towns last winter have proven the 


complete dependability of the RELIANCE. 


Write for your copy of an information-filled 
booklet about the Smith-Mills RELIANCE. 
Simply fill out the coupon and mail—before 
winter comes! 





CAST-IRON BOILERS 


Offices and Representatives in Principal Cities 
re ee 
THE H. B. SMITH CO., Inc. 

Westfield, Mass. 

Please send me FREE booklet and literature on the Smith-Mills RELIANCE Boiler. 


City 
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Now... new safety and new 
labor-saving features...in the 
new Improved American De- 
luxe Floor Maintenance Ma- 
chine! Ideal for keeping factory 
and office floors cleaner and 
safer! 


Satety... new Safety-Grip 
Handle—easy to control with 
either or both hands. Merely 
grip the handles to get positive 
“off-on’’ action. Machine runs 
only when you want it—won’t 
start accidentally when 
plugged in. 


Fower... has big power 


ample for any floor maintenance 
operation. Maintains full 
power and brush speed on the 
smoothest to the most rugged 
floors. Write for literature and 
prices or FREE demonstration. 
The American Floor Surfacing 
Machine Co., 536 So. St. Clair 
St., Toledo 3, Ohio. 


Attachments to maintain all 
kinds of floors include: 
Tampico, Mixed Fibre, 
Palmetto, Bassine, Wire, Steel 
Wool, Burnishing and Sanding 
discs.—13, 15 and 17 inch. 


American 


FLOOR MAINTENANCE MACHINES 








Percentage Increase 
Metropolitan 
Mon-Metropolitan _ 
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4400 
Dist.}: 





























1900-10 1910-20 1920-30 1930-40 1940-47 


7 I Population growth in met- 


ropolitan districts has been very sharp. 
To the normal rate of increase was added 
the rise resulting from the rural to urban 
migration. This shift reduced consider- 
ably the growth rate in non-metropolitan 
areas. In metropolitan areas the rate of 
increase has risen very sharply during re- 
cent years. 


only about 5 per cent of our people lived 
in towns of 2,500 or more. By 1940 the 
proportion of urban population had in- 
creased to 56.5 per cent, the rural popu- 
lation declining in like measure. 

What will happen to these propor- 
tions in the future cannot be foretold 
with any precision but at the moment 
it appears that the urban will continue 
to grow at the expense of the rural. 
However, the increase in the propor- 
tion of urban population must certainly 
become slower since the proportion of 
the total population which can produce 
the essential agricultural products is al- 
ready nearing a minimum. 


Agricultural Employment 


In 1940 only about 18.5 per cent of 


| the persons gainfully employed were 


engaged in agriculture. This propor- 
tion was considerably reduced during 
the war. Although it has probably in- 
creased since 1945 it can very likely be 
reduced to 15 per cent or a little below 
as our farming, especially our cotton 
farming, becomes more mechanized. 
In fact it may already be approaching 
15 per cent because it is estimated that 
the rural-farm population is now only 
a little over 19 per cent of the total as 
compared with just less than 23 per 
cent in 1940. 

There has been a net loss of farm 
population since 1940 of a little over 
3 million. On the other hand, the rural 


population not living on farms has in- 
creased in numbers by a little more than 
the farm population has declined so 
that the total rural population has in- 
creased by perhaps 800,000 to 900,000. 
However, the percentage rural has 
fallen from 43.5 in 1940 to about 40 at 
the present time (see chart V). 

But even these figures do not indi- 
cate the full extent of the rural-urban 
shift. A considerable part of the rural 
people not living on farms live in the 
immediate vicinity of large cities and 
for all practical purposes are urban. 


Rural Nonfarm Population 


In 1940 over one-fourth of the rural 
people not living on farms lived in the 
vicinity of metropolitan districts. This 
metropolitan rural nonfarm group was 
increasing much faster than any other 
part of the population. If this move- 
ment of rural nonfarm population 
toward metropolitan districts has con- 
tinued, as seems to be the case, the 
rural people now living near metropoli- 
tan districts probably constitute one- 
third or more of all the rural people not 
actually on farms. 

At the same time that a larger and 
larger proportion of our total popula- 
tion has been congregating in cities, a 
larger proportion of the urban popula- 
tion has been congregating in big cities. 
The “central” cities of the 44 metro- 
politan districts for which data are 
available since 1900 contained 19.7 per 
cent of the nation’s population in 1g00 
and 24.7 per cent in 1940. 

On the basis of samples taken by the 
census it is estimated that. 34 of the 





“It’s a good show, but I think that they could 
cut down on their commercial.” 
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SQUTH AFRICA CALLING 


THE UNDERMENTIONED TRADE REPRESENTATIVES AND TRADERS IN SOUTH AFRICA ARE INTERESTED IN 
DISTRIBUTING YOUR PRODUCTS 


To communicate with these firms address them care of the box number (B xxx) indicated in the cities under which they are 
listed. ... This is a paid advertisement. 


CAPE TOWN, S. A. 

STANDARD BANK OF SOUTH AFRICA LTD. 
(‘‘ Registered as a Commercial Bank.’’) All banking facilities 
throughout South, Southwest & East Africa, also Rhodesia. 
Market research & trading contacts handled by Commercial 
Service Dept., Cape Town (B 40) through bank’s New York 
Ageney, 67 Wall Street. Monthly Review available free on 
applice ation. 

BANE’S CONSOLIDATED MOTORS LTD. Capital $2,000- 
000. Is a Publie Co. listed on Johannesburg Stock Exchange. 
Stockist Distributors of American & British Automobiles & 
Household Appliances ; Office Equipment ; Motor Accessories & 
Parts; ete. Owns Total Shareholding in Lloyds & Co. (S.A.) 
Ltd. (Est. 1892.) Stockist Distributors of Farm Implements, 
Windmills, Tractors, Roadmaking Machinery, ete. Branches 
throughout South Africa, both Wholesale & Retail. Head 


Offices, Cape Town. 

J. BOCK & SON (B 2038). Manufacturers’ representatives. Branches Johan- 
neshurg, Durban, Port Elizabeth. Bulawayo. Textiles, soft goods every descrip- 
tion. Leather & findings for footwear nau. plastics, electrical. 
CHUTE, ROWLAND & CO. LTD. (B 1193). Require factory agencies. Steel 
mills, fencing wire, standards, nails, farming implements, timber, catering equip- 
ment. baths & fittings. ete. 

(B 1446). 


DENT & GOODWIN CAPE (PTY.) LTD. 
ing agen 
DE VILLIERS A. I. & CO. (B 2933). Branch office Johannes- 
hurg with active agents all large towns in South Africa. Direct 
importers & agents: Agricultural insecticides, machinery, im- 
plements, orchard equipment, industrial chemicals, stock dips 
& remedies, fertilizers & packing material. Seed potatoes & 
apples. Established connections throughout entire South & 
Central Africa. Exporter of Seed & Table Potatoes, Onions & 
all varieties fruit. 
INDUSTRIAL SUPPLY CO. (PTY.) LTD. (B 279). Chemicals & Sundries for 
bakers, butchers, confectioners. dairies. wineries, ete. 
YTERCOM AGENCIES (PTY.) LTD. (B 3448). Manufacturers’ rep- 
reaenialibaee branch offices Johannesburg, Port Elizabeth, Durban. 
Interested direct factory representative exclusive basis Exporters of 
South African Products. 


KAYE’S AGENCIES, 55 Hout St. Manufacturers’ representatives cotton piece 
xzoods all dese riptions, other textiles & fancy goods. 


KEENE & COMPANY (S. A.) (PTY.) LTD. Head Office: P. O. BOX 
2305, Cape Town. Branch offices: Johannesburg, Durban and Port 
Elizabeth, also at Rhodesia & Lourenco Marques. Interested in direct 
factory representation on basis exclusive agency of all commodities 
suitable for the wholesale & retail distributive trade. Specialized de- 
partmental representation. 

PRESTON AGENCY CO. (PTY.) LTD. (B 2247). 
Moodstuffs, electrical accessories, textiles. 

L. F. RAE & SON (B 442). Manufacturers’ representatives food- 
stuffs, builders, household & electrical hardware, tools & chemicals. 
SUTTNER B. (B 1971). Ladies, gents, children’s clothing & textiles ex factory. 
Also semi & fully refined paraffin wax direct ex refinery & kraft liners ex factory. 

DURBAN, S. A. 


HAROLD J. DRINN (PTY.) LTD. (B 560). Mechanical & electrical supplies. 
Domestic & commercial electrical appliances. Power plants, switchgear, electric 
motors, cables, conduit & accessories. 

LAGESSE & CO. (PTY.) LTD. (B 2607). Export all grades of min- 
erals, chrome ore, manganese ore, graphite, mica, etc.; wine & spirits. 
Jmport timber, heavy chemicals, fertilizers, ete. 

MONTAGUE BLUNT & CO. (B 2503). Seek direct factory representation in- 
terior decorations, plastics, indoor transport & similar lines. Wrappings pack- 
ages, packings ; also interested timbers & offer for export copra, copra oils & other 
Afric an products. Large interests in East African Territories. 

REGENT PHARMACY (PTY.) LTD. 399 West St. Cosmetics, toilet requisites, 
chemists’ sundries, fancy goods, proprietary medicines. 

D. STRANACK & PLOUGH (PTY.) LTD. 491 West St. Radios, washing ma- 
chines, refrigerators, all electrical household requisites, industrial & factory elec- 


trical plant, ete. 

JOHANNESBURG, S. A. 
BELL AGENCIES (B 113). Factory representatives seeking direct 
British, Canadian & American factory representation engineering 
equipment, tools, hardware, woodworking machinery, electrical appli- 
ances. Agents in all leading centers. 
HERBERT E. BOWEN CO. (PTY.) LTD. Exclusive distributors 
advertising specialties, South & Central Africa. Write Box 339, 
Route 2. Newberg, Oregon, U. S. A. 
CHARTER ENGINEERING CORPORATION (PTY.) 
LTD. 813 Maritime House. Diesel & Diesel Electric power 
plants & equipment, Diamond drilling equipment. Mine & mill 
ore recovery equipment. Connections with mining houses 
throughout Southern Africa. 


Customs clearing & ship- 


Throughout South Africa. 
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FILLERYS (PTY.) LTD. (B 6560). Sales agents, distribu- 
tors—head office Johannesburg—16 branches covering Southern 
Africa, including Belgian Congo, Southwest-Africa, Rhodesias, 
Associated companies London, Cairo, Bombay. Specializing in 
agricultural, industrial implements and household appliances. 
GERALD S. GUNDLE (B 5173). MANUFACTUREKLS’ 
REPRESENTATIVE with offices covering Union, Rhodesia & 
Portuguese East Africa, interested only in direct factory rep- 
resentation. Apply Barclays Bank, New York, concerning 
ability create, maintain, foster sales & uphold factory prestige. 
HILL & MURRAY LTD. (B 3070). Proprietary medicines, toilets & 
cosmetics, grocery & household requisites. Ethical & professional 


products. 
IVAN GITLIN & CO. 100 President St. Cotton & rayon piece goods specialists. 
Representation desired from manufacturers & converters only. 


P. W. JENNINGS PTY. LTD. (B3543). Also at Cape Town 
(B 198). Equipped to represent you throughout South Africa 
as exclusive manufacturers’ representative on commission basis. 
Household equipment novelties, electrical appliances, building 
specialties. Direct factory representation only required. 

B. OWEN JONES LTD. (B 2933). Chemicals, heavy industrial, 
pharmaceutical, laboratory reagents: general laboratory supplies: 
optical, scientific control, medical & surgical instruments: photo- 
graphic requisites: steel works & foundry supplies. 

LENNON LIMITED (B 8389). Wholesale manufacturing & retail 
chemists & druggists. (Est. 1850.) Branches throughout South 
Africa & Rhodesia. 

LIBERTY AGENCIES (PTY.) LTD. (B 6019). Branches 
Cape Town, Durban, Bulawayo. Manufacturers’ representa- 
tive & distributors for Southern Africa. Direct factory repre- 
sentation only desired, all under specialized departments. 
LINDEX SOUTH AFRICA (PTY.) LTD. (B 4383). Offices in all cen- 
ters seeking representation for piece goods, ready-made textiles from 
manufacturers, converters or mill agents. 

KENNETH R. MENTZ (B 7592). Also Cape Town, Durban. 
MANUFACTURERS’ REPRESENTATIVES desirous con- 
tacting MANUFACTURERS of cotton, rayon textiles, soft 
furnishings, rugs, carpets, proprietary grocery & confectionery 
goods, industrial raw materials, sporting goods. References: 
apply Wilson Bros., Box 772, Chicago. 
MIDDLE EAST & AFRICA TRADING CO. PTY. LTD. (B 8754). 
Sales coverage Africa and Rhodesias. Only direct representation 
desired. Steel mills, wire, piping, building materials, agricultural 
machinery. 
V. PRENDINI (PTY.) LTD. (B 8835). Desirous representing textile manufae- 
turers. References Chemical Bank, 165 Broadway, New York. 

SILVERS MOTOR SUPPLIES (PTY.) LTD. (B 5988). Automobile 
parts, accessories, garage equipment, tools & machine tools. Associ- 
ate companies: General Spares & Accessories Pty. Ltd., Pretoria, Tvl. 
Wholesale Motor Supplies Pty. Ltd., Bloemfontein, O. F. S. 

SOUTH AFRICAN DRUGGISTS LTD. (B 5933). Wholesale chemists, 


manufacturing druggists, opticians, photographic dealers: fine, in- 
dustrial, pharmaceutical chemicals. 

EH. E. TEIFEL & CO. (B 9487). Industrial raw materials, paper, cardboard. cot- 
ton yarns, textiles, timber. plywood, chemicals, canned goods, manufactured 


te steel, tinplate. 

. WEEKS & SON PTY. LTD. (B 3842). 
factory representation. Commission basis. 
goods, hosiery, domestic glassware, cutlery, etc. 
Africa & Rodesias. 
WINMORE DISTRIBUTORS PTY. LTD. (B 8994). Spe- 


cializing distribution for domestic & overseas manufacturers 
require exclusive representation on stock basis, novelties, bazaar 
goods, fancy goods & domestic hardware. 

PORT ELIZABETH, S. A. 


JENNINGS A. E. & SON (Blo). Builders’, merchants’ hardware 
prietary groceries & foodstuffs. 
E. J. NARRAMORE. 100 Main St. Builders & domestic hardware 
sporting goods & all gardening requisites. 


RHODESIA, S. A. 

AFRICAN COMMERCIAL CO. LTD. (B 1108), Salisbury. S. R. Manufacturers’ 
representatives & distributors covering the Rhodesia, Nyasaland, Beira & Belgian 
Congo handling fashion goods, sport goods, household goods, groceries, patent 
medicines, stationery, hardware, building material, etc. 

H. BERSIN & CO. (B 1528). lisbury. Invite inquiries for representation in 
Northern & Southern Rhodesia, Nyasaland, Portuguese E. Africa from manufac- 
turers textiles, groceries, canned foods, confectionery, electrical household appli- 


Interested in direct 
Cotton & rayon piece 
Territory South 


& tools. Pre 
, tools, iron- 


mongery, s 


ances; machinery. hardware, timber, stationery & office equipment 
H. GALANTE (B 380), Salisbury. Inquiries invited. Textiles, enainelware, 
hardware, groceries, timber, household goods, men’s & ladies’ wearing apparel, 


leather goods, branches Rhodesia, Belgian Congo, Portuguese East Africa, Tan- 


ganyika. 
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hosen by leaders | 

of industry and | 
finance for its 
incomparable 


hospitality 





FRANK E. WEAKLY, President 
WASHINGTON, D.C. | 








“He watting for plans 
when you VOKES 


order a 


STANDARD BUILDING 





if it’s TIME that’s bothering you on 
that new building—STOP WORRY- 
ING! VOKEScangetyouunderway { 
months earlier—because your 
plans are ready now in our files, 
waiting only for your acceptance. 

VOKES’ are all-purpose build- 
ings—for manufacturing, assem- 
bly, printing or warehousing. 
Any length you need in 20 foot 
bays. Clear-span trusses, 40, 50, 
60, or 80 feet, with clearance of 
32, 16, 20 or 24 feet. Engineered 
fo take cranes or monorails. 

For faster delivery and more space 
per dollar, VOKES’ Standard Buildings 
have long been first choice. Write, wire 
5 or phone TODAY. 


The 
tl H.L. VOKES COMPANY 


mn 1020 Wayside Avenue Cleveland 10, Ohio 

















DuN’s 


larger metropolitan districts had a gain 
of 14.2 per cent in the seven years from 
April 1, 1940, to April 1, 1947. If the 
97 larger metropolitan districts of 1940 
increased at this rate, then the rate of 
gain in the remainder of the nation, 
containing about 53 per cent of the 
total population, was only about 4.5 | 
per cent. By 1950 it is probable that 
over one-half of our total population 
will be living in metropolitan districts 
with the larger districts claiming by 
far the major portion of the increase 


(see chart VI). 








Sources: Warren S. Tl es yson and P. K. Whelpton, 
Population Tr i } ited St ates; United States 
Bureau S, ile ists of the Popeleion of the 
Un ‘ 1075; Warren S. Pad sic noge The 
Grow of Metropolitan Dis in re United States 
1go0-1940; United States Bureau of re Census, Unrted 
States Vital Stattstics—Special Reports, National Sum 
martes, Volume 27, Numbers 1 and 12. 
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STRAIGHT 
AHEAD 





PONTON’S 
LIVE LIST ROUTE 


The nation’s outstanding list service is 
your fastest route to bigger business 
@ Live prospect lists made-to-order 
for your job No shelf-stale lists 
sold! 
Speed, accuracy and service un 
rivalled! 
Lists in any form or breakdown 
desired! 
63 years of productive list lead 
ership 20,000 clients. Latin Amer 
ican lists a specialty Complete 
addressing and mailing facilities 
Most complete Mailing List Cata 
log published. Ask for Ponton s 
famous LIST O’TRADES 








|__| N 


she yO 
Sa « 
W. S. PONTON 
AT THE HEAD OF THE LISTS 


635 Ave. of the Americas, New York 11 
WaAtkins 9-5185, 6,7, 8,9 











the first time in history a group of coun- 
tries have spelled out basic principles 
for the treatment of foreign capital. 
Moreover, they have established ma- 
chinery to ensure the carrying out of 
these principles. The Charter should 
do much to avoid many of the peren- 
nial sources of friction for which there 
has been no relief other than diplo- 
matic representations. 

In dealing with economic develop- 
ment and reconstruction, the members 
have recognized in the Charter the fact 
that governmental assistance may be 
needed in certain situations. However, 
every effort has been exerted to prevent 
the unwise use of protective measures 
since such action would not only im- 
pose undue burdens on the economy of 
the country using them, but might in- 
crease unnecessarily the difficulties of 
adjustment for the economies of other 
countries. The governmental assistance 
needed for a new industry may require 
the use of an import quota on a prod- 
uct not included in trade agreements. 
But the conditions under which it can 
be imposed are carefully limited and 











she’ll have more 
time for You— 


SS 


when her filing takes 
half the time, with 


Oxford PENDAFLEX* 
hanging folders 


Users report savings up to 
50% in time and cost of 
filing. No new cabinets 
needed — Pendaflex fold- 
ers fit any letter or legal 
size file. Send the coupon 
today and start saving time 


and money. 
*REG. U. S. PAT. OFF. 


437440 HOVE AINOW 


OXFORD FILING SUPPLY CO., INC. 
348 Morgan Ave., Brooklyn 6, N. Y. 
Please send catalog and name of nearby 
dealer who will install trial drawer of 
Pendaflex, money back if not satisfied. 





subject to control by the ITO and its | p_ ADDRESS rnin 
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(Case History +65) 








Run-away upkeep costs 
had Mr. Higby in a dither. The 
lion’s share went to maintain his 
building’s floors. So he set out to 
tame them by hunting up “good 
buys” in wax and cleaners. Yet the 
lion kept running wild. 













Getting the low-down on leo You're just Now things purr along With a Legge labor- 


pinching his tail, a Legge floor specialist told Mr. saving program and materials that work easier, Mr. 
Higby. Labor takes 75% of your floor dollars; pur- Higby cut payroll time on a typical floor from 64 
chases only 25%.So ‘bargain’ savings are chicken-feed! man-hours to 6. Overall, he now saves a lion-size 32%. 


A10-minute read- 
ing of this book may 
show you how to save 
much. So send for it, 
without obligation. 
Clip the coupon to 
your letterhead and 
mail. 


FREE! THIS BOOK TELLS HOW 
TO TAME YOUR RUN-AWAY COSTS 


Knowing your costs is one half the battle. Developing a 
corrective program is the other. The story of how Legge 
technicians can help you with both is told in our free book- 
let, “Mr. Higby Learned About Floor Safety the Hard 
Way.” It describes how these trained men: 

(1) develop a floor maintenance 
program tailored to your needs; 
(2) teach your staff scientific, 
time-saving methods; 

(3) give you polished, Non-Slip 
floors at savings as high as 82%. 






aa 


WALTER G. LEGGE CO., INC. 

11 West 42nd St., New York 18, N.Y, I 
360 N. Michigan Ave., Chicago 1}, Ill. | 
Gentlemen: 

Please send me your free book, “Mr. 
Higby Leorned About Floor Sofety the 
Hard Way.” 





Signed 





Title 





WALTER G. LEGGE COMPANY, INC. 


New York © Boston ¢ St. Loufs e Chicago « Houston « Seattle e Cleveland » Philadelphia 
los Angeles ¢ Washington, D.C. © Denver e Rochester « Pittsburgh © Detroit ¢ Hartford 


Type of Floor 





Area sq. ft. pis 
PN pong TN 
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based on industrial opportunities 
in the eleven states served by 
Union Pacific Railroad. 


Unite with Union Pacific in selecting sites and seeking new markets 


in California, Colorado, Idaho, Kansas, Montana, Nebraska, 
Nevada, Oregon, Utah, Washington, Wyoming. 


*% Address Industrial Department, Union Pacific Railroad 
Omaha 2, Nebraska 


UNION PACIFIC RAILROAD 


Koad of the Diaity Siiteilener 
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The heart of the Charter lies in the 
chapter on commercial policy. In the 
articles of this chapter, the members 
agree to move toward the mutual re- 
duction of tariffs and the elimination 
of preferences. They also commit them- 
selves to extend to each other treatment 
no less favorable than they give to any 
other nation. However, the establish- 
ment of customs unions and free trade 
areas is permitted in order to allow 
neighboring countries to unify their 
economies and expand trade between 
them. 

In order to prevent any advantages 
deriving from lower tariffs from being 
offset by internal taxes or regulations, 
members must accord the same treat- 
ment to imported products as to their 
own products with respect to internal 
taxes or regulations. 





Simplifying Customs Rules 


This chapter also contains a series of 
articles designed to simplify customs 
regulations, make them substantially 
uniform for all members, and ensure 
their just and equitable administra- 
tion. It is a well-known fact that the 
“red tape” of doing foreign business is 
more burdensome than many protec- 
tive tariffs. Therefore, this feature 
should be of cardinal importance to 
every business man directly or indirect- 
ly concerned with foreign trade. Al- 
_ though these provisions of the Charter 
are not pertect, they accomplish what 
several previous international confer- 
ences have failed to achieve. 

Major importance is attached to the 
provisions of the Charter prohibiting 











pet 
Ket 
° 
“Nice to see you back from lunch, Miss Forbes. 
Found yourself at loose ends?” 
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-huilt, Adaptable Nas 
Now at these 


Ready 
Available 


Write, wire or phone today to the address below for 
complete details and descriptions of these first-class 
plants and facilities now being offered for sale or 
lease. Be sure to mention Plancor number. Inspec- 
tions can be arranged at your convenience. Informa- 
tion on how to submit your bid together with re- 
quired bid forms can also be secured at this address. 
These plants are typical of other equally desirable 
facilities currently available. 


* * * 


Some plants may become subject to the provisions of the 
National Security clause, whereby the Federal Government 
retains dormant rights to utilize the facilities for production 
under Government contract. In the event that this dormant 
right is exercised, the Government will consider the qualifica- 
tions of the buyer or lessee to carry out such contracts. These 
plants are part of the production facilities being offered to 


private enterprise. 

















LOCATION 
EASTERN STATES 


New Castle, Delaware 

Belle Meade, Virginia 
Farmingdale, L. |., New York 
Hoboken, New Jersey 
Worcester, Massachusetts 
Providence, Rhode Island 


MIDWEST OR SOUTH 


Painesville, Ohio 
Humboldt, lowa 
Clinton, lowa 
Detroit, Michigan 
Greenbrier, Kentucky 
Bay City, Michigan 
Henryetta, Oklahoma 
Cleveland, Ohio 

East St. Louis, Illinois 
Toledo, Ohio 
Platteville, Wisconsin 


WEST COAST 


Seattle, Washington 
Portland, Oregon 

Renton, Washington 
Newark, California 
Torrance, California 
Seattle, Washington 
Downey, California 


BOOM 1402, **I* BUILDING, WASHINGTON 25, D. C. 
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SQUARE FEET 


5,000 
1,000 
33,488 
86,800 
52,000 
835,770 


7,800 
31,000 
9,800 
32,400 
7,075 
105,000 
55,000 
54,600 
120,290 
350,000 
6,700 


51,700 
30,200 
140,000 
20,000 
918,000 
416,000 
608,800 


WAR ASSETS ADMINISTRATION 


OFFICE OF REAL PROPERTY DISPOSAL 


PLANCOR NUMBER 


628 

1,465 
WD-387 
Nord 1,023 
NOd 1,765 
MC-10,849 


1,716 
1,531-10 
2,060 
4 
1,902 
988 
1,023 
1,073 
1,073 
WD-335 
1,906 


NOd 1,992 
1,812 

303 

1,295 

226 
WD-1,024 
WD-695 















FOR INVESTMENT PROTECTION 


THEY SPECIFY Uilomalic Sp inkl 
FOR DEPENDABLE PROTECTION... 


IN THE EMPIRE STATE and Every ute 


Fire can do only the damage you permit it to do. If it 


destroys your possessions, it is because those possessions are 
permitted to be food for flames, and there is really 
nothing at all mysterious about the process of combustion, 
Scientists have expended considerable energy in their attempts to master 
fire, yet, at every hand stand ruins, evidence of their failure. Only protection 
from fire has been steadily advanced, and iloméalic’ Sprinklows today stand as 
science’s greatest contribution to the never ending battle against fire destruction. 
The accomplishments of Giomalic Sprunklev , during more than sixty 





years of fire protection pioneering, spell constant advancement and 
development. The results are best measured in terms of product dependability 
and service... substantial reason why Giomalic Spunklers figure more and 
more prominently as specified equipment for both old and new construc- 


tion. They’re an important investment today... perhaps welcomed protection tomorrow. 


qt 
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AUTOMATIC’ SPRINKLER CORPORATION OF AMERICA 
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quantitative restrictions. These are gov- 
ernment regulations which place quotas 
or other absolute limitations on imports 
or exports. They throttle competition, 
lead to governmental control of trade, 
and foster economic isolation far more 
drastically than tariffs do. Accordingly, 
the Charter renounces them and strictly 
limits their use. 

It was found necessary to allow an 
exception so as to permit the use of 
quotas to implement governmental pro- 
grams for limiting domestic production 
and marketing or for facilitating sur- 
plus disposal programs. However, such 
quotas must not be used to give domes- 
tic producers a larger share of their 
home market. 

Another exception from the ban or 
quotas is allowed when a country is 
faced with balance-of-payments difficul- 
ties as evidenced by a serious decline 
in its monetary reserves or inability to 
increase its already very low reserves. 
Because a major part of the world now 
finds itself in such financial difficulties, 
it is recognized that this provision gives 
considerable scope for the application of 
quotas. 


Business-Like Trading 


Even though there is an exemption, 
however, much has been gained by the 
inclusion of the articles dealing with 
quotas. Not only have members been 
willing to state that in principle they 
are opposed to such restrictions, but 
they agree to abandon them as rapidly 
as possible, according to agreed criteria. 


| This ties in quite directly with the work 


of this country in rehabilitating Europe. 


| It helps to assure that the aid we are 
_ supplying other countries will even- 
| tually bring them to operate under the 





business-like trading policy for which 
this country strives. 

The provisions of the Chapter are in- 
tegrated with the Articles of Agree- 
ment of the International Monetary 
Fund. Members are enjoined from 
frustrating by trade restrictions the 
exchange provisions of the Monetary 
Fund. Members of the ITO must 
either become members of the Mone- 
tary Fund or enter into a special ex- 
change agreement with it. They must 
also furnish necessary information to 
the Fund if they do not belong to it. 
In case of consultations on balance-of- 
payments problems, the findings of the 
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THE NATIONAL CITY BANK 


OF NEW YORK 


Head Office * 55 WALL STREET * New York 





Condensed Statement of Condition as of June 30, 1948 


Including Domestic and Foreign Branches But Not Including The Affiliated City Bank Farmers Trust Company 





(dn Dollars Only— Cents Omitted ) 





ASSETS 

Cash, Gold and Due from Banks ............ $1,461.486,097 
United States Government eieeiiicls (Direct 

or Fully Guaranteed). . Suva garey a 1,788,510,291 
Obligations of Other Sicteseil ‘Aainaiion Bas eae wane 20,026,721 
State and Municipal Securities........ steered 245,222,036 
OER SECURES 6 i. ns bc Kis wee te necee woes 82,591,319 
Loans'and Piscounts:.... .....-ccesececcccece 1,308,134,577 
Real Estate Loans and Securities.......... ae 2,682,977 
Customers’ Liability for Acceptances......... 37,020,477 
Stock in Federal Reserve Bank.............. 7,200,000 
Ownership of International Banking Corpora- 

tion. cabs as aor GTeNSta ak CNS TSR Pare arenes 7,000,000 
Bank nade. - oth: ki ae oats 28,128,039 
Items in Transit with Reintbine: er ee on 6,115,385 
FS SEL Belg ere Cne Ee Mee 1,561,915 





OLE ogo a:lerisianciel ais Seley oa sie sine, Wel cake 1 








LIABILITIES 


Deposits. . $4,645,527,278 
(Includes U.S. War Loan Deposit $37, 481, 988) 
Liability on Acceptances and Bills. . $50,217,295 


Less: Own Acceptances in Port- 
EE eee ees 39,792,976 


Reserves for: 
Unearned Discount and Other Unearned 


Income. .... eae 5,370,967 
Interest, Taxes, Other Accrued Expenses, ete, 25,971,263 
PPENEICI OTIC co Se he cis icnatel S ertigne ote ee ee ce 4,650,000 

FON 
Surplus. . at ceeseecdecses, LOZ 00000 
Undivided Profits. csisees cso §SAoOE coe 274,367,350 





FORE. os 6 6 co os sctddaes copemenaes Gere 








Figures of Foreign Branches are as of June 25, 1948. 


$302,660,341 of United States Government Obligations and $2,272,208 of 
other assets are deposited to secure $228,380,560 of Public and Trust Deposits 
and for other purposes required or permitted by law. 


(Member Federal Deposit Insurance Corporation) 





DIRECTORS 


WM. GAGE BRADY, JR. 
Chairman of the Board 


W. RANDOLPH BURGESS 
Chairman of the Executive 
Committee 
HOWARD C. SHEPERD 
President 





SOSTHENES BEHN 
Chairman and President, Inter- 
national Telephone and 
Telegraph Corporation 


CURTIS E. CALDER 
Chairman of the Board, Electric 
Bond and Share Company 
GUY CARY 
Shearman & Sterling & Wright 
EDWARD A. DEEDS 
Chairman of the Board, The 


National Cash Register 
Company 


CLEVELAND E. DODGE 
Vice-President, Phelps Dodge 
Corporation 

A. P. GIANNINI 
Founder-Chairman, Bank 
of America National Trust 
and Savings Association 

JOSEPH P. GRACE, JR. 
President, W. R. Grace & Co. 


JAMES R. HOBBINS 
President, Anaconda Copper 
Mining Company 

AMORY HOUGHTON 
Chairman of the Board, 
Corning Glass Works 


ROGER MILLIKEN 
President, Deering, Milliken & 
Co. Incorporated 

FREDERICK B. RENTSCHLER 
Chairman, United Aircraft 
Corporation 

GERARD SWOPE 
Honorary President, General 
Electric Company 

REGINALD B. TAYLOR 
Williamsville, New York 


ROBERT WINTHROP 
Robert Winthrop & Co, 
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Sales Executives: 


Do you havea 
“WORRY LIST"? 


Most sales and credit man- 
agers do. And usually their 
biggest worry is how to in- 
crease sales without increas- 
ing credit risks. 

Here may be the solu- 
tion you’ve been looking 
for. Have your distributors 
arrange a bank loan on their 
unsold merchandise, right 
where it stands, using our 
warehouse receipts as secur- 
ity. Then, they can pay cash 
for their purchases, and your 
company won’t tie up large 
sums of money in outstand- 


ing accounts. 


FOR COMPLETE DETAILS, 
USE THE COUPON BELOW 
-------------=-4 
DOUGLAS-GUARDIAN 
WAREHOUSE CORPORATION 


i 1 
| i 
| Hy 
| 50 Broad Street, New York 4,NewYork I 
I Please send me booklet “‘Profits on your ! 
{ Premises” which tells how distributors can I 
| i 
I I 
| } 
I | 
j i 


borrow on inventory. 


Name of your comp 





Address_ ee 





Your name and title 





DR-8-48 
8 Laleiiaestiemlenesiestiaie memneciicsacicectel aot 
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Fund on financial matters must be ac- 
cepted by the ITO. 

State trading is also dealt with in the 
Charter and countries carrying on trade 
through state enterprises must conduct 
their commerce in the same non-dis- 
criminatory fashion that the Charter re- 
quires governments to apply to private 
trade. State trading agencies in their 
purchase and sales operations must 
also grant equal opportunity to foreign 
firms to compete for the business. 

Members are required to prevent, in 
so far as possible, restrictive practices 
on the part of private or public com- 
mercial enterprises which foster mon- 
opolistic control of international mar- 
kets and trade. 


Special Treatment Permitted 


The countries drafting the Charter 
realized that certain primary commodi- 
ties may be subject to special difficulties, 
such as a persistent disequilibrium be- 
tween production and consumption, the 
accumulation of burdensome stocks, 
and pronounced fluctuations in prices. 
Since these special difficulties might 
result in the suffering by both pro- 
ducers and consumers of serious ad- 
verse effects which would jeopardize 
the general policy of economic expan- 
sion, it was thought necessary to provide 
for special treatment, where needed, for 
these commodities. 

Accordingly, a chapter provides for 
intergovernmental agreements on pri- 
mary products. Primary products are 
defined as “any product of farm, forest, 
or fishery or any mineral, in its natural 
form or which has undergone such 
processing as is customarily required to 
prepare it for marketing in substantial 
volume in international trade.” 

The chapter on intergovernmental 
agreements outlines the general con- 
siderations which shall govern such ar- 
rangements, the principles to which 
they must conform, and the procedures 
which must be used in their formation 
and subsequent operation. One impor- 
tant rule is that consuming countries 
shall have as much say as producing 
countries in these matters. 

Primary commodities are also subject 
to special treatment in respect of export 
subsidies, which are not permitted as 
a general rule. Pending the formation 
of a commodity agreement, a member 


may use an export subsidy and may 


64 AucusT : 





DETEX 
GUARDSMAN 


Watchclock is a 
mechanical 
conscience 

which helps 
your Watchman 
resist temptation 
to sleep, shirk, 
or skip rounds. 

















The best 
Watchman 
f/may risk a snooze 

unless DETEX is 
there to say, 
got my eye on you!” 


“I've 


DETEX GUARDSMAN 
ae the problem of 
long week-ends and ex- 
tended plant shut- 
downs. Write for free 
folder. 


DEEEX 


oa WATCHMENS CLOCKS 
DETEX WATCHCLOCK CORPORATION 
ECO. Dept. D-8. 


NEWMAN 76 VARICK STREET, NEW YORK 13, N.Y. 
GUARDSMAN Sales and Service in All Principal Cities 








Makes ordering 
business cards a picnic! 


One purchase order, one bill, one check 
«..and you have a new, so-easy way for 
ordering your year’s supply of business 
cards. It’s the handy, profitable HILL 
“Coupon-Book” —a proven time-saver — 
48-hour shipments of 250 or 500 cards at 
a clip—when you need them, to your 
precise standards .. . in fine engraving 
or modern, economical, raised-letter 
thermography. Write for your FREE 
“Coupon Book” folder today. 


ronHILL wc. 


Engravers and Thermographers of 
Important Business Ambassadors 
LETTERHEADS e BUSINESS CARDS 

ANNOUNCEMENTS 


270-D LAFAYETTE STREET, NEW YORK 12, N. Y. 
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Teal 





Poe 


When I left Rutherford’s, it was still 


raining pretty hard. So I decided to 
make some calls in the building. 

The first place I wentin had Feragile 
Specialties Co. on the door, one-room 
Office, shabby and bare . . . not enough 
in it for a small fire sale. Not even if 
you threw in Miss Whoozis—I never 
did learn her name. Aside from big 
brown eyes like a cocker spaniel’s, she 
was just another girl salesmen forget. 
And Heaven help me—she lisped! 

““Mither Feragile ith out. What ith 
it, pleathe?” 

I figured a sale in that place as likely 
as finding a pearl in a table d’hote oyster. 
But practice never hurt anybody. So I 
uncovered the RE and went into the act. 

“Oh—a pothtage meter. Thath the 
machine that printh pothtage, ithn’t it?” 

I did it by the book, checked over 
all the advantages . . . the convenience 
of postage always available in the 


Pstney-GOwes 








liss Whoozis. with sincerest apelogios... 


meter, protected from loss, theft or 
damage . . . showed her how easy it was 
to print a stamp for any amount, for 
any kind of mail right on the envelope, 
with a dated postmark—and have the 
envelope flap sealed at the same time 
..-how the meter did its own accounting 
... Stressed the ease and speed of meter 
mailing . . . instead of keeping loose 
stamps on hand, licking and sticking 
-..- pointed out how metered mail saved 
time in the postoffice because it didn’t 
require postmarking and cancelling ... 


Tr was the full treatment—just as 
if she was The National Amalgamated 
with 4,000 branch offices. I must say 
the girl was a good listener. 

“Thankth very much. I’ll tell Mither 
Feragile,” she says, and goes back to 
beating the Underwood. 

Just like that! So I picked up my 


marbles and got out. It had stopped 


PITNEY-BOWES, Inc., 1555 Pacific St., Stamford, Conn. 


Originators of Metered Mail. Largest makers of mailing machines. Branches in 93 cities in the United States and Canada, 
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raining and there was a really warm 
prospect in the next block. 


Wirt, the next Monday morning 
you could have shot me for a rug! In 
the mail comes a requisition for one 
RH Model from Feragile Specialties 
Co. Signed Franklin F, Feragile, Pres. 
. .- She certainly must have told him! 

When I make delivery of that meter, 
with it is going my sincerest apologies 
to Miss Whoozis—plus a flock of 
flowers from the flossiest florist in 
town! And from now on, small offices 
will not be passed over lightly by me 
. . . If you stop to think about it— 
nobody appreciates a postage meter 
more than the girl in a one-girl office! 


Waarever xmpofan office yours is, 
there’sa Pitney-Bowes postage 
meter for it! Callor write for 


illustrated booklet. 

























Clip this coupon— 
it can save you 
more than 61% in 


payroll handling time! 


If your payroll department has trouble in get- 
ting payrolls out on time or preparing quarterly 
reports, just clip and mail the coupon below. 
It will bring you complete information about 
Todd Payroll Systems, the time-saving, money- 
saving way to reduce costly overtime, errors and 
needless work whether you have 10 employees 
or 10,000. 

The experience of thousands of payroll 
departments throughout the country shows that 
Todd Payroll Systems cut payroll posting time 
more than 61%! Three separate operations are 
completed at one time... repeated copying is 
eliminated...quick, accurate payroll preparation 
is assured. 

Todd Payroll Systems can be used efficiently 
by any untrained clerk. No costly or cumber- 
some equipment is required, yet you save money 
and precious man-hours! And if you use book- 
keeping machines, we can show you how to 
lower forms’ cost and speed posting work. 

There is a Todd Payroll System designed 
for your needs. For complete details, without 
cost or obligation to you, just clip and mail the 
coupon. Why not do it zow, while it’s handy? 


MAILTHIS COUPON TODAY! 





moo 5 ------- 5 


THE TODD COMPANY, Inc., Rochester 3, N.Y. ! 


continue to do so if the agreement does 
not succeed or does not appear prac- 
ticable. However, the subsidy must 
not be used in such a way as to gain 
more than an equitable share of the 
world’s markets and, if there is dis- 
agreement on this matter which mem- 
bers cannot directly solve, the ITO may 
make the final determination. 

The Charter also provides for the 
establishment of an International Trade 
Organization which will function as a 
permanent institution to implement the 
principles and rules of the Charter. Its 
structure is exceedingly simple and en- 
tirely democratic. No nation is given 
veto powers. 


Settling Differences 


Finally, the Charter lays down pro- 
cedures for the settlement of differences. 
In case a member country believes that 
the provisions of the Charter have been 
violated by another member, there are 
definite measures for relief or protec- 
tion which it may take. It may make 
representations to the other member 
concerned and that nation is bound to 
give sympathetic consideration to such 
representations. If the matter is not 
then resolved, the parties may submit 
the matter to arbitration, upon terms 
mutually agreeable, or either one may 
refer the case to the Executive Board 
of the ITO. If the Board determines 
that the accused party is violating its 
obligations under the Charter, such 
party can be requested to conform to 
them. If it does not do so, the injured 
| member may take compensatory action 
by withdrawing benefits or concessions 
in favor of the offender. 

The Executive Board’s decision is 
subject to review by the Conference of 
ITO, and further appeal may be made 
under appropriate circumstances to the 
International Court of Justice for an 
advisory opinion. A member found to 





co 
I 

I Pl : 1 be in violation of the Charter has the 
| ease give me full information about | oh thd f ED alent 
Todd Payroll Systems that cut posting 4 right ~ seas raw trom the ; 

| time more than 61%. No obligation i 60 days notice. The ITO may, itself, 
, on my part, of course. We post meen | request an advisory opinion from the 
" ally LJ; we post by machine (). j | International Court of Justice on legal 
l Pe i | questions and it is bound by the deci- 
I er it —— || sion of the Court acting either on the 
I dn Address — Fs ITO’s motion or on the motion of an 
ROCHESTER = NEW YORK City ae | offended member. Thus, the Charter 
; SALES OFFICES IN PRINCIPAL CITIES ~ 7% ~ 4 _ | makes careful provision for the remedy 
| DISTRIBUTORS THROUGHOUT THE worLD * beau | of possible arbitrary or injurious ac- 
RE ere ta a a a a ————4J | tions by one member against another. 
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* Don’t just take our word for it—we checked 
our Chief Engineer's figure with Joel Kupper- 
man, mathematical genius of the Quiz Kids. 























How Select-O-Phone Improves Customer Service 
Suppose a customer calls you for information 
about a particular job. You hold him on the 
outside line, call a plant foreman on the Select- 
O-Phone. In just a few seconds you have the 
information, and can give it to the customer 
without the inconvenience and delay of a call- 
back. 


Why Select-O-Phone Will Save You Money 

With a Select-O-Phone system key people spend 
more time at their desks. Rented equipment is 
kept open for outside calls, eliminating “jam- 
ming” at the switchboard. Select-O-Phone also 
saves money by reducing outside telephone bills, 
and gives better control over outside personal 
calls. Switching equipment will handle up to 
36 stations. 





Sertect-O-PHONE owision 


COMPANY 


KELLOGG SWITCHBOARD AND 
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al/ 24,564 


Different Calls 





Of course, no organization would con- 
ceivably make the thousands of possible 
combinations of calls cited here. But, 
the figure is dramatic proof of this all- 
important advantage of the Kellogg 
Select-O-Phone automatic telephone 
system ° 


Every telephone is a “master station.” Any 
one person can call any other person, or 
initiate a conference call with any group 
of people connected in the system. 


Progressive executives have long recog- 
nized the advantages of owning their own 
internal telephone systems. And here is 
why thousands have chosen Select-O- 
Phone, the system which pays for itself 
in savings in as few as two, three or 
four years. 


@ Select-O-Phone is the only system 
which permits an unlimited number of 
simultaneous conversations — there 
can be no bottleneck in the switching 
equipment. If you dial a number and 


Nome. 








with a 12 Station 
Setect-O-PHone 





System? 


} any person can call anyone else or any group of other people 
@ —this is not practical with any other system 


receive a busy signal, 1t can only mean 
that the person you want 1s talking — 
with other systems it could also méan 
“all trunks busy.” 


Every conversation is confidential—and 
there are no loudspeaker answers for 
visitors in your office to overhear. 
(‘“Name-touch” executive station with 
loudspeaker is optional.) 


If you receive no answer to a call, a 
code signal on “General Call” will 
bring the man you want to the nearest 
telephone. 


Switching equipment requires no spe- 
cial room, operators or batteries — can 
be wall-mounted. No expensive wire 
plan is needed — both installation and 
maintenance costs are amazingly small. 


Select-O-Phone System is built by 
Kellogg — maker of quality telephone 
communications equipment for 50 
years — your guarantee of long time, 
trouble-free service. 


Pe BB eee es es ese ees F SH eee esses es esses 
Select-O-Phone Division 
Kellogg Switchboard and Supply Company 
6650 South Cicero Avenue, Chicago 38, Illinois 

Please send me full information on how the Select-O-Phone dial telephone 
system con save time and money for our company. 
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Darkness called off 


on aceount of came! 


OT so many years ago outdoor sports activities ended at 
N sundown. But modern lighting equipment plus Union 
Metal Monotube tapered stee/ floodlighting poles brought a 
new era of recreation. They make sports fields across the 
country as useful by night as by day. 

Monotube floodlighting poles are efficient, economical and 
durable. They are made from high grade open hearth steel and 
are cold-rolled for greater strength. They come in standardized 
heights of 40, 60, 80 and 100 feet—can be completely wired 
and lights mounted before erection. No guying is necessary. 
The taper adds good appearance, provides extra strength. 

Union Metal developed Monotube floodlighting poles to 
meet a public need—to do a better job at lower cost. They’ve 
proved their worth many times over—in making it possible 
for additional thousands of people to enjoy sports and civic 
events under lights. They’re another example of Union Metal 
craftsmanship in steel fabrication—craftsmanship that con- 
tinually brings new benefits to more and more people. The 
Union Metal Manufacturing Company, Canton 5, Ohio. 


%* Tapered steel street lighting standards. 

* Tapered steel poles for power transmission 
and trolley span wires. 

* Tapered steel foundation piles. 

* Materials handling equipment. 

% Hoobler Undercarriages for truck trailers. 


THIS, TOO, IS ( 
UNION METAL 


UNION METAL 


Craftsmen in Steel Fabrication 





Dun’s REVIEW 68 








AUGUST - 


Of course, if the aggrieved member 
does not get the remedies requested, 
it can withdraw from the Organiza- 
tion at any time after three years from 
the day the Charter becomes effective, 
upon giving due notice. 

Taken as a whole, it is clear that the 
Charter is a live and vital document 
that can play an important part in 
bringing order and justice into world 
economic affairs. It incorporates sound 
principles and practical rules which 
will serve as the lodestar in the com- 
mercial and economic activities of the 
nations involved. Never was it so im- 
perative that we have such a Charter 
to guide the world toward expanding 
the flow of international commerce and 
liberalizing the trade policies of na- 
tions. With a major part of the world 
beset by economic and financial diffi- 
culties, there is danger of sinking irre- 
vocably into a morass of burdensome 
restrictions and economic isolation that 
will make far more difficult the attain- 
ment of durable peace. Moreover, it 
is urgent that the Charter be consid- 
ered as an essential aspect of the Euro- 
pean Recovery Program in which this 
country has a vital stake. It is funda- 
mental to ERP that the recipients of 
cur aid become independent of external 
financial aid. This in turn requires the 
expansion of international trade on a 
basis conforming to essential economic 
principles. 

What then is the Charter a blueprint 
for? The Charter is a blueprint for ex- 
panding international trade on a basis 
of fair dealing and equity, and freeing 
it from as many arbitrary and artificial 
controls as possible. In its detail this 


OH OH! THIS MUST BE THE ) 
ONE DAY OUT OF THREE 
JOHN FIGURES HE WORKS 


FOR THE GOVERNMENT 
a TO PAY HIS 


INCOME ae 
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How to end Manual Transcription 


(AND EXPENSES YOU’VE GROWN ACCUSTOMED TO) 





1. Type, draw, or write in usual manner on ordinary trans- 
lucent paper—instead of the opaque kind. This gives you a 
“master”—ready for immediate Ozalid reproduction when- 
ever extra copies are desired. 





3. End proofreading. It’s expensive ... wholly unneces- 
sary when you use translucent paper. Your Ozalid copies 
are exactly like the original ... same size... and as easy to 
read—for they’re positive reproductions, not negatives. 


COMPARE YOUR COSTS 


Manual transcription, proofreading, and searching for 
mistakes may add up to an hour or more in copying 
just one report. 


But when you use translucent paper or cards you 
completely eliminate these three expenses. Your work 
can be reproduced—in whole or part—in just 25 seconds, 
whenever needed. 


Now consider this: Translucent paper costs no more 
than standard bond paper ... and using it, you can pro- 
duce Ozalid prints size 84% x 11 inches for only 142¢. 


Learn complete story of your savings. Mail coupon 
today. 
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2. End manual transcription in accounting, in record- 
keeping, in sales—on any job. Once information is recorded 
on translucent paper or cards it need never again be manu- 
ally transcribed. Ozalid will copy it in seconds! 


FE ‘ : ————e aw iri 


AS NE; ae 


4. End mistakes. Manual transcription is bound to slip up 
... and proofreading is incomplete insurance. But ordinary 
translucent paper and Ozalid provide 100% accuracy—with- 
out doubt or effort on your part. 





if 

| OZALID 

| A Division of 

| General Aniline & Film Corp. 
| Johnson City, New York 
Gentlemen: Please send 
free copy of “The Simplest 
Business System”... fully 
explaining use of translu- 
cent papers and new Ozalid 
Streamliner. 


Dept. No. 141 


Name P 








Cc 
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Address_ <a 








Ozalid in Canada—Hughes Owens Co., Ltd., Montreal 
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In Brazil and elsewhere throughout 
Central and South America, 
the Royal Bank is well-prepared 
in experience, facilities and per- 
sonnel to expedite international 
banking transactions. 
Established in Rio de Janeiro 
for nearly thirty years, the Royal 
Bank knows Brazil. Its branches 
in Rio de Janeiro, Santos, Sao 
Paulo and Pernambuco (Recife), 
are staffed by men who know 
the language and local ways of 
doing business. They offer practi- 
cal help to United States banks 
and business firms interested 
in this area. Enquiries are invited. 


THE 
ROYAL 
BANK 


OF CANADA 


HEAD OFFICE — MONTREAL 









New York Agency, 68 William St., N. Y. 5 


International banking through more than 
branches in Canada, the West Indies, Central 


700 
and 


South America; New York, London and Paris. Corre- 


spondents the world over. 


Assets exceed $2,000,000,000 
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blueprint includes measures to encour- 
age the economic development of back- 
ward areas, stimulate the international 
flow of capital, and prevent economic 
warfare. It is a realistic plan to allow 
each nation to work and trade in world 
markets to the best of its abilities and 
thereby improve its standard of living 
and its relations with its neighbors. The 
United States has cause to be proud 
of the leadership it has given in this 
project. 





MOBILIZATION 


(Continued from page 17) 


power, or lack of sufficient domestic 
supply. 

Simply reading those lists should re- 
call the headaches resulting from short- 
ages in the recent wartime production, 
and provide a good basis for planning 
against similar shortages in a future 
emergency. 

The final sections of the guide, Sec- 
tions V and VI, contain directories of 
the offices that plan emergency procure- 
ment for the Armed Services and those 
that conduct current procurement op- 
erations. These directories will provide 


| contact points with the Armed Services 
| in industrial mobilization planning. 





The function of the planning offices of 
the National Military Establishment is 
to plan the implementing procedures, 
operations, and contacts with industry 
so as to obtain in time of emergency 
the equipment and supplies that would 
be needed by the Military Departments. 

The foreword to the lists suggests 
their value to an industry’s mobiliza- 
tion planner, namely: 

“By use of this list a private company 
can determine with what military Pro- 
curement Office or Offices its facilities 
would usefully be registered in accord- 
ance with the procedure indicated in 
Section III (Military Plans for Supply 
Sources) of this Guide.” 

All in all, the publication is the Muni- 
tions Board’s attempt to answer the 
provoking question which has been 
hurled at it increasingly during the past 
months by representatives of industry, 
namely: “What can we do to help in 
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An artist might say, ‘‘Nothing’s wrong with it 
. . . it looks good to me.’’ But no manufacturer 
would look at this picture without immediately 
seeing what’s wrong — No Railroad. 

No manufacturer can overlook efficient and 
dependable railroad transportation — vital when 
selecting a new plant site. 

The Norfolk and Western’s Precision Transporta- 
tion is a major industrial advantage in the Land of 
Plenty —the six great states served by this rail- 
road. Operating north, south, east and west with 
main line from the Atlantic Port of Norfolk to 
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Cincinnati and Columbus, the Norfolk and Western 
provides fast, dependable transportation for industry. 
This record of dependability has been earned... 
by modern operating methods and up-to-date equip- 
ment... by hand-in-hand cooperation with ship- 
pers ... by constant attention to details, and by 
the worker support of thousands of highly trained 
employees who take pride in the performance of 
their railroad. 

When you build your plant in the Land of Plenty, 
you can be assured of the right kind of transpor- 
tation — the Norfolk and Western’s Precision 
Transportation. 


"Wate 


RAILWAY 


Write for the helpful plant location booklet, ‘‘In- 
dustrial Opportunity in The Land of Plenty.’’ Address 
the Industrial and Agricultural Department, Box D-108, 
Norfolk and Western Railway, Roanoke, Va. This 
department is staffed by plant location specialists ready 
to provide you with any information you may require 
about the Land of Plenty —in strictest confidence. 





LAND OF PLENTY 
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BUSINESS IN MOTION 
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Manufacturers always check the prices 
of materials. That is sound procedure. 
But it is not necessarily true that a ma- 
terial that costs more per pound than an- 
other is therefore more expensive. The 
more costly may prove to be not only 
better, but actually cheaper. 

This was the case with a plate used 
in certain golf shoes. The plate is located 
within the sole, and the spikes are 
screwed into it. Thus they are prevented 
from digging into the foot instead of the 
fairway. This is a great idea in golf shoes, 
and golfers like it. What they do not know 
is that the plate, once made of cadmium- 
plated steel, now is 
made of solid nickel 
silver, which is inher- Do) 
ently rustproof and (i A 
needs no_ protective 
coating. 

In making this 
switch from one met- 
al to another, the shoe 
company was adher- 
ing to its customary 
policy of making the 
best shoes it could. 
Nickel silver costs more per pound than 
steel, but that was unimportant compared 
with the fact that it gave absolute as- 
surance that the plate would be equal in 
quality with the rest of the shoe mate- 
rials. However, when the cost figures were 
in, they were a pleasant surprise. The 
nickel silver plates cost less than the 
steel ones, due to elimination of plating 
and associated operations. 

Naturally, before the decision was 
made to employ nickel silver for this pur- 
pose, tests had to be made. Revere col- 
laborated in these. The metal was found 
to have the required strength and springi- 
ness, and of course to be entirely free 
from rust. It was evident, therefore, that 





it would prove itself by long service un- 
der the conditions of actual use. 

Nickel silver is largely used as the 
base for silver-plated flatware. It is also 
bought by jewelry manufacturers, and 
has both decorative and industrial appli- 
cations. Key blanks, hardware, electrical 
and plumbing fixtures, camera parts, 
slide fasteners are some other conven- 
tional applications of this alloy that is 
both beautiful and durable. So far as 
we know, this is its first use in such a 
thing as a shoe plate. 

In reporting this new use for an old 
alloy, and the surprising fact that it 

proved to be less 

costly than one that 
/ cost less, Revere takes 
no particular credit. 
What Revere did in 
collaboration with the 
shoe company is no 
more than any good 
supplier will do if 
given the opportunity. 
The firms from whom 
you buy materials, 
whether they be met- 
als or woods, cements or chemicals, felts 
or vacuum tubes, know a great deal about 
what they sell you. What they do not 
know, in all too many cases, is how they 
can help you to best advantage. All that 
suppliers need is the opportunity to ac- 
quaint themselves with the conditions of 
fabrication and use. Once equipped with 
that knowledge, they can set their own 
brains to work with yours. Thus you will 
be reassured that you are doing exactly 
right in specification and fabrication, or, 
if not, definite and documented sugges- 
tions for improvements will result. 
Revere suggests, therefore, that you give 
your suppliers the opportunity to col- 
laborate fully with you. 


REVERE COPPER ano BRASS INCORPORATED 
Founded by Paul Revere in 1801 
ws « & 


Executive Offices: 
230 Park Avenue, New York 17, N. Y. 


industrial mobilization planning?” If 
a business man assembles the data sug- 
gested in the “Guide,” and follows the 
other suggestions for private planning, 
he will have contributed greatly toward 
providing quick and efficient industrial 
mobilization in an emergency. 

By doing this, he will be able to tell 
the Armed Services Procurement Plan- 
ning Officer what he can do in an emer- 
gency, instead of asking him what he 
should do. The business man will be 
capable of showing what he is ready to 
do, and what he is capable of doing. As 
a result of that planning, he won’t find 
himself in an emergency in a position 
of having bitten off more than he can 
chew or, on the other hand, discovering 
_ himself in a war effort doing but a frac- 
tion of what he is able to do. 





National Survival at Stake 


I cannot over-emphasize the impor- 
tance of management in following the 
suggestions contained in the “Guide.” 
It is extremely important to both you 
and the nation. This importance is 
illustrated in Mr. Hargrave’s message 
to industry which is the foreword of 
the pamphlet. In that message, he 
states: 

“If plant managers give attention 
now to the conversion problems cov- 
ered in the check list of questions in 
the ‘Guide,’ their mobilization time will 
be greatly reduced, sources of confusion 
will be removed and the military pro- 
curement job will be more efficient. To 
the plant manager, this would mean 
that his concern had improved its 
chance of survival as a company in a 
total war. And to the plant man- 
ager as a citizen, it would mean that 
the chance of survival of his coun- 
try in time of emergency is greatly 
strengthened.” 





For FurrHer INFORMATION 


THE BOOKLET Annex 74. Allocation of | 
Private Industrial Capacity for Procure- | 
ment Planning of the Armed Services may 
be obtained by writing the National Mili- | 
tary Establishment Munitions Board, Wash- 
ington 25, D. C. 

A Guide for Joint Industry-Military Pro- 
curement Planning may be purchased from 
the Superintendent of Documents, Wash- 
ington 25, D.C. The guide costs 25 cents 
a copy, with a 25 per cent discount on lots 
of 100 or more. Reference to Catalog No. 
M-401.2:P-94 will facilitate quick mailing 
of the pamphlet. 
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This can be a bigger year for your business. 
Not by expanding your facilities, not by 
increasing your working capital, but by applying simplified 
systems of administrative control . . . systems are based on— 
and backed by—Remington Rand's long experience in devel- 
oping cost-cutting procedures for thousands of organizations. 


Thanks to simplified systems, one manufacturer now (1) Pre- 
vents production bottlenecks through accurate, long range 
control of parts and materials (2) Saves thousands of hours of 
set-up time per year through more efficient machine loading 
and scheduling (3) Reduces paperwork in requisitioning, 





FREE FOLDER tells 16 ways you can boost 
production and save money with a simplified 
system that effectively coordinates all factory 
departments. Ask for KD-367. 
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SYSTEMS 


purchasing and receiving, thereby cutting clerical costs. 


Production is only one of the places where you can profit by 
switching to simplified systems. Ask also about Sales . . . Ledger 
... Personnel . . . Cost Analysis. Phone our 
nearest office or write Systems Division, 
315 Fourth Avenue, New York 10, N. Y. 
* 


MO 
pennant 


rd 


Everything you need to simplify and save. 
Visible Systems for Administrative Control... 
Vertical Filing Systems and Supplies... Loose 
Leaf Systems . . . Certified Fire Protection for 
Vital Records at Point of Use. 
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to handle small jobs 


Large, unwieldly mechanical punch 
presses waste time and money when 
they’re used on jobs a smaller, more 
compact unit could handle. With the 
Denison MUuLtiprEss, you have all 
the pressure regulation and control 
advantages of HydrOILic power, 
built into a rugged bench size hydraulic 
press. 

The MuttiereEss story of reduced 
scrap loss and increased production 
makes fascinating and profitable read- 
ing for any manufacturing executive. 
It’s completely covered, with actual 
data and case histories, in our FREE 
booklet, ““MULTIPREss, and How You 
Can Use It.” 

If you’d like an eye-opening solu- 
tion to today’s demands for increased 
production and perfect quality work, 
just fill out the enclosed coupon and 
clip to your letter- 
head— and prepare 
to be surprised! 


MULTIPRESS 


ANOTHER 
Lie 
PRODUCT 


T. M. REG. U. S. PAT. OFF. 







+ 














STABILITY 


(Continued from page 12) 


six months’ schedule to meet approxi- 
mately the consumption demand; and 
we have done it. 

Our plan, which has been in effect 
since 1923, is very simple in its concepts 
and administration. In effect we guar- 
antee a worker 48 weeks’ work in the 
calendar year, provided he wants to 
work and is willing to take any job 
that we can give him. The employee's 
pay is controlled by the rate which 
covers the specific job that he is work- 
ingon. An employee is eligible for this 
plan after he has worked for the com- 
pany two years; not when he comes in. 


In other words, there is a two-year pro- 


bation period wherein the company can 
get acquainted with the man and the 
man with the company. If he is with 
us for that pericd, then he is assured 
48 weeks’ work in a given year, based 
upon the standard work week at what- 
ever plant he is employed. 

Our guarantee applies to approxi- 
mately 70 per cent plus of our em- 
ployees. With the two years’ service 
requirement and the very natural com- 
ing and going of workmen, we know 
about 70 per cent of our force will be 
steady so that immediately our responsi- 
bility for steady jobs is limited to less 
than three-fourths of our employees. 
Fortunately for us, once the plan was 
established, we have been able to oper- 
ate even through the depression and 
the war on a fairly even basis; so that 
not only those who were entitled to 
operate under the steady employment 
plan, but practically all the others have 
had regular work. 

What I am saying is that if a manu- 

acturer can get away from the sales 
curve and study the consumption curve 
of the commodity he makes, and can 
assure the workers steady jobs; even 


Hs Mail Coupon for fact-filled booklet. : though only 60, 70, or 80 per cent of 
s THE DENISON ENGINEERING CO. >| them can be covered by his guarantee, 
1160-80 Dublin Road or ; 
EE tay to e| the chances are that he will finally work 
Without obligation, please send me a ' around to the point where his plant is 
e copy of “MULTIPRESS, and How YouCan = ¢/ running steadily 48 to 52 weeks in the 
e Use It.” e ‘ 
.| year. 
SE ne oe 
ee ca e| In our own case, we have some prob- 
_ ooo *| lems now and then as we did early this 
Rela ee EN e| year when the commodity markets 
pi alice nostiel State... ¢| broke sharply and the dealer and con- 
e . 
Seccceceeeeececeee® | sumer shrank their purchases. For 
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— HOW TO HIT THE JACKPOT-— 
with your HOUSE MAGAZINE 


Here is a timely booklet FREE to all sales and 
advertising executives interested in getting the 
most results from their public relations and 
sales programs. 

The author, Winfield Dunan Davis, had been 
a top-flight public relations and advertising 
agency executive for 20 years as well as the 
editor of many house magazines. Says Mr. Davis 
in this booklet, “A well-planned and expertly- 
edited house magazine will often bring results 
where a series of sales letters, i notices, 
technical releases and leaflets fails . 


IS YOUR HOUSE MAGAZINE ACCOMPLISHING 
{TS PURPOSE? e ISIT PAYING DIVIDENDS? 
FREE! 

Write today for your iio os ooey hs the little booklet 

ACKPOT 


that tells you, ““HOW T. 
WITH YOUR MOUSE MAGAZI E”. 


DAVIS and FRITZSCHE 
Advertising and Public Relations 


Creators of House Magazines, Company 
Tabloids and Technical Letters 


DESIGNING © EDITING © COUNSELLING © PRODUCING 
342 Madison Avenue, New York 17, N.Y. © Room 909 




















BALANCED Drive pays off! A special 
Hansen feature, it insures faster, more 
accurate tacking with less effort. Labels 
shipments, speeds assembly. Portable any- 
where. Drives fast as you grip. 


Hansen Balanced-Drive Tackers and 
Staplers are made in 36 models for driving 
staples in 80 different widths and lengths. 
Now, with the “B.D.” design, ay work 


with increased efficiency. 


rivoay A.L.HANSEN MFG. CO. 


CHICAGO 40 ILL 











VENSWUUD AVE 
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Advertising 
Machine / 





Ic Post Cards 


Learn how th ds of b 

men, in every line, are boosting 

sales in spite of conditions—with 
1¢messages—printed and illustrated in afew 
minutes on gov’nt post cards — with amazing 
new patented CARDMASTER. Your “today’s” 
ideas, read by your prospects next morning. 
Not a toy, but a sturdy advertising machine, 
built to last for years. Low price, sold direct. 
Guaranteed for five years. Send name today. 


SEND NAM We’llsend FREE illustrated book of money- 


making IDEAS for your business and com- 
plete, unique advertising plans. RUSH YOUR NAME TODAY. 


CARDMASTER COMPANY 
4546 RAVENSWOOD, Dept. 128, CHICAGO 40, ILL. 
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for your salesmen... 


The new July 1948 State Pocket Edition of the Dun & 
Bradstreet Reference Book points the way to new names 
that can bring additional volume and profits, and to old 
names that can give you increased volume and profits. 
Order now on the coupon below for prompt delivery of this 
volume which tells your salesmen where to go and how much 
to sell. State Pocket Editions are available only to subscribers 
of Dun & Bradstreet service. 















The Pocket 
Edition shows 
line of business on 
the left and on the 
right a rating which 
serves as a guide to the 
purchasing level. 

mo aS 










MORE NAMES LISTED THAN EVER BEFORE IN THE 
JULY DUN & BRADSTREET STATE POCKET EDITION 









P.O. BOX 803, CHURCH STREET ANNEX, NEW YORK 8, N. Y. 
























Gentlemen: 
Send us State Pocket Edition Reference Books checked below. It is understood that the 
books are loaned at the rate shown below for our exclusive use as subscribers. 
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R. G. Dun & 





NOTE: Direct all correspondence to these concerns at address given. 
Box number indicated by (B xxx). 
Co., P. O. Box 36, Lisbon, Portugal, and it will be forwarded 
safely to the advertiser. 


PORTUGAL CALLING 


The undermentioned Trade Representatives and Traders in Por- 
tugal are interested in establishing business relations WITH YOU. 


PO; 
In case of doubt address your mail c/o 








LISBON (Portugal) 


AGENCIA COMERCIAL & MARITIMA, LD4., R. do Alecrim, 
45. Tel. Add.: Acomar. Ship, commercial, agents. 
ALBERTO SOARES RIBEIRO, LD4. (B 282). Packers and 
exporters trademark “Gizela” fish preserves. 
AUTO CARROCERIAS, LD4. (B 406). Importers of ma- 
terials for construction of automobile and bus bodies. 
AUTO-TRIUNFO, R. Santa Marta. Automotive distributors. 
Importers autos, trucks, parts, service equipment and tools. 
CARVALHO, RIBEIRO & FERREIRA, LD4., Rua do Ouro, 
140. Wines and brandies exporters. 
CIDIE (B 657). Import anilines, chemicals, drugs, steel, 
iron. Export Portuguese products. Seek agencies. 
DOMINGOS GONCALVES & C4., R. Arco Bandeira, 115. 
Established 1917. Importers-exporters general merchandise. 
ETAL, Rua Nova da Trindade, 1. Import metals, chemicals, 
machinery, scientific equipment. 
ESTABELECIMENTOS ALVES DINIZ & C4. (B 3438). 
Add.: Aldiniz. Foodstuff importers and exporters. 
EST. JERONIMO MARTINS & FILHO, LD4., R. Garrett, 23. 
Established 1792. (New York Office: 17 State Street, New 
York 4, N. Y.) Importers groceries, chemicals, stationery, 
perfumes, etc. 
FERNANDO POLLERI, Tr. Forno, 7, aos Anjos. Import all 
industrial requirements. Manufacturers’ representatives. 
FIGUEIRA & ALMEIDA, R. Madalena, 88. Established 1909. 
Exporters fish preserves. Desire foodstuff agencies. 
FRANCISCO BENITO & C4., LD4. Export olive oil, fresh 
and dried fruit, olives, garlic, paprika, Guinea pepper, etc. 
HENRY M. F. HATHERLY, LD4. (B 669). General mer- 
chants, colonial produce, saffron, ergot, codoil, drugs, brandies, 
wines. 
JOHN W. NOLTE, LD4. (B 92). Imp.-exp. Packers, agents: 
— sardines, textiles, steel, nonferrous metals, general pro- 
uce, 
J. PACHECO CALE, LD4., Rua S. Juliao, 80, 3°. 
Calel. General agents. 
J. TINOCO, Rua do Amparo, 25-2°. Tel. Add.: Oconit. Gen- 
eral import and export, specially textiles. 
MANUEL OLIVEIRA GOMES, Restauradores, 13. Import 
wool tops, yarns-poplins, linings-silk and mercerized yarns. 
MAXIMO SILVA, LD4. (B 494). Shipbroker. Import steels, 
metals, machine tools, diesel engines, electrical material. 
MENDES & CAEIRO, LD4., C. do Ferregial, 2. Require rep- 
resentation typewriters, adding machines and office equipment. 
RADIO INDUSTRIAS, LD4., R. da Madalena, 85. Tel. Add.: 
Radustrias. Import radios, photographic commodities. 
RODRIGUES & BICHO, LD4. (B 736). Tel. Add.: Robi. Gen- 
eral agents. Importers of wool and auxiliary products, ship- 
ping tackle, foodstuffs. Exporters of wool textiles. 
SOC. COM. ALSORI, LD4., Cork Mfrs. Filigrees, herbs & 
spices exp. Iron, chemicals, office supplies & novelties mfrs. 
agents. 
SOC. COMERCIAL LUSO AMERICANA, LD4., Rua Prata, 
a Export-import. Stationery, office equipment, all novel- 
ies. 
SOCIEDADE DE VINHOS & MOSTOS, LD4. (B 563). Tel. 
Add.: Vimosto. Exporters of Portuguese wines and brandies. 
soc. PERMUTADORA, LDA., Av. Liberdade, 190. Import 
metals, machinery, tools, chemicals. Export colonial products. 





Tel. 


Tel. Add.: 


STALL, R. Santa Marta, 57. Importer-distributor autos, 
trucks, parts, accessories, tires and service equipment. 
WIESE & C4., LD4., Rua do Alecrim, 12, A. Tel. Add.: 
Wieseco. Shipping, commercial, agents. 








MATOZINHOS (Portugal) 


ANT. & HENR. SERRANO, LD4. Tel. Add.: Dragéo. Pack- 
ers and exporters of sardines and anchovies in pure olive oil. 
BRANDAO & C4., LD4. Tel. Add.: Varina. Canned foods 
and olive oil. Manufacturers and exporters. 

DIAS, ARAUJO & C4., LD4. (B 15). Sardines, anchovies 
and all kinds of canned fish. Packers and exporters 
SOCIEDADE DE CONSERVAS JOANA D’ARC, LD4. 
(B 16). Tel. Add.: Joare. Packer, exporter fish preserves. 











OPORTO (Portugal) 


A. C. PIMENTA, LD4., R. Sa Bandeira, 283. Cotton agents. 
Artificial silk and textiles. Electric home appliances. 
AUMAFECA, Rua Entreparedes, 16, sala 15. General agent 
for own account. Import and export. 

CRISPIM CORREIA PINTO (B 136). Import. Healds, 
flat steel, heddles, needles knitting, machinery textile, ring 
travellers. 

DROGARIA MOURA, LD4., Largo S. Domingos, 101. Import 
industrial chemicals, pharmaceuticals, drugs, paints. 
BENIGNO DELGADO & FILHOS, LD4., R. Estacao, 8. Exp. 
Tartaric raw materials, cream tartar, ergot of rye; Imp. 
Woods, hides. 

ESPECIALIDADES ELECTRICAS, LD4., 710 Rua Fer- 
nandes Tomaz. Electric motors, household appliances, medi- 
cal apparatus, specialties. 

INTERNEX-IMPORT DISTRIBUTORS, Sto. Ildefonso 25. 
Electric home appliances; laboratory apparatus, chem. re- 
agents. 

J. ROCHA, LD4., R. Passos Manuel, 166. Importers of radios, 
refrigerators, electric ovens and medical electricity. 

LEMOS & FILHOS, LD4., Praca Carlos Alberto. Import 
pharmaceutical specialties, perfumes, beauty preparations. 
MANUEL FREDERICO, Rua S. Antonio, 57, 1°. Seeks 
agency Portugal, Portuguese Africa general merchandise. 
MARTINHO & C4., LD4., Trav. da Fabrica. Accept agencies 
of surgical & hospital instruments. Pharmaceutical products. 
REPRESENTACOES ANGLO-LUSITANAS, LD4., Praca 
da Batalha, 90. Tel. Add.: Ralim. Building and chem. prod- 
ucts. 

TASSO DE SOUSA, MAGALHAES & C4., LD4., R. Firmeza. 
476. Motor cars, trucks, accessories, etc. Genl. agents and imp. 
TELES & C4., LDA., R. Sa Bandeira, 69. Tel. Add.: Brasileira. 
Importers all food and pastry products. 

UNIVERSAL, SOC. ACOS MAQUINAS & FERRAMEN- 
TAS, LDA., R. Sa Bandeira, 534. Imp. machines and tools for 
industries. 











VILA NOVA DE GAIA (Portugal) 


MIGUEL DE SOUSA GUEDES & IRMAO, LD4. Est. 1851. 
Proprietors Alto Douro. Export Port Wine, brandy. 

SPIR. SOC. PORT I. & REPRESENTACOES, LD4. 
porters iron, steel, wire, tubes, small tools, machinery. 





Im- 





PLEASE: READ WITH ATTENTION EACH ONE OF THESE ADVERTISEMENTS 
MANY OF THESE MAY OFFER YOU A GOOD BUSINESS OPPORTUNITY 
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eight weeks we were compelled to carry 
larger inventories than we liked, but 
nevertheless we kept our production 
up. We knew that consumption was 
going on, and that it was just a matter 
of time until the inventory situation 
would be straightened out. 

In one branch of our business, the 
crushing of cottonseed, we had a most 
serious problem because the amount of 
our available crushing material is en- 
tirely governed by the size of the cot- 
ton crop. 

Ever since cottonseed had been pro- 
duced for industrial purposes, it had 
been brought in from the farms to the 
cottonseed crushing mills, crushed, and 
the oil moved out during five or six 
Fall and Winter months. For this rea- 
son, the crushing mills were shut down 
for six months or so each year, and, of 
course, the employees were laid off. 
When we realized that, after all, the 
consumption of products made from 
that oil—shortening, for instance—went 
on regularly month after month with 
slight variations throughout the year, 
we felt that here, too, something could 
be done to regulate production to that 
consumption line. The answer was 
found in different storage and handling 
of the seed. To-day, our 16 crushing 
mills in the South run from 10 to 12 
months, with a consequent saving in in- 
vestment for factory capacity per ton of 
seed and—what is even more surpris- 
ing—an improved yield and quality of 
the oil produced from the seed. This 
steady employment of course results in 
keeping trained men on the job instead 
of having to train a new crew of men 
every crop season. 


Many Goods Evenly Consumed 


Cast your mind over the things in use 
in our country. If you do, you will 
realize that 85 per cent of the goods 
used in this country are consumed even- 
ly. The difficulty is to find the mer- 
chandising plan and the production 
and the storage plan that will let you 





Tue BARoMETERS 


The Dun’s Review Regional Trade | 
Barometers, including back figures, ad- | 
justed and unadjusted, together with | 
additional information, are available in 
pamphlet form. The barometers, appear- 
ing in Dun’s REviEw since 1936, measure 
consumer buying for 29 regions of the 
U. S. and for the country as a whole. 
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Serving this Northern California Area 
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REOWOOD CITY PALO ALTO 








AMERICAN TRUST 
COMPANY 


BANKING 


Since 1854 


FRANCISCO 





HEAD OFFICE SAN 





Statement of Condition 
AT THE CLOSE OF BUSINESS JUNE 30, 1948 


RESOURCES 


. $195,934,440.50 
369,950,592.82 
3,858,564.67 
33,160,719.34 
3,268,797.66 
870,000.00 
354,062,160.53 
02,733.31 
1.00 
4,495,766.71 
4,209,586. 50 


- $977,513, 363.04 


Cash on Hand and in Banks 

U. S. Government Obligations , 
Obligations of Other Federal Agencies 
State, County, and Municipal Bonds 
Other Bonds and Securities 

Stock in Federal Reserve Bank 

Loans and Discounts 
Bank Premises and Equipment pe ee to eae a 7,7 
Other Real Estate nice on) eka alae CS 
Customers’ Liability under L etters of Credit and Acceptances . 
Accrued Interest Receivable and Other Assets . ar 
Total Resources 





LIABILITIES 


. $931,903,068.23 
4,568, 186.93 
3,565,477.82 
4,157,486.67 


Deposits 

Letters of Credit per Actions 
Reserve for Interest, Taxes, etc. . 
Other Liabilities . 

Capital Stock 


Preferred . $7,269,050.00 
Common _7,583,981.82 14,853,031.82 
Surplus . 14,146,968.18 


4,319,143.39 
. $977,513,363.04 


Undivided Sioken. 





Total Liabilities 
United States Government and other securities carried at $101,875,980.54 are pledged to secure U. S. 
Government War Loan Deposits of $8,917,628.99 and other public funds and trust deposits, and fo r 
other purposes as required or permitted by law. 


Member Federal Reserve System - Member Federal Deposit Insurance Corporation 
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MICROFILM 
READER-PROJECTOR 


Here is the PORTABLE Microfilm 
Reader-Projector you have been looking 
for . . . weighs only 10 pounds, yet pro- 
jects sharp, clear images on any vertical 
surface to any desired size. 
The FEDERAL Model 
701 Microfilm Reader- 
Projector can be used 
wherever there is an elec- 
trical outlet . . . requires 
as little projection range as 3 feet... 
takes all types of 35mm film on reels up 
to 100 feet as well as short lengths, and. 
has adapters for 16mm. 

This projector offers complete flexibility 
within your organization or for 
outside use. Its low cost enables 
the placement of enough ma- 
chines to be certain that no em- 
ployee wastes valuable time. 
Write Dept. 23 for cir- $Q500 
culars and specifications. 
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Federal sagpennise and Engineering mie 














and Enlarger 


213 STEUBEN STREET, BROOKLYN 5, N. Y 
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“Listen, Joe 


... this is 
urgent!” 






‘I've no time to have this message transcribed, 


so ['m sending you a DISCopy . . . 
cate of this recording. 
we'll both 


an exact dupli 
I'm retaining the original so 
know where we stand.” 

NOW . . . with SoundScriber'’s latest, excclusive 
DisCopying you may make duplicate voice-copies 
of anything you want to say ... mail them imme- 
distely for instant action. Field personnel, depart- 


ment heads, or others concerned can carry out 
URGENT instructions first... ahead of routine .. . 
ahead of your competition. You do this right at your 
desk . . . on the same SoundScriber that records 


our daily correspondence. 
for a free demonstration 
and Service outlets ... 


Mail the coupon, today, 
by any of our 220 Sales 
const to coast 


SOUND/CRIBER 


ELECTRONIC DICTATING ‘AND. RECORDING EQUIPMENT 











carry out the evenness of production 
which brings about stabilized employ- 
ment. I know it is harder in some in- 
dustries than others, but when I see the 
meat packer do the job, a shoe manu- 
facturer do the job, and many others 
do it, I think ways and means can be 
found in most of our economy to follow 
through if we will only concentrate 
on it. 

It is very difficult for the average 
manufacturer to face the problem in 
his own shop. He will say, “Yes, you 
can do it in soap, you can do it in a 
packing house, but our business is dif 
ferent.” Now that attitude will never 
get the country anywhere, and I think 
1 would like to add that it will not get 
the manufacturer anywhere in the eco- 
nomic operation of his business. 


Less Plant Capacity Needed 


There are so many benefits to be de- 
rived from steady production that it is 
I'll just take 
one problem that must be bothering a 


bard to enumerate them. 


lot of manufacturers to-day, and that 1s 
the cost of plant and equipment. Proc- 


ter & Gamble is running its plants and 


| equipment at a full go per cent capacity 





The SOUNDSCRIBER CORPORATION, Dept. Ds, New Haven 4, Conn. 


Send me information on DISCopying. 
NAME 
ADDRESS. 
arty 








STATE 
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or better by running uniformly. If we 
had ups and downs in line with the 
common trends, we would be operating 
at times on a 50 to 60 per cent basis, 
which would automatically force us up 
to 130 and 140 per cent to catch up later. 
There would be no way to do this ex- 
cept to have 30 to 40 per cent increased 
plant capacity over what we have now 
and I can say, in our own show, that 
extra capacity would cost over $100,000,- 
000 in plants and equipment. Let’s put 
it another way: we have saved the in- 
vestment of $100,000,000 plus in our 
own business by operating steadily. 
Certainly we have a much more satis- 
fied group of workers which also helps 
cut production costs. 

Then from a buying standpoint we 
are able to buy more cheaply, because 
we can place orders to come through 
every week of the year and we have 
lowered our costs in that way. It stands 
to reason we have influenced steady em- 
ployment in the plants of suppliers and 
it is my belief that it is a very worth- 
while thing. Stability in one plant 
works in widening circles. If it is ever 


put into effect on a large enough na- | 


will ultimately exert a 


78 
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How would you like to drop 
your data into a machine and 
have smart looking charts pop 
out? It's just as easy as that 
when you call The Chartmakers 
Inc. Give us the data, we do 
the rest. Our standards are 
high. We perform with intelli- 
gence and speed. 

Write for booklet “How you 
can use The Chartmakers in 
your —— 


65 Chartmakers 


INCORPORATED 


480 Lexington Avenue, New York 17, WN. Y. 
MUrcay Hill 68-2760 











GUARANTEED 
PICTURES 


de la Argentina 


The largest independent 
film distributor in Latin 


America, with direct 
branches in the capital 
cities 
e 


Lavalle 1943, Buenos Aires 
Argentina Republic 
Cables: Caboulifilms, Baires 


Represented in New York by: 


STAR FILM CORPORATION 


55 West 42nd Street, 
New York, N. Y. 

















... and the Salleces 


— mines, fields, quarries and factories flow more 


than 400 products packed in St. Regis multiwall paper bags. 
Costs lowered by St. Regis packaging systems and con- 
tents protected by sturdy kraft paper, multiwall bags per- 
form their daily useful part in providing the blessings of 


American life. 


Cement for the wonders of skyscrapers and bridges ... 
materials for the building of homes where happy children live 


and play ... chemicals that are the very core of American in- 


” §T. REGIS PAPER 


230 PARK AVENUE, NEW YORK 17, N. Y. 


dustry ... fertilizer to enrich the earth .. . food to feed a 
hungry world—all are carried safely to market in St. Regis 


multiwall paper bags. 


The thousands of men and women of the St. Regis family— 
in the timberlands, in the mills, in the factories and the offices 
—take pardonable pride in the knowledge that their Com- 
pany’s vast facilities and high rate of production are lightening 
the burdens of labor, protecting the earth’s goodness . . . and 
all the fullness thereof. 











It seems like only yesterday 
that Larry Jones opened his war 
surplus store, but signs in all his 
windows tell of a gala second an- 
niversary sale. Right from the 
start Larry “clicked,” though it 
didn’t all just happen. His pre- 
war experience in retail selling 
had established “a store of my 
own” as his goal. 

His customers weren’t of any 
special type. They were well- 
dressed men who dropped in for 
outdoor clothing or fishing and 
hunting equipment. Working 
men bought overalls and work 


clothes. Housewives shopped 
around for mittens and kites for 
the kids. 


In good or bad weather, Lar- 
ry’s store is crowded. That is 
proof enough that he is carrying 
merchandise people want. 
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bx-G. I. Mahes Good 


WAR SURPLUS STORE A SUCCESSFUL VENTURE 


In recent months, Larry has 
branched out in lines other than 
war surplus merchandise. He 
now carries sporting goods, 
standard footwear, and other 
items for which he has found a 
demand. 

Are you selling or would you 
like to sell through wholesale and 
retail army and navy surplus 
stores? Successful war surplus 
stores are adding more and more 
standard merchandise and con- 
verting rapidly into the more eas- 
ily classifiable types of selling: 
sporting goods, dry goods, etc. 
If you are looking for aggressive 
new outlets you may wish to take 
advantage of a Dun & Bradstreet 
reporting service providing you 
with descriptions of war surplus 
stores. 


A Sales Data Card Service, showing information like the sample below on 
over 700 wholesale and retail World War Il surplus stores throughout the 
United States, is availabie for only $395.00. 

A similar service is available on over 11,000 wholesale grocers, 


eee 
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(The name of 

Larry Jones is fictitious, 

_ but the information about 
his venture is based on fact.) 





tremendous direct influence in stabiliz- 
ing the economy of the entire country. 

Whenever I discuss this subject, I 
am always compelled to say that a man 
who makes a primary product is, more 
or less, at the mercy of the processor. 
I mean by that a steel company, a 
foundry, or business like that. If we 
are going to have sporadic buying in 
raw steel, those companies which manu- 
facture the raw steel are almost help- 
less. There is no use talking about 
steady employment in those basic in- 
dustries unless we processors, who take 
the raw product, will regulate our busi- 
ness and the goods which we take from 
them. 
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Nicut watchmen can guard buildings. 
Steel vaults can protect valuables. 
Insurance can cover losses. 

But one thing too few businesses pro- 
tect themselves against is—stolen time! 
“Time stealers” can cost companies 
thousands of dollars every year. 

Take the matter of check reconcile- 
ment, for instance. Some firms spend 
days—even weeks—to reconcile checks 
every month. Yet there’s no need for 
employees to thumb through great 
batches of checks. 

With McBee Keysort, checks can be 
reconciled with 50% to 80% more effi- 
ciency. It eliminates many laborious 
steps in sorting, checking, adding and 
inter-filing. What's more, any clerk can 
handle the entire operation with hardly 





AUGUST 


1948 


or 
STEALING TIME 





more than a half hour's training. 


So if your accounting department is 
“all thumbs” when it comes to check 
reconcilement, call the McBee man near 
you. He'll be glad to give you a con- 
vincing demonstration. Or write us. 





KEYSORT CHECKS save countless man-hours 
every month by increasing the efficiency of check 
reconcilement 50% to 80%. Why not discover 
how this Keysort Method can be adapted to your 
business to help you save time and money? 


THE McBEE COMPANY 


SOLE MANUFACTURERS OF KEYSORT — THE MARGINALLY PUNCHED CARD 
295 Madison Avenue, New York 17, N. Y. Offices in principal cities 
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: IRON & STEEL : 
ELECTRIC MACHINERY RUBBER 


.-- Supply center for industry 


NEARNESS TO MATERIALS is of primary importance NEARNESS TO EVERYTHING needed for industrial 


in selecting a plant site. Sources of the supplies shown prosperity and growth — unlimited electric power, a 
above and a host of others are concentrated in the six steady source of skilled labor, safe, dependable Erie 
states of the Evie Aves transportation connecting with other railroads and with 


world-wide shipping—makes the Erie Area the manu- 
NEARNESS TO MARKETS means low-cost distribution facturing center of the nation. 


of finished product, and resulting higher profits. Here 
in the Erie Area, 34% of America’s people live and ae 


HERE’S HOW WE CAN WELP YOU: 
y— e 40% of all retai hases. : ; ; ; 
buy—make 40% of all retail purchases The Erie Plant Location Service has aided thousands 
of companies by supplying them with detailed informa- 


tion, and by suggesting plant sites to fit their needs. 

@ a This same service is available to you without obliga- 

tion ... and in confidence. Write to A. B. Johnson, Vice 

TIC - a ] i Od President, Erie Railroad, Room 505, Midland Building, 


Cleveland 15, Ohio. 
SERVING THE HEART OF INDUSTRIAL AMERICA 
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Visiting jobs in three states during one day by 4-place Bonanza is not un- 
usual for key men of Megarry Brothers, bridge and road builders of the 
Northwest. “Delays from breakdowns are cut to hours by flying our men and 
parts direct to job,” they say. “One superintendent covers several jobs 
rather than one, as formerly.”” Economical—operating costs can reach as 
low as 1¢ per passenger mile. 


Mr. F. C. Russell, President 





The F. C. Russell Co. operates a 
Beechcraft fleet (two Bonanzas, 
one 9-place Beechcraft) for these 
paying reasons: “comfort, convenience, 
economy, conservation of 

executive time.” This Cleveland 
company makes all-metal combination 
windows, all-metal Venetian-type 
awnings, and similar products; has 
nation-wide sales pattern. Says 

Mr. Russell: “Now I keep 


fe A gre ea touch = _ ; ‘“® Honeymooners who buy their ring from Mack Lowry, the 

sh mherto Peles ds ai “flying jeweler” of Akron, Ohio, get a 300-mile wedding 

ordinary travel methods. trip in his Bonanza—free. “Merchandising gold mine,” says 
Mr. Lowry. “I use my Bonanza to fly customers to Cleveland 
wholesale houses for merchandise inspection. Owning this 
fast, comfortable Bonanza pays off!” 


Apply Bonanza Transportation to your business 


Top speed, 184 mph 
Want to put to profitable use the time you ordinarily waste in business Cruising speed, 172 mph 
travel? Company ownership of the Bonanza lets you do just that. Range, 750 miles 

A note on your company letterhead will bring an informative 

60-page brochure on “The Air Fleet of American Business.” BEECHCRAFT 
Write today to Beech Aircraft Corporation, Wichita, Kansas, U. S. A. 


BEECHCRAFTS ARE THE AIR FLEET OF AMERICAN BUSINESS ONANZA 


MODEL 











